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Day  in  and  day  out  Orange  County 
Register  reporters  are  on  the  go.  Digging,  prob¬ 
ing,  plugging  away  to  bring  readers  Orange 
County’s  most  comprehensive  news  package. 

Last  week  our  efforts  were  recognized  by  the 
National  Press  Photographer’s  Association  and 
the  University  of  Missouri  in  the  41st  annual 
Pictures  of  the  Year  Competition,  which  confer¬ 
red  on  us  the  1st  place  award  for  Best  Use  of 
Photographs  By  A  New^aper  and  a  1st  place 
for  Best  Sports  Picture  Story. 

A  few  weeks  ago  we  were  recognized  by  the 
California  Newpaper  Publishers  Association, 
which  presented  the  Register  with  seven 
awards,  including  the  top  honors  for  General 
Excellence.  The  other  CNPA  awards  included: 

1st  Place  best  graphic  presentation;  Merit 
Award  best  business  or  financial  coverage; 

Merit  Award  best  arts  and  entertainment 
coverage;  Merit  Award  best  photo  journalism; 
2nd  Place  best  sports  coverage;  2nd  Place  front 
page. 

The  CNPA  awards  topped  off  a  week  in  which 
The  Register  also  received  a  number  of  awards 
from  the  Orange  County  Press  Club. 

The  Register  is  proud  of  its  entire  news  staff. 
But  we  know  awards  are  not  enough.  Our  most 
important  judge  is  our  readers.  Keeping  them 
informed  is  our  most  important  challenge. 

Years  ago  we  became  Orange  County’s  leader 
in  circulation  through  our  relentless  commitment 
to  excellence.  Just  as  these  awards  honor  that 
commitment,  so  wUl  we  honor  ours  to  our  readers. 
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NATIONAL  PRESS  PHOTOGRAPHER'S 
ASSOCUTION  PICTURES  OF  THE 
YEAR  AWARD 

BEST  USE  OF  PHOTOGRAPHS 
BY  A  NEWSPAPER 
1st  Place 

BEST  SPORTS  PICTURES  STORY 
1st  Place 

BEST  FOOD  nXUSTRATION 
Honorable  Mention 
BEST  SPORTS  ACTION 
Honorable  Mention 


GENERAL  EXCELLENCE 
1st  place 

BEST  GRAPHIC  PRESENTATION 
1st  place 

BEST  BUSINESS  OR 
FINANCIAL  COVERAGE 
Merit  award 
BEST  ARTS  AND 
ENTERTAINMENT  COVERAGE 
Merit  award 

BEST  PHOTO  JOURNALISM 
Merit  award 

BEST  SPORTS  COVERAGE 
2nd  place 
FRONT  PAGE 
2nd  place 

ORANGE  COUNTY  PRESS  CLUB  AWARDS 
BEST  FRONT  PAGE  LAYOUT  PORTFOUO 
1st  place 

BEST  SINGLE  NEWS  STORY  (over  100,000) 
Ist  place 

Honwable  mention 

BEST  SINGLE  NEWS  STORY  (under  100,000) 
2nd  place 

BEST  FEATURE  STORY  (over  100,000) 

1st  place 

Honorable  mention 

BEST  FEATURE  STORY  (under  100,000) 

1st  place 

BEST  SPORTS  FEATURE  STORY 
1st  place 

Honorable  mention 
BEST  SPORTS  NEWS  STORY 
1st  place 
2nd  place 

BEST  BEAT  COVERAGE 
lat  place 
2nd  place 
Honorable  mention 
BEST  SPOT  NEWS  PHOTO 
Honorable  mention 
BEST  SPORTS  PHOTO 
Honorable  mention 
Honorable  mention 
BEST  PHOTO  ESSAY 
2nd  place 

BEST  HUMAN  PROITLE 
lat  place 

BEST  BUSINESS  ARTICLE 
1st  place 
2nd  place 

BEST  ARTICLE  ON  HEALTH 
1st  place 

BEST  ARTICLE  ON  LAW  AND  THE 
ADMINISTRATION  OF  JUSTICE 
2nd  place 
Honorable  mention 
BEST  ARTICLE  DEALING 
WITH  THE  ENVIRONMENT 
2nd  place 

BEST  EDUCATION  ARTICLE 
1st  place 
2ad  place 
Honorable  mention 
BEST  ARTICLE  OF  POUTTCS 
lat  place 

FOR  BEST  HUMOROUS  STORY 
1st  place 

BEST  HEADLINE  PORTFOUO 
2ad  place 
Honorable  mention 


"WIUTMVCAMERA 
U^TODOFOR^ 
MVMINOLIA 
BEIACOPIERDOES 
F(H14C 


^Barbara  Winkler,  Advertising  Director 
The  Daily  Ardmoreite.  Ardmore,  Oklahoma 

"This  copier  has  revolutionized  ad  sizing  for  us," 
says  Advertising  Director  Winkler.  "Now  we  don’t 
have  to  go  to  the  camera  nearly  as  often." 

The  copier  is  the  Beta  450Z  from  Minolta.  With 
the  exclusive  Beta  zoom  lens  that  can  reduce 
and  enlarge  to  a  virtually  limitless  range  of  copy 
sizes.  From  almost  50%  larger  than  the  original  to 
50%  smaller. 

The  dramatic  cost  saving  isn’t  the  only  way 
the  Beta  450Z  is  making  news  at  the  The  Daily 
Ardmoreite. There’s  also  the  time  saved.  As  much 
as  an  hour  or  two  a  day. 

As  for  copy  quality,  notes  Ms.  Winkler,  "The 
Beta’s  copies  are  so  good  our  composing  room  can 
simply  take  the  copies  and  paste  them  up.” 

For  more  on  how  the  Beta  450Z  can  make  your 
life  easier,  see  your  Minolta  dealer.  Look  in  the 
Yellow  Pages  under  the  Minolta  trademark. Or  call 
toll-free  800-526-5256.  In  New  lersey,  201-342-6707. 

The  Minolta  Beta  450Z.The  first  copier  in  the 
world  that  sizes  like  a  camera. 


MINOLTA 


^  □  Please  have  my  dealer  contact  ttie  for  a  demonstration  of  the  Minolta  Beta  45(E’s 
I  sizing  capabilities.  I 

I  □  Please  send  me  mote  information.  ■ 

I  Name -  ■ 

.  Title -  I 

'  Company - 

I  Address _ City -  I 

I  State _ Zip _ Telephone -  I 


Address _ City - 

State _ Zip _ Telephone!. 

Mail  to  Minolta  Corporation.  Business  Equipment 
Division,  101  Williams  Drive.  Ramsey.  N.1.07446 

BETA.  THERE'S  NO  OTHER  COPIER  ON  EARTH  LIKE  IT. 


Ciq84  Minolta  Corporation 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


t 


The  4th  Estate 


10-14— Southern  Newspaper  Publishers  Association,  Production 

Conference,  Hyatt  Regency  Hotel,  Nashville. 

10-14 — Inter  American  Press  Association,  Mid-Year  Board  Meeting, 
Marriot  Ceasar  Park,  Panama  City. 

14-16— Independent  Free  Papers  of  America,  Spring 

Conferertce,  Marriott  Airport  Hotel,  St.  Louis. 

17-19— Texas  Daily  Newspapers  Association,  Annual  Meeting, 

Regerx^-Austin. 

17-20— ANPA  Conference  for  Newspaper  Men  and  Women, 

Hotel  del  Coronado,  San  Diego,  Calif. 

20-24 — New  Jersey  Press  Association,  Spring  Conference,  Americana 
Great  Gorge,  McAfee,  N.J. 

24-26— Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Plaza,  Indianapolis. 

24-26— SNPA  Editorial  Clinic,  Ritz  Carlton  Hotel,  Atlanta. 

27-29— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Cmter,  Hershey,  Pa. 

29-30— Hoosier  State  Press  Association,  Annual  Convention,  Holiday  Inn 
North,  Indianapolis. 


9-12— American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D.C. 

■  10-12 — Suburban  Newspapers  of  America,  Inc.,  Editorial  Conference, 
Desert  Inn,  Las  Vegas. 

11-13— Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 
Marriott  Hotel,  Des  Moines. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale. 

16-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

16- 21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holidome,  Manhattan. 

21-24 — Nevirspaper  Purchasing  Management  Association,  Annual  Conference, 
MGM  Grand  Hotel,  Reno. 

Seminars/Workshops/Clinics 

MARCH 

15— Inland  Daily  Press  Foundation,  Seminar,  The  Post  Office: 
FrierKi  or  Foe,  The  Inn  pf  Chicago. 

15- 16— Texas  Press  Association,  News  Clinic  and  Ad  Meeting,  La  Mansion 

Hotel,  Austin. 

17- 20 — SNPA  Foundation,  Seminar,  The  Quality  of  Education,  Southern 

Regional  Education  Board,  Atlanta. 

17-22— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Editorial  Writers,  St.  Petersburg. 

17-27— Anrrerican  Press  Institute,  Circulation  Managers,  Reston,  Va 

16- 22— Color  Lithography  Seminar,  California  Polytechnic,  San 

Luis  Obispo. 

20-22— ICMA,  Single  Copy  Sales  Workshop,  Westin  Peachtree  Plaza 
Hotel,  Atlanta. 

23- 24— Mid  America  Press  Institute,  Seminar,  Better  Writing  for  Newspapers, 

Radisson  Hotel,  St.  Louis. 

24- 28— ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Houston. 
24-29— American  Press  Institute,  Promoting  the  Daily  Newspaper, 

Reston,  Va. 

29-31 — Inland  Foundation  Seminar,  Managing  People:  The  Key  to  Newspaper 
Management,  The  Inn  of  Chicago. 

31-4/5— American  Press  Institute,  Advertising  Executives,  Reston,  Va. 


14-19— American  Press  Institute,  Newspaper  Production  and  New 
Technology,  Reston,  Va. 

14- 20— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News 

and  Informational  Graphics,  St.  Petersburg. 

15- 19— Graphic  Arts  Council  of  North  America,  Print  '85,  Seminar 

Serim,  McCormick  Place,  Chicago. 

19— Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 
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Marty  Lederhandler 
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Columbian  City  Editor  Gregg  Herrington 


Cooperation  is  a  iocai 
request  that  prompts  a 
nationai  story. 


When  the  General  Brewing  Company  of  Vancouver,  V\^h.. 
became  a  key  factor  in  a  shakeout  of  the  beer  industry,  City  Editor 
Gregg  Herrington  of  Vancouver’s  Columbian  knew  that  perspective 
would  be  important  to  local  readers. 

“It’s  the  oldest  employer  in  town — a  huge  physical  and  historical 
presence  and  an  economic  factor,”  he  observes. 

So  when  he  needed  a  story  about  the  nation’s  brewers,  he  turned 
to  AP’s  Seattle  bureau  for  help.  AP  News  Editor  John  Marlow 
relayed  the  request  to  New  York  Business  News,  and  writer  Jim 
Peltz  went  to  work,  swiftly  delivering  a  comprehensive  story  about 
the  mergers  and  shifts  among  brewing  conglomerates. 

“The  AP,  as  always,  was  very  helpful,”  says  Herrington.  “The  story 
was  exactly  the  kind  of  piece  I  wanted.” 

It  was  carried  on  AP’s  national  business  wires;  the  story  for  the 
Columbian  also  reached  readers  of  other  AP  member  papers  in 
Burlington,  Birmingham,  Bridgeport,  Salt  Lake  City  and  other  cities. 

It’s  cooperation,  and  it  makes  The  Associated  F^ss  what  it  is — a 
unique  news  cooperative  of  thousands  of  newspapers,  radio  and 
television  stations,  and  the  AP’s  staff,  all  working  together,  all 
sharing  together  to  produce  the  world’s  most  comprehensive  news 
report. 


ABOUT  AWARDS 

JOCKEY  WINS  AGAIN.  Eddie  Donnally,  a  former 
jockey  who  now  writes  for  the  Dallas  Morning  News,  is 
one  of  two  winners  of  the  Eclipse  Award  for  outstanding 
newspaper  writing  about  thoroughbred  racing  in  1984. 
Donnally,  41,  who  rode  1,200  winners  in  his  19-year 
career,  won  the  award  for  his  story  about  a  fourth  come¬ 
back  from  ipjuries  by  jockey  Randy  Romero. 

The  other  winner  in  the  newspaper  category  is  Bill 
Christine  of  the  Los  Angeles  Times. 

♦  ♦  ♦ 

GOOD  FARMER.  Virginia  Farmer,  published  by  Witt- 
man  Publicatons,  won  the  1985  News  Media  Award  from 
the  Agribusiness  Council  of  Virginia  for  its  ‘  outstanding 
contribution  to  state  agriculture." 

*  *  9|C 

FASHIONABLE  PROFILE.  Jeannine  Stein  won  a  1984 
Atrium  Award  for  her  profile  of  fashion  designer  Halston 
which  appeared  in  the  Houston  Post.  Stein  has  since 
moved  to  the  Los  Angeles  Herald  Examiner.  The  Atrium 
Awards,  given  by  the  Atlanta  Apparel  Mart,  recognize 
excellence  in  reporting  on  the  American  garment  industry. 

4c  9|e  i|c 

MERIT  AWARDS  were  given  by  the  Minnesota  Press 
Association  to  Joe  Rigert,  metro  reporter  for  the  Min¬ 
neapolis  Star  and  Tribune,  and  Allen  Short,  special  pro¬ 
jects  reporter  for  the  St.  Paul  Pioneer  Press  and  Dispatch, 
for  new  series  they  wrote  in  1984.  Rigert’s  work  included 
series  on  the  Minnesota  economy,  women  and  minority 
contractors,  and  the  Jordan  sex  abuse  case.  Short’s  work 
included  series  on  the  Metropolitan  Waste  Control  Com¬ 
mission,  the  threat  of  acid  rain  to  Minnesota’s  lakes  and 
the  overpricing  of  public  land  purchases  in  suburban 
Dakota  County. 

♦  ♦  ♦ 

STUDENTS  HONORED.  Two  senior  journalism  majors 
at  Kent  State  University  in  Ohio  have  won  first  and  second 
place  honors  in  the  December  Editorial  Writing  Competi¬ 
tion  of  the  William  Randolph  Hearst  Foundation’s  Jour¬ 
nalism  Awards  ProVani.  Tom  Jennings  took  the  first  place 
prize  of  $1 ,500  for  a  May  4, 1984,  editorial  stating  the  need 
for  a  memorial  for  the  four  Kent  State  students  killed  on 
campus  during  a  Vietnam  war  protest  on  May  4, 1970.  The 
$ 1 ,000  second  place  prize  went  to  Jim  King  for  his  editorial 
encouraging  students  to  attend  an  open  forum  and  get 
some  answers  about  the  questionable  activities  of  a  stu¬ 
dent  leader  up  for  reelection. 

♦  ♦  * 

HEROINE  REPORTER.  Mary  Klaus,  reporter  for  the 
Harrisburg  Patriot-News  received  an  award  for  heroism 
from  the  city  of  Harrisburg  for  helping  to  save  the  life  of  a 
man  struck  by  lightning  during  a  Labor  Day  celebration 
last  year.  Klaus  and  Mayor  Stephen  R.  Reed  administered 
cardiopulmonary  resuscitation  until  paramedics  arrived. 
Klaus  is  also  an  emergency  medical  technician  for  sub¬ 
urban  Chambers  Hill  Fire  Company. 

♦  *  ♦ 

PHOTOGRAPHER  HONORED.  The  Department  of 
Journalism  at  Ball  State  University,  Muncie,  Indiana,  has 
created  the  Joseph  Costa  Award  for  Courtroom  Photogra¬ 
phy  to  honor  the  longtime  advocate  of  cameras  in  the 
courtroom.  Costa,  81,  is  founder  of  the  National  Press 
Photographers  Association  and  for  the  last  eight  years  has 
been  a  lecturer  on  photojournalism  at  the  university.  The 
first  Joseph  Costa  Award  will  be  presented  on  April  4  at 
Ball  State’s  Journalism  Awards  Luncheon  to  honor  the 
1984  photojoumalist  whose  courtroom  photograph  is 
judged  best  in  visual  impact,  drama  and  emotional  con¬ 
tent,  photo  composition,  print  quality  and  focus. 


Newspapers  In  Education: 

How  it’s  done  in  Newport  News 


By  Billie  Paxton  Einseien 

The  Newspapers  In  Education  program  of  the  Newport 
News  Daily  Press  and  the  Times-Herald  on  Virginia’s 
historic  Peninsula  is  doing  very  well,  thank  you. 

Having  just  completed  its  fifth  year  in  existence,  it  has 
struggled  through  those  first  steps  of  making  its  presence 
known  in  the  schools  of  this  area  to  having  become  a 
familiar  and  comfortable  friend,  as  well  as  helper,  to  many 
educators  here.  Numbers-wise,  we  have  come  from 
ground  zero  to  about  50,000  this  year. 

How  did  it  all  begin? 

Norman  L.  (Larry)  Freeman,  general  manager  of  Daily 
Press,  Inc.,  hired  me  part-time,  as  part  of  the  public  rela¬ 
tions  /promotion  department  in  August  1979  to  begin  the 
program  for  the  company.  We  followed  the  Norfolk  news¬ 
papers,  which  have  had  the  program  over  20  years  now, 
and  the  Richmond  newspaper’s,  which  is  nine  years  old. 

For  the  uninitiated,  NIE  is  sponsored  nationally  by 
ANPA  Foundation  which  has  as  NIE  manager  Linda 
Skover,  our  organizer  of  meetings,  overseer  of  programs, 
and  general  all-around  cheerleader  and  spirits-lifter.  Over 
6(X)  daily  and  untold  other-than-daily  newspapers,  here 
and  abroad,  participate  in  the  program. 

This  year's  NIE  Week  runs  from  March  4-8.  E&P's  special 

NIE  section  begins  on  page  25  and  a  related  article  on  how 

newspapers  can  improve  their  coverage  of  education 

appears  on  page  16. 

The  Foundation’s  objectives  for  the  program  are  simple 
and  long-range:  we  need  to  educate  our  young  people 
about  newspapers  and  to  encourage  them  to  read  news¬ 
papers  now  in  order  to  sustain  a  solid  reading  base  for 
newspapers  in  the  years  ahead. 

On  the  other  side  of  the  coin,  young  people  need  to  know 
the  benefits  of  reading  a  newspaper,  from  being  a  better 
consumer  to  someday  finding  a  place  to  live  to  making 
them  better  students  now  and  better  citizens  in  the  future 
because,  as  well-informed  individuals,  they  will  be  better 
able  to  make  reasonable,  intelligent  decisions. 

Toward  these  objectives,  we  need  to  encourage 
teachers  to  use  the  newspaper  as  another  textbook  in  the 
classroom.  The  one  thing  that  makes  everything  easier  is 
that  kids  like  newspapers. 

This  is  an  idealistic  approach,  granted,  but  I  do  believe  it 
is  the  only  approach  that  can  cause  continued  growth  for 
the  NIE  program  at  any  newspaper. 

We  are  all  interested  in  circulation  numbers,  of  course, 
but  the  numbers  will  follow  if  the  intent  is  pure.  Let  a 
teacher  infer  that  the  only  interest  is  in  selling  newspapers 
and  the  cause  is  eventually  lost.  Show  a  teacher  with 
materials  and  workshops  what  a  great  teaching  tool  the 
newspaper  is,  and  the  teacher  will  become  a  missionary  for 
the  cause. 

It  should  be  said  here  that  every  NIE  program  is  unique. 
Titles  of  NIE  people  are  different,  as  are  the  responsibili¬ 
ties  and  expectations  at  different  newspapers.  As  educa¬ 
tion  coordinator  of  my  company,  I  am  involved  in  almost 
everything  having  to  do  with  schools  and  letting  the  public 
know  more  about  newspapers,  with  the  exception  of  the 
Spelling  Bee,  which  was  established  before  1979. 

I  take  orders  for  newspapers  from  teachers  and  process 
them  with  Circulation.  I  also  take  the  phone  calls  when  the 
(Continued  on  page  20) 
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Very  simply: 
more  uniform  inking. 

The  Koppers  KOP-FLEX  flexo¬ 
graphic  newspaper  printing  sys¬ 
tems  eliminate  the  make-ready 
problems  associated  with  letter- 
press  and  offset  newspaper 
printing  systems.  Therefore, 
flexography  significantly  reduces 
the  amount  of  printed  waste 
generated  during  make-ready. 

In  fact,  a  saleable  copy  is 
obtained  virtually  on  the  first 

W-853 


revolution.  How  do  we  accom¬ 
plish  it?  By  using  keyless  inking 
and  water  borne  ink. 

Keyless  inking  means  that  the 
critical  settings  of  ink  keys  are 
eliminated.  Koppers  uses  an 
engraved  anilox  roller  with  a 
reverse  angle  doctor  blade 
system  to  assure  uniform  inking 
at  all  speeds  with  minimum 
attention.  By  using  water  borne 
inks  we  eliminate  a  major  cause 
of  make-ready  waste  ...  the 
need  to  maintain  a  precise  ink 
and  water  balance.  Reduced 


paper  waste  is  only  one  of  the 
economic  advantages  to  the 
Koppers  flexographic  system. 

To  get  the  complete  story  call  or 
write  Vince  Lapinski  at  Koppers 
today. 

Koppers  Company,  Inc. 

Web  Press  Department 
Glen  Arm,  Maryland  21057 
301/592-5400 


KOPPERS 

Engineered 

Products 


Flexography  cuts  printed  waste? 

You’ve  got  thirty  seconds  to  tell  me  how! 
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Community  service 

Our  observance  of  the  Third  Annual  Newspaper  in  Education 
Week  coincides  with  our  revival  of  a  regular  column  on  Newspaper 
Promotion  in  this  issue.  It  is  significant  that  this  first  column  is  on  the 
subject  of  community  service  because  that’s  what  NIE  is  all  about. 

TTiere  can  be  no  more  valuable  community  service  than  helping 
young  people  to  be  aware  of  current  events  and  to  understand  the 
role  newspapers  play  in  giving  meaning  to  news  and  information  day 
by  day,  while  stressing  the  necessity  of  an  adequate  reading  ability  in 
order  to  evaluate  and  understand  what  is  going  on  around  us. 

NIE  is  not  a  new  concept  as  the  phrase  “third  annual”  might  imply. 
Newspapers  in  Maine  developed  the  first  Newspaper  in  the  Class¬ 
room  program  more  than  20  years  ago.  It  has  been  developed  more 
recently  as  the  Newspaper  in  Education  program  in  which  more  than 
600  newspapers  participate.  It  also  has  the  active  cooperation  of  the 
International  Reading  Association. 

We  believe  the  many  articles  on  NIE  in  this  issue  will  serve  as  a 
valuable  primer  for  those  newspaper  executives  already  involved  as 
well  as  show  the  advantages  of  the  program  to  many  more  newspa¬ 
pers  that  should  be  participating. 

Dumb,  dumb,  dumb! 

Those  were  the  words  of  San  Francisco’s  Mayor  Dianne  Feinstein 
when  she  heard  of  the  arrest  of  a  newspaper  columnist  who  had  been 
criticizing  the  police  for  what  he  called  “numbskull”  actions,  even 
calling  them  “a  bunch  of  jackasses  led  by  jackals.” 

No  one  knows  what  these  particular  police  officers  hoped  to  accom¬ 
plish  by  such  a  stunt.  It  was  so  asinine  it  was  ludicrous.  No  public 
official  could  condone  such  action.  All  journalistic  groups  had  to 
condemn  it.  We  wonder  why  the  arresting  officers  didn’t  put  swasti¬ 
kas  on  their  sleeves. 

Sadly,  it  reflects  a  mentality  that  is  present  in  many  places  today 
which  believes  that  criticism  of  those  in  authority  cannot  be  toler¬ 
ated,  must  be  dealt  with  by  force,  and  must  be  prevented  from 
happening  in  the  future.  It  represents  a  complete  disrespect  for  the 
opinions  of  others. 

Promoting  the  image 

The  Television  Information  Office  has  released  to  stations  across 
the  country  a  new  30-second  spot  stressing  the  importance  of  the 
First  Amendment  protection  to  newspapers,  tv  and  radio  news  peo¬ 
ple  to  guarantee  the  people’s  right  to  know. 

At  the  same  time,  the  American  Association  of  Advertising  Agen¬ 
cies  is  releasing  the  second  part  of  its  series  of  print  ads  in  its 
campaign  to  improve  the  public’s  image  of  advertising.  They  are 
designed  to  counter  some  popular  misconceptions  about  advertising. 

Perhaps  these  two  efforts  will  prompt  some  response  from  news¬ 
paper  people — publishers,  editors  and  promotion  managers — to  cre¬ 
ate  a  similar  campaign  to  counter  some  popular  misconceptions  about 
how  newspapers  are  edited  and  put  together.  The  relationship  of 
newspapers,  the  public,  and  the  First  Amendment  should  be  a  con¬ 
stant  theme  in  newspaper  columns. 
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Letters  to  the  Editor 


Says  newspapers  need  dedicated  direction 


Although  the  creation  of  the  AP 
Managing  Editors’  credibility  com¬ 
mittee  is  tacit  acknowledgement  a 
problem  exists  throughout  many 
newsrooms,  the  public’s  view  of  its 
newspaper  cannot  change  without  a 
dedicated  direction  by  the  editor  or 
publisher. 

In  too  many  towns  and  cities  the 
newspaper  is  without  competition  and 
has  grown  fat  with  advertising,  and 
more  aloof  from  its  readers.  In  many 
cases  the  newspapers  shield  them¬ 
selves  from  the  very  people  they  pur¬ 
port  to  serve,  and,  in  actuality,  serve 
as  no  reflection  of  that  community. 

Then,  before  they  know  it,  commu¬ 
nity  support  erodes,  the  advertising 
base  erodes  as  more  electronic  adver¬ 
tising  is  generated  and  the  editor  is 
perplexed  circulation  has  dipped. 
Then  the  editor  reflects  on  what  has 
happened,  attempts  to  circumvent  the 
nosedive  of  his  or  her  paper,  and  sits 
wondering  where  he  went  wrong. 

Too  many  papers  are  too  damn 
proud  of  what  they  are,  forgetting 
who  they  serve  and  what  their  role 
should  be.  Some  even  have  no  insight 
into  what  they  are  doing,  and  lack  di¬ 
rection. 

And  they  wonder  why  they  lack 

A  call  for  help 

We  are  school  teachers  and  are  con¬ 
cerned  about  the  number  of  missing 
children,  who  are  never  found,  de¬ 
spite  the  emerging  and  creative  means 
to  publicize  their  absences  from 
homes  and  communities. 

We  feel  that  if  every  newspaper  and 
magazine  in  the  United  States  printed 
one  picture  of  a  missing  child,  on  a 
rotating  basis  each  issue,  the  results 
could  be  quite  astounding. 

When  we  say  newspapers,  we 
mean  as  many  local  daily,  weekly  and 
monthly  issues  as  possible. 

When  we  say  magazines,  we  mean 
those  of  every  type — Sports  Illustrat¬ 
ed;  Mechanix  Illustrated;  Field  and 
Stream,  in  addition  to  those  which  al¬ 
ready  have  lent  credence  to  this  very 
important  problem  for  our  country. 

We  believe  that  the  greater  number 
of  citizens  who  view  the  faces  of  the 
missing  innocents,  the  more  likely 
some  of  the  children’s  stories  might 
end  happily. 

Peter  M.  Speier 
Patricia  J.  Speier 


credibility? 

Papers  with  clear  insights  in  recent 
years  have  attempted  to  do  something 
about  it:  they  have  named  ombuds¬ 
men  to  answer  the  queries  of  their 
readers;  they  have  clear  policies  re¬ 
garding  corrections;  they  have  sliced 
their  governmental  coverage  in  favor 
of  more  insightful  community  report- 

Supports  Helms 

“Whose  bias?’’  is  the  title  of  your 
lead  editorial  Jan.  19.  The  answer  is. 
Your  own. 

What  in  heaven’s  name  is  wrong 
with  Sen.  Helms’  seeing  if  he  can  raise 
enough  money  to  buy  CBS?  Are  you 
suggesting  there  should  be  some  kind 
of  political  litmus  test  for  anyone 
trying  to  buy  CBS  or  other  major  pur¬ 
veyors  of  written/broadcast  informa¬ 
tion?  You’ve  got  to  be  kidding. 

By  the  way,  who  were  the  “some 
observed”  and  the  “another  source” 
in  M.K.  Guzda’s  article  headlined, 
“USA  Today’s  ‘patriotism’  creates  a 
stir”  in  the  same  issue?  My  guess  is 
the  “some  observed”  was  a  Washing¬ 
ton  Post  editor,  and  the  “another 
source”  was  someone  Guzda  talked 
to  by  the  water  cooler.  You  really 
shouldn’t  let  such  unattributed  com¬ 
ments  get  into  your  copy. 

Ron  Funk 

(Funk  is  publisher  of  Nevada  Business 
Outlook  Magazine.) 


ing;  they  hold  community  meetings 
with  readers  to  discuss  issues. 

Many  have  also  been  redesigned, 
although  the  writing  and  type  of  sto¬ 
ries  remain  shallow  and  unclear.  Tak¬ 
ing  a  hard-learned  lesson  from  USA 
Today  many  have  jumped  into  color 
and  often  use  color  for  color’s  sake.  A 
new  package  around  the  old  newspa¬ 
per. 

As  Rob  Schorman  from  the  Owens¬ 
boro  (Ky.)  Messenger-Inquirer 
points  out  from  the  credibility  report, 
one  of  the  biggest  surprises  is  the 
amount  of  self  questioning  going  on 
in  the  newsrooms.  Although  it  may  be 
a  surprise,  let’s  not  hope  it  is  too  little 
too  late. 

This  type  of  questioning,  or  re¬ 
sponse  “to  the  invisible  hand  of  pub¬ 
lic  pressure,’’  is  one  of  the  best  things 
that  can  be  going  on  in  our  editorial 
offices.  We  should  always  question 
what  we  do,  and  ask  ourselves  if  we 
are  meeting  the  needs  of  the  commu¬ 
nity  as  a  newspaper  should. 

That  the  public  has  gotten  our  at¬ 
tention  is  good,  but  what  we  do  with  it 
is  our  future. 

Kenneth  R.  Warren 

(Warren  is  an  editor  at  the  Tele¬ 
gram,  Bridgeport,  Conn.) 

SHORT  TAKES 


One  juvenile  was  charged  with  minor 
consuming  and  incorrigible.  —  Hol¬ 
brook  (Ariz.)  Tribune-News 


FROM  WASHINGTON  . . . 

"For  all  the  shock  and  confusion  that 
AT&T’s  customers  have  experienced  since 
the  breakup ...  the  real  turmoil  was  felt 
by  its  employes  and  managers  The  court- 
ordered  breakup  turned  AT&T  overnight 
from  an  invulnerable  utility  giant  into  a 
harried  high-tech  company ...” 

W.  Brooke  Tunstall,  an  assistant  AT&T 
vice  president,  “who  conducted  studies  of 
morale  among  AT&T  employes,  swys  the 
breakup  hit  many  employes  almost  like  a 
death  in  the  family.  ’’ 

— ^Peter  Behr  of  The  Washington  Post 

Outstanding  in  the 
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New  Orleans 


Southern  Charm  can  be  deceiving.  New  Orleans  is  in  the  fast  lane,  on  a  fast  track  and 
gaining. 

Following  the  1984  Louisiana  World  Exposition,  New  Orleans  can  boast  more  than 
20,000  hotel  rooms.  Our  new  Convention  Center  —  on  the  Downtown  site  of  the  former 
fair  and  a  step  from  the  Mississippi  River  —  has  already  attracted  major  “first  time” 
shows  —  the  Helicopter  Association  International  (from  the  West  Coast)  and  the  Pitts¬ 
burgh  Conference  and  Exposition  on  Analytical  Chemistry  (from  the  East  Coast). 

Doesn’t  sound  like  much?  Ask  the  sales  directors  of  the  traditional  convention  centers 
in  Atlanta,  Dallas,  San  Francisco,  Washington  D.C.  and  New  York.  You  might  also  ask 
those  considering  sites  for  the  1988  national  political  conventions  how  they  feel  about 
New  Orleans. 

They’ll  tell  you  New  Orleans  is  a  renewed  force  beckoning  the  lucrative  trade  and 
convention  business  like  never  before. 

New  Orleans  is  clearly  in  the  fast  lane,  on  a  fast  track  and  gaining. 


tjhc 

The  States-ltem 


March  2, 1985 


h? 

Every  Saturday  since  1884 


Who’s  behind  the  media  iibei  suits? 

Nonprofit  public  service  law  groups  are  making  It  easier  for  people 
to  sue,  but  the  Westmoreland  case  delivered  a  discouraging  blow 


By  James  E.  Roper 

Nonprofit  organizations  are  play¬ 
ing  an  increasing  role  in  the  growing 
number  of  libel  suits  against  the 
media. 

One  such  organization  is  the  Capi¬ 
tal  Legal  Foundation,  which  master¬ 
minded  Gen.  William  C.  Westmore¬ 
land’s  aborted  suit  against  CBS. 

Another  is  the  American  Legal 
Foundation,  which  specializes  in 
media-related  issues. 

Still  another  is  Challenge,  devoted 
mostly  to  defending  the  reputations  of 
former  intelligence  officers  attacked 
by  the  media. 


In  most  cases,  the 
declared  aims  are  to 
protect  the  weak  against 
what  they  consider  to  be 
unjustified  assaults  from 
news  organizations  — 
print  or  broadcast. 

All  of  these  are  based  in  Washing¬ 
ton,  D.C.,  where  they  can  be  highly 
visible,  but  there  are  others. 

In  most  cases,  the  declared  aims  are 
to  protect  the  weak  against  what  they 
consider  to  be  unjustified  assaults 
from  news  organizations  —  print  or 
broadcast. 

In  practice,  they  tend  to  do  con¬ 
servative  combat  against  the  efforts 
of  the  many  journalistic  groups  that 
try  to  help  newsmen  who  run  into  le¬ 
gal  trouble. 

Some  go  beyond  strictly  media 
issues  to  fight  Washington’s  regula¬ 
tory  bureaucrats,  but  none  has  under¬ 
taken  a  legal  battle  more  spectaular — 
or  costly  —  than  the  Capital  Legal 
Foundation’s  attempt  to  collect  from 


Or  did  It? 


CBS  for  its  1982  television 
documentary,  “The  Uncounted 
Enemy:  A  Vietnam  Deception.” 

The  foundation  spent  nearly  $3  mil¬ 
lion  to  pursue  the  Westmoreland  case 
against  CBS.  The  organization  says  it 
gets  two-thirds  of  its  money  from  un¬ 
specified  foundations,  about  one-fifth 
from  companies,  including  Mobil  Oil, 
and  the  rest  from  individuals. 

The  sparkplug  of  Capital  Legal 
Foundation  and  the  lead  attorney  for 
Westmoreland  is  Dan  Burt,  the  son  of 
a  Philadelphia  butcher.  He  says  he 
has  been  angry  ever  since  adoles¬ 
cence  when  he  felt  he  was  put  down 
because  of  his  small  size  and  lack  of 
social  standing. 

Nevertheless,  he  studied  on  a 
scholarship  at  Cambridge  University 
in  England,  got  his  law  degree  from 
Yale  Law  School  and  founded  his 
own  highly  successful  law  firm.  He 
sold  out  to  his  partners,  worked  as  a 
Treasury  Department  tax  lawyer, 
then  drifted  to  the  Capital  Legal 
Foundation  where,  along  with  five 
other  full-time  lawyers,  he  works  out 
of  two  row  houses  on  Capitol  Hill. 

At  the  Capital  Legal  Foundation, 
Burt  has  chfdlenged  Agriculture  De¬ 
partment  marketing  orders  for  citrus 
fruit,  which  he  says  keep  consumer 
prices  high,  got  an  appeals  court  to 
reverse  a  Federal  Communications 


The  Westmoreland  case 
was  Capital  LegaTs  first 
libel  case,  and  probably 
the  last,  says  one  of  the 
foundation’s  lawyers, 
James  Moody. 

Commission  cancellation  of  a  radio 
license  and  bravely  wrote  a  book  de¬ 
nouncing  consumerist  Ralph  Nader. 


He  even  sued  one  of  his  modest  con¬ 
tributors,  Chase  Manhattan  Bank, 
over  interest  payments  to  Poland. 

He  says  his  goals  are  to  “protect 
fundamental  economic  rights  not 
otherwise  protected”  and  to  “repre¬ 
sent  those  who  cannot  afford  to  repre¬ 
sent  themselves.” 

Westmoreland  fell  into  the  second 
categoiy  and  Burt  plunged  into  the 
case  with  elan,  even  though  he  had 
never  argued  a  case  before  a  jury. 

The  Westmoreland  case  was  Capi¬ 
tal  Legal’s  first  libel  case,  and  prob¬ 
ably  the  last,  says  one  of  the  founda¬ 
tion’s  lawyers,  James  Moody. 

“Our  charter  is  mostly  about  eco- 

The  organization  says  it 
gets  two-thirds  of  its 
money  from  unspecified 
foundations,  about 
one-fifth  from  companies, 
including  Mobil  Oil,  and 
the  rest  from  individuals. 

nomic  issues  and  that’s  what  we  will 
do  in  the  future,”  Moody  says. 

Persons  seeking  help  in  suing  for 
libel,  he  says,  should  go  to  another 
public  service  law  group  in  Washing¬ 
ton,  the  American  LegaJ  Foundation, 
which  devotes  all  its  resources  to 
“limiting  intrusive  governmental  reg¬ 
ulation  of  the  communications  indus¬ 
tries  and  fighting  media  bias.” 

The  American  Legal  Foundation 
says  two-thirds  of  its  annual  budget  of 
nearly  $300,000  comes  from  indi¬ 
vidual  contributions  with  the  other 
one-third  coming  from  foundations  or 
business. 

The  foundation  does  not  identify  its 
contributors  by  name,  but  Herbert 
(Continued  on  page  18) 
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Columnist’s  arrest  stirs  controversy 

San  Francisco  Chronicle  writer  criticizes  police  and  is  then 
taken  into  custody  for  walking  his  dog  without  a  leash 


By  M.L.  Stein 

San  Francisco  Chronicle  columnist 
Warren  Hinckle  got  an  almost  instant 
reaction  after  writing  a  piece  saying 
the  city’s  police  chief  should  be  fired. 

And  this  was  even  before  the  col¬ 
umn  was  published. 

As  he  left  the  newspaper  building 
the  night  of  Feb.  13,  two  cops  arrested 
him  and  hauled  him  off  to  jail. 

First,  one  of  the  officers  asked  him 
on  the  sidewalk:  “You  Hinckle?” 

“I  allowed  I  was,”  the  colorful  col¬ 
umnist  wrote  the  next  day.  “It’s  hard 
to  hide  if  you’re  fat  and  wear  an 
eyepatch.” 

TTie  pinch  is  likely  to  go  down  in 
history  as  an  outstanding  example  of 
miscalculation  and  bad  timing  by  a 
law  enforcement  agency. 

Mayor  Dianne  Feinstein  called  the 
arrest  “dumb,  dumb,  dumb”  and  sug¬ 
gested  a  new  municipal  code  catego¬ 
ry,  “LCS  —  that  stands  for  Lack  of 
Common  Sense.” 

Police  chief  Cornelius  Murphy 
termed  the  action  a  case  of  “poor 
judgment”  and  vowed  some  kind  of 
punishment  of  the  officers  re¬ 
sponsible. 

Hinckle’s  arrest  came  on  the  day 
the  California  Newspaper  Publishers 
Association  opened  its  97th  annual 
convention  in  San  Francisco,  along 
with  a  simultaneous  board  meeting  of 
the  California  Society  of  Newspaper 
Editors.  CNPA  whipped  out  a  resolu¬ 
tion  expressing  “outrage”  over  the 
incident,  while  CSNE  asked  Fein¬ 
stein  to  formally  censure  the  police 
chief  and  the  officers  responsible  “for 
this  act  of  irregular,  selective  and  vin¬ 
dictive  law  enforcement .  .  .  .  ” 

The  San  Francisco-Oakland  News¬ 
paper  Guild  condemned  the  arrest  as 
“asinine”  and  said  San  Francisco 
police  had  “sunk  to  a  new  low.” 

Hinckle  and  Chronicle  city  editor 
Alan  D.  Mutter  had  no  doubt  the 
arrest  was  selective. 

The  portly  columnist  was  picked  up 
on  old  warrants  —  one  for  walking  a 
dog  without  a  leash  and  the  other  for 
having  an  expired  auto  license  plate. 

The  police  visit  to  the  Chronicle 
came  after  Hinckle  had  written  col¬ 
umns  blasting  San  Francisco  police 
for  their  arrest  of  pom  star  Marilyn 
Chambers  at  an  adult  theater  on 


Warren  Hinckle  is  taken  into  police  custody 
(photo  by  Eric  Luse) 


charges  of  lewd  conduct.  The  charges 
were  subsequently  dropped. 

Hinckle  had  described  Chambers’ 
arrest  as  “numbskull”  and  the  police 
force  as  “a  bunch  of  jackasses  led  by 
jackals.” 

After  he  was  taken  to  the  Hall  of 
Justice,  Hinckle  was  released  after 
paying  $178  on  the  warrants.  But 
noted  an  additional  charge  on  the  re¬ 
ceipt,  he  recalled  in  his  Feb.  14 
column. 

It  was  for  lewd  conduct  under  the 
same  violation  code  for  which  Cham¬ 
bers  had  been  booked. 

“I  took  it  as  a  slur  against  my  dog,” 
Hinckle  commented. 


The  pinch  is  likely  to 
go  down  in  history  as  an 
outstanding  example  of 
miscalculation  and  bad 
timing  by  a  law 
enforcement  agency. 


Later,  the  Chronicle  reported, 
police  said  the  lewd  conduct  charge 
was  a  mistake  and  blamed  it  on  a  com¬ 
puter  error. 

The  newspaper  also  interviewed 
Lt.  Walt  Garry,  head  of  the  depart¬ 
ment’s  warrant  bureau,  who  said,  “It 
isn’t  normal  to  run  a  warrant  check  on 
someone  at  random,  then  go  out  and 
arrest  them  for  a  minor  offense.” 

Garry  also  noted  there  were  about 
100,000  warrants  in  the  department’s 
computer  at  any  time,  many  of  them 
for  felonies.  Officers,  he  added,  “are 
sometimes  assigned  to  track  down 
suspects,  but  only  for  major  crimes 


such  as  homicide  or  robbery  or  for 
large  numbers  of  traffic  violations  in¬ 
volving  $7,000  or  $8,000  worth  of 
tickets.” 

City  editor  Mutter  wrote  CNPA 
that  the  “selective  arrest  and  pros¬ 
ecution  of  a  newsman  is  an  affront  to 
the  First  Amendment  which  chills  in¬ 
fluence  on  aggressive  inquiry.” 

In  an  interview  with  E&P,  Mutter 
said  that  Hinckle’s  arrest  demon¬ 
strated  that  “anyone  can  be  stopped 
in  the  street  and  rousted  —  not  just 
reporters.  Somebody  punched  up  his 
(Hinckle’s)  name  in  the  computer. 
This  could  be  your  name  or  my 
name.” 

Police  Commissioner  A1  Nelder,  a 
former  police  chief,  warned  that 
Hinckle’s  arrest  provides  further 
ammunition  for  police  critics. 

“You  have  75,000  serious  arrest 
warrants  a  year  and  yet  you  have  two 
burly  officers  go  out  and  serve  this 
warrant  when  a  phone  call  could  have 
probably  handled  the  situation,”  Nel¬ 
der  told  the  Chronicle. 

San  Francisco  public  defender  Jeff 
Brown  labeled  the  Hinckle  case  an 
“outrageous  example  of  selective 
prosecution  ....  The  spectacle  of 
reporters  being  hauled  out  of  their 
offices  is  worthy  of  a  totalitarian  soci- 
ety,  not  the  United  States  of 
America.” 

200  years  old 

The  Times  of  London  celebrated  its 
two  hundreth  birthday  on  January  7. 

Rupert  Murdoch,  owner  and  pub¬ 
lisher  of  the  Times  and  the  New  York 
Post,  escorted  the  Duchess  of  Kent  to 
a  Jan.  31  gala  at  London’s  Royal  Fes¬ 
tival  Hall  to  celebrate  the  event. 
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Most  Kentucky  newspapers  reject  news  council 


By  a  vote  of  67  to  20,  Kentucky’s 
newspapers  rejected  a  proposal  that 
they  establish  a  statewide  news 
council. 

The  “no”  votes  came  from  18 
dailies  and  49  weeklies.  Four  dailies 
and  16  weeklies  cast  their  votes  in 
favor  of  the  idea. 

The  proposal  to  have  all  150  mem¬ 
bers  of  the  Kentucky  Press  Associa¬ 
tion  vote  on  whether  to  have  a  news 
council  was  made  at  KPA’s  January 
convention  (E&P,  Feb.  9). 

The  ballots  were  mailed  out  to  KPA 
publishers  at  the  end  of  January  on  a 
one  vote  per  member  basis.  The  cut¬ 
off  date  for  return  ballots  to  be  post¬ 
marked  was  February  15. 

David  Thompson,  KPA  executive 
director,  said  the  idea  of  a  news  coun¬ 


cil  was  much  debated  by  the  mem¬ 
bership,  but  not  until  the  ballots  were 
mailed  was  the  idea  ever  put  to  a  for¬ 
mal  vote. 

“As  far  as  the  Kentucky  Press 
Association  is  concerned,  I  think  this 
is  it,”  Thompson  remarked  of  the 
news  council  idea.  “But  that’s  not  to 
say  it  may  not  be  brought  up  again.” 

The  “yes”  votes  included  ballots 
from  the  Courier-Journal  and  Louis¬ 
ville  Times,  the  Kentucky  Post  in 
Covington,  and  the  Owensboro  Mes¬ 
senger-Inquirer. 

•  The  Louisville  newspapers  were 
leading  proponents  of  the  news  coun¬ 
cil  idea,  saying  that  the  concept  was 
needed  to  show  the  public  that  news¬ 
papers  take  questions  about  press 
fairness,  openness  and  credibility 
seriously. 


Among  those  voting  against  the 
news  council  were  the  Lexington 
Herald  Leader,  Paducah  Sun,  and 
Kentucky  News  Era  in  Hopkinsville. 

The  Herald  Leader  was  a  major 
opponent,  arguing  that  news  councils 
have  proved  ineffective  in  the  past. 
The  Herald  Leader  argued  that  the 
best  way  to  handle  complaints  is  for 
each  newspaper  to  do  it  individually. 

The  opponents  also  questioned 
whether  the  proposed  funding  for  the 
news  council  was  adequate. 

Thompson  said  the  KPA  proposal 
called  for  the  news  council  to  have  a 
budget  of  $17,000  annually.  He  said 
the  Minnesota  News  Council,  which 
is  the  only  state  council  in  operation, 
has  an  annual  budget  in  the  $70,000  to 
$80,000  range. 


Gannett  to  acquire  Family  Weekly  from  CBS 


By  Andrew  Radolf 

Gannett  Co.  announced  it  has 
reached  an  agreement  in  principle  to 
acquire  Family  Weekly  from  CBS, 
Inc. 

Terms  of  the  sale  were  not  dis¬ 
closed,  but  publishing  analysts  esti¬ 
mated  the  price  at  between  $40  million 
and  $50  million. 

Family  Weekly  has  12.8  million  cir¬ 
culation  and  is  carried  by  362  news¬ 
papers,  including  33  Gannett  news¬ 
papers. 

The  acquisition  makes  Family 
Weekly  the  second  national  weekend 
magazine  owned  by  Gannett.  The 
company  syndicates  the  children- 
oriented  Pennywhistle  Press  to  both 
Gannett  and  non-Gannett  news¬ 
papers. 

Charles  Overby,  Gannett’s  chief 
spokesman,  said  Gannett  has  no  plans 
at  this  time  to  market  Family  Weekly 
and  Pennywhistle  Press  as  a  package. 

However,  Overby  did  not  rule  out 
the  possibility  that  Gannett  may  mar¬ 
ket  Family  Weekly  and  USA  Today, 
which  is  published  Monday  through 
Friday,  in  some  combination  to 
national  advertisers. 

“The  purpose  of  Gannett  Media 
Sales  (in  New  York)  is  to  give  adver¬ 
tisers  one-stop  shopping,”  he  said. 
“It’s  too  early  to  say  how  Family 
Weekly  will  fit  into  that  media 
umbrella.” 

Overby  also  said  that  Gannett 
newspapers  not  taking  Family  Week¬ 
ly  will  not  face  any  pressure  to  do  so  in 
the  future.  He  added  that  those  Gan¬ 


nett  papers  which  carry  Parade  on 
Sundays  also  will  not  be  pressured  to 
change. 

“That’s  a  locally  autonomous  deci¬ 
sion”  as  to  which,  if  any,  Sunday 
magazine  is  carried,  Overby  said. 
“There’s  no  thought  to  our  coming  in 
and  ordering  everybody  to  switch” 
when  their  Parade  contracts  expire. 

According  to  publisher  Carlo  Vit- 
torini,  18  Gannett  newspapers  carry 
Parade  for  1.8  million  circulation.  Pa¬ 
rade’s  total  circulation  is  over  25  mil¬ 
lion.  Vittorini’s  count  included  the 
Des  Moines  Register  which  is  in  the 
process  of  being  acquired  by  Gannett. 

(Parade  is  owned  by  the  Newhouse 
newspaper  group.) 


Parade’s  V'rttorini  said 
he  was  “delighted”  by 
Gannett’s  purchase  of 
Family  Weekly  and  called 
it  a  “very  positive” 
development  for  Sunday 
newspaper  magazines. 


Parade’s  Vittorini  said  he  was  “de¬ 
lighted”  by  Gannett’s  purchase  of 
Family  Weekly  and  called  it  a  “very 
positive”  development  for  Sunday 
newspaper  magazines. 

“Gannett  people  have  demon¬ 
strated  they  know  how  to  build  things 
and  build  them  well.  This  will  encour¬ 


age  Family  Weekly  to  further  im¬ 
prove  its  product,”  he  stated. 

Remarking  that  Gannett  already 
has  a  “color  group  they  sell  now,” 
Vittorini  believes  there  are  “good 
synergistic  possibilities”  involving 
selling  USA  Today  and  Family  Week¬ 
ly  in  combination  to  advertisers. 

He  said  such  a  tie-in  would  be  “ter¬ 
rific”  for  the  whole  Sunday  newspa¬ 
per  magazine  field.  “The  more  busi¬ 
ness  and  acceptance  by  advertisers  as 
a  Sunday  magazine  Family  Weekly 
gets,  the  more  positive  the  rub-off  is 
for  us  and  Sunday  Metro.” 

Sunday  Metropolitan  Newspapers 
sells  national  advertising  for  locally 
edited  Sunday  newspaper  magazines. 

Parade,  Family  Weekly  and  Metro 
have  begun  holding  discussions  about 
developing  a  joint  national  advertis¬ 
ing  marketing  effort. 

Vittorini  said  he  “sees  no  reason” 
why  those  three-way  discussions  can¬ 
not  continue.  “This  (the  sale)  will 
have  no  affect  on  that  at  all,”  he  said. 

Vittorini  also  said  that  the  purchase 
of  Family  Weekly  would  not  affect 
those  Gannett  newspapers  carrying 
Parade. 

“There’s  a  certain  appropriateness 
to  both  of  our  publications,  not  only 
as  to  size  of  the  market  but  also  the 
style  of  the  newspaper,”  he  said. 
“You  also  have  the  consideration  of 
the  newspaper  reader  who  is  used  to 
that  product.  Readers  don’t  like  to 
have  their  reading  habits  disturbed.” 
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PERSPECTIVE  ON  PROMOTION 


The  Image  of  community  service 

Many  newspapers  overlook  the  intangible  benefits  and  long-range 
implications  of  strategic  community  service  programs 


By  Michael  G.  Kane 

The  newspaper  industry  has  long 
embraced  community  service  pro¬ 
grams  as  a  cornerstone  of  public  rela¬ 
tions.  There  is  a  gray  area  of  interpre¬ 
tation  in  the  industry,  however,  as  to 
the  precise  role  of  such  programs. 

Facing  competitive  challenges  as 
never  before,  newspapers  are  taking  a 
closer  look  at  promoting  events  that 
tie  in  with  the  community.  The  prob¬ 
lem  is  that  the  “bottom-line”  mental¬ 
ity  does  not  always  lend  itself  to  pro¬ 
grams  designed  to  enhance  and  mold 
image,  and  so  the  role  of  community 
service  programs  is  sometimes  un¬ 
clear. 

What  is  clear  is  that  depending  on 
how  well  it  is  mixed  with  the  total 
product,  the  public  service  ingredient 
can  go  a  long  way  in  determining  a 
newspaper’s  image.  With  strategic 
planning,  this  promotion  can  be  seen 
as  a  community  investment  which  is 
capable  of  paying  long-range  divi¬ 
dends. 

The  concept  of  community  rela¬ 
tions  is  deep-rooted.  In  October 
1946,  Eugene  C.  Pulliam  purchased 
the  Republic  and  Gazette  in  Phoenix 
and  published  a  “creed”  of  commu¬ 
nity  commitment  on  page  one  the  next 
day.  Calling  a  newspaper  a  “human 
institution,”  Pulliam’s  creed  went  on 
to  state  that  “the  first  duty  of  citizen¬ 
ship  is  useful  service  to  one’s  commu¬ 
nity.  These  newspapers  want  to  be 
good  citizens.” 

In  addressing  delegates  to  the 
American  Newspaper  Publishers  As¬ 
sociation  convention  in  April  1961, 
Mark  Ferree,  then  executive  vice 
president  of  Scripps-Howard  News¬ 
papers,  said  that  “a  newspaper  can — 
if  it  so  determined — serve  as  the  con¬ 
science  of  the  community”  and  it  can 
be  “a  constructive  force  for  commu¬ 
nity  growth  and  development.” 

More  recently,  Futurist  John  Nais- 


(Kane  is  special  projects  manager 
of  the  International  Newspaper 
Promotion  Association  in  Reston, 
Va.  This  is  the  first  in  a  series  of 
articles  dealing  with  different  as¬ 
pects  of  newspaper  promotion.) 


PATRIOTISM  EAY 
★  FESTIVALS 


RICHMOND'S  FAMn.Y  FUN  DAY 


Family  focus  in  Richmond 

bitt,  author  of  Megatrends,  wrote  that 
we  are  a  “bottom-up  society,”  where 
“what’s  going  on  locally  is  what’s 
going  on.”  Furthermore,  Naisbitt  ex¬ 
plained  that  our  evolution  into  an  in¬ 
formational,  “high-tech”  society 
spawns  a  “high-touch”  environment. 
What  medium  is  better  suited  for  this 
“high-touch”  evolution  than  news¬ 
papers? 

The  fact  is,  community  involve¬ 
ment  offers  unique  opportunities  to 
newspapers  and  its  potential  is  as 
great  as  it  is  varied.  Unfortunately, 
many  newspapers  still  view  this 
hands-on  function  of  the  business  as 
superfluous,  time-consuming  and  a 
drain  on  the  budget. 

Take  public  service  announce¬ 
ments,  for  example.  A  1983  survey 
by  the  International  Newspaper  Pro¬ 
motion  Association  showed  that  only 
52%  of  those  respondents  with  a  cir¬ 
culation  of  over  100,000  ran  public 
service  advertisements.  Within  the 
ever-growing  group  of  newspapers 
with  a  circulation  under  100,000, 
however,  79%  ran  public  service 
announcements. 

“When  it  comes  to  community  ser¬ 


vice  programs,  you  simply  have  be¬ 
lievers  or  nonbelievers,”  said  John 
Mauro,  director  of  research  of  Media 
General  Inc.  in  Richmond,  Va., 
which  owns  the  Richmond  Newspap¬ 
ers  and  other  dailies  as  well  as  various 
television  stations. 

One  roadblock  is  the  mentality  that 
says  if  the  community  service  seed 
doesn’t  turn  updollar-bill  green,  then 
it  should  not  be  planted  at  all.  It  is 
difficult  to  translate  community  mo¬ 
rale,  emotion,  pride  and  goodwill 
onto  accounting  ledger  sheets,  how¬ 
ever. 

“There  are  many  intangible  bene¬ 
fits  with  community  service  pro¬ 
grams,”  Mauro  said.  “The  trick  is  to 
make  them  tangible  in  some  way  by 
developing  a  manner  of  measurement 
which  should  be  perceived  at  the 
same  time  as  the  promotion.” 

The  ultimate  problem,  according  to 
Mauro,  is  that  “many  people  in  the 
industry  fear  measurement  because 
they  simply  do  not  want  to  know  the 
results.” 

Mauro  said  that  three  elements  are 
important  in  judging  the  success  of 
community  service  programs:  aware¬ 
ness,  involvement  and  exposure. 

A  marathon,  for  example,  should 
not  be  gauged  solely  on  the  number  of 
participants.  First,  according  to 
Mauro,  the  level  of  promotion  cover¬ 
age  should  be  quantified.  “In  pro¬ 
moting  the  hypothetical  marathon, 
you  might  find  that  77%  of  your  mar¬ 
ket  was  covered  three-and-a-half 
times  with  ads  run  in  the  paper,  radio 
spots  and  outdoor  posters.” 

Secondly,  a  measure  ot  involve¬ 
ment  should  be  considered.  “You 
know  how  many  runners  and  ‘work¬ 
ers’  participated,  now  estimate  the 
number  of  persons  who  witnessed  the 
event  and  you  have  your  measure  of 
involvement,”  Mauro  said. 

Finally,  monitor  the  exposure  giv¬ 
en  to  the  marathon.  ‘  ‘This  includes  all 
forms  of  media  coverage  before,  dur¬ 
ing  and  after  the  event,”  Mauro  said. 

‘  ‘Take  these  elements,  quantify  the 
results  and  you  have  comparative  fig¬ 
ures  to  measure  the  effectiveness  of 
your  program  every  year,”  Mauro 
said.  “You  must  decide  if  that  level 
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of  measurement  is  good  enough,  and 
make  any  necessary  changes.” 

In  developing  a  manner  of  mea¬ 
surement,  a  newspaper  should  first 
define  and  understand  the  role  of  its 
community  service  programs  from  a 
philosophical  standpoint.  Otherwise, 
any  measured  results  might  be  con¬ 
fusing  and  misleading. 

‘‘Community  service  programs 
should  not  be  viewed  as  a  profit  center 
with  a  bottom  line  to  meet,”  said  Wil¬ 
liam  R.  Shover,  director  of  communi¬ 
ty  and  corporate  services  of  the  Ari¬ 
zona  Republic  and  Phoenix  Gazette. 
‘‘Newspapers  have  an  obligation  to 
the  community  and  a  commitment  to 
become  involved  politically,  socially 
and  culturally. 

‘‘Good  newspapers  make  good 
communities  and  vice  versa,”  Shover 
said. 

Dewayne  Davis,  community  rela¬ 
tions  director  of  the  Richmond  News¬ 
papers,  echoed  Shover’s  sentiments: 
“Anytime  you  do  something  well ,  the 
positive  fallout  hits  all  of  your  depart¬ 
ments  and,  more  importantly,  the 
way  the  community  perceives  the 
newspaper.  A  newspaper  should  get 
involved  with  the  people  it  serves.” 

If  what’s  happening  locally  is 
where  it’s  at,  then  smaller  newspa¬ 
pers  are  generally  in  an  ideal  situation 
to  become  an  active  member  of  the 
community.  “What  smaller  newspa¬ 
pers  don’t  have  in  terms  of  money 
they  make  up  for  in  creative  talent  and 
cooperative  effort,”  said  Jeff  Rubin, 
promotion  and  circulation  manager  of 
the  semiweekly  Virginia  Gazette  in 
Williamsburg,  Va. 

“Community  service  programs 
should  be  seen  as  a  natural  expansion 
of  the  newspaper,  raising  the  con¬ 
sciousness  of  the  community  and  the 
newspaper’s  employees,”  Rubin 
said.  “By  working  hand-in-hand  with 
the  community  in  an  effort  to  upgrade 
its  quality  of  life,  you  get  people  talk¬ 
ing  about  and  interested  in  your  pa¬ 
per.” 

Whether  a  newspaper  is  large  or 
small,  the  “good  citizen”  practice 
does  not  mean  that  sound  business 
principles  should  be  ignored.  Indeed, 
it  is  only  when  community  service 
programs  are  designed  with  specific 
marketing  objectives,  and  especially 
those  with  long-range  missions,  that 
they  can  become  an  integral  part  of  a 
newspaper’s  overall  marketing  and 
business  philosophy. 

“A  community  service  promotion 
should  be  tied  in  with  marketing,  cir¬ 
culation  and  advertising  objectives,” 
said  Abigail  J.  Nash,  vice  president 
and  promotion  director  of  the  Mil¬ 
waukee  Journal  and  Sentinel.  ‘  ‘These 
programs  should  be  evaluated  contin¬ 
ually  and  revitalized  or  dropped  if 
necessary.” _ 

EDITOR  &  PUBLISHER  for  March  2,  1985 


What  should  be  evaluated  on  an  on¬ 
going  basis?  Nash  and  others  suggest 
that  a  number  of  questions  be  consid¬ 
ered  in  evaluating  a  community  ser¬ 
vice  program: 

•  Does  the  event/activity  provide  a 
service  with  broad  social  appeal? 

•  Does  it  affect  directly  or  indirectly 
one  or  more  target  audiences? 

•  Does  it  have  specific  goals  and 
does  it  mesh  with  long-term  market¬ 
ing  objectives  of  the  newspaper? 

•  Does  it  invite  participation  and  will 
it  have  an  impact  on  the  community? 

•  Does  it  entertain  tastefully  and  is  it 
appropriate  for  the  newspaper  to 
sponsor? 

•  Does  it  have  relative  merit? 

•  Is  the  dollar  investment  in  the  event 
reasonable? 

•  Does  it  maximize  the  newspaper’s 
resources  and/or  personnel  memora¬ 
bly,  effectively  or  dramatically? 

•  Does  it  enhance  the  newspaper’s 
image  as  a  good  corporate  citizen? 

•  Is  it  promotable? 

Even  though  it  would  be  unusual 
for  any  one  project  to  meet  all  of  these 
questions  positively,  the  answer  to 
most  had  better  be  “yes”  before  a 
newspaper  considers  starting  or  con¬ 
tinuing  a  community  service  promo¬ 
tion. 


More  and  more,  newspapers 


Arizona  Kids 
TakeContiol 


CMMron  should  Hvo  in  •  world  that’s  frsa  from  throat  or 
harm. 

Unfortunataly,  this  is  not  always  tha  casa.  Hundrads  of  Uds 
throughout  Arizona  ara  violatad  and  victlmizad  ovary  yaar. 

in  rasponaa  to  this  growing  social  proMam,  Tha  Arizona 
RapubHc/Tha  Phoanix  Gazatta  hava  craatad  “Kkfs  In 
Control.”  a  multl-facatad  program  dasignad  to  taach  chHdran, 
gradas  4  through  8.  about  parsonal  safaty. 

KIC  works  undar  tha  pramisa  that  kids  can  think  for 
thamsaivaa  and  taka  control.  This  concapt  Is  taught  and 
rakdorcad  through  tha  usa  of  a  vMao  prasardatlon  and 
taachar’s  manual  in  schools,  and  by  utilizing  a  parant’s  gulda 
at  homo. 

Coplai  of  tha  Kids  In  Control  kit  hava  boon  distributad  fraa 
of  charga  to  schools  artd  Hbrarlas  throughout  Arizona.  For 
additional  information  concaming  tha  KIC  program,  caN 
1-271-8846or  1-271-6791. 

Wa  strongly  ancouraga  aN  parants  aiNf  taachars  to  bacoma 
part  of  tha  KIC  program.  Togathar,  wa  can  giva  our  chHdran 
tha  safa  and  happy  llvas  thay  dasarva. 

Prasantad  aa  a  pubHc  sarvica  by: 

The  Arizona  Republic 
The  Phoatix  Giaette 
Youth  Focus  in  Phoenix 


around  the  country  are  attempting  to 
“humanize”  their  operations  through 
community  service  programs. 
Whether  it’s  a  charitable  donation  in 
Boston,  a  home  improvement  show  in 
Milwaukee  or  a  summer  arts  program 
in  Seattle,  newspapers  have  found 
that  image-building  is  an  investment 
with  real  market  value. 

Controversial  ad 
gets  no  complaints 

Despite  protests  from  the  Iranian 
embassy  and  the  Canadian  External 
Affairs  Department,  the  Ottawa 
(Ont.)  Citizen  published  an  Iraqi  gov¬ 
ernment-sponsored  ad  —  and  has  re¬ 
ceived  no  complaints,  its  national 
advertising  manager  said. 

The  ad,  which  was  also  carried  by 
two  U.S.  newspapers,  promotes  a 
poster  contest  to  illustrate  Iranian 
“war  crimes”  against  Iraqi  prisoners 
or  war. 

“As  a  matter  of  fact,  we  expected 
some  (complaints  about  the  ad),  but 
we  haven’t  had  a  one,”  Citizen 
national  ad  manager  Bob  Littlemore 
said. 

Before  publication,  however,  the 
ad  stirred  a  small  diplomatic  fracas. 

The  Iranian  embassy  called  Little- 
more  urging  him  “to  take  the  propa¬ 
ganda  out  of  the  paper.” 

And  the  Canadian  External  Affairs 
Department  asked  the  Iraqi  embassy 
to  withdraw  the  ad,  citing  a  govern¬ 
ment  policy  that  discourages  dip¬ 
lomatic  missions  from  publishing 
material  offensive  to  third  countries 
with  whom  Canada  has  good  rela¬ 
tions.  The  policy  has  been  in  effect 
since  1975. 

An  External  Affairs  spokeswoman 
told  Canadian  Press  that  the  govern¬ 
ment  cannot  impose  a  penalty  on  the 
embassy,  but  had  asked  that  it  not 
violate  the  guidelines  in  the  future. 

The  spokeswoman  also  said  the  de¬ 
partment  had  not  put  any  pressure  on 
the  Citizen. 

However,  Littlemore  said  the 
Canadian  ministry  had  contacted  the 
paper. 

“We  weren’t  going  to  act  on  a  con¬ 
tact  in  External  Affairs,”  he  said. 
“They  couldn’t  bring  any  pressure  to 
bear  on  our  decision  whether  or  not  to 
carry  the  advertisement.” 

Only  the  Iraqi  embassy  could  can¬ 
cel  it,  he  added. 

Though  it  caused  a  stir  in  dip¬ 
lomatic  circles,  the  ad  was  just  300 
lines,  mostly  of  dense  body  copy. 

Similar  ads  ran  in  December  in  the 
Washington  Post  and  the  New  York 
Times. 

A  spokesman  for  the  Iraqi  consu¬ 
late  in  Washington  said  the  ad  had 
generated  “many,  many”  contest  en¬ 
tries. 
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Spanish  Gold 

Advertisers  told  to  know  the  nation’s  fastest-growing  market, 
if  they  want  their  advertising  dollars  to  pan  out 


By  M.K.  Guzda 

It  may  not  be  readily  apparent  in  the  rural  Midwest,  but 
growing  flve  times  faster  than  other  groups  is  the  Hispanic 
population.  The  census  bureau  predicts  that  by  1995,  the 
prevalent  population  won’t  be  white/ Anglo/Protestant:  it 
will  be  Hispanic. 

Although  basically  in  its  infancy,  this  market  represents 
$90  billion  in  spendable  income  and,  therefore,  a  vein  of 
gold  for  advertisers,  say  two  entrepreneurs  who’ve  started 
the  El  Observador  Media  Network  in  California. 

Alice  Valenzuela  and  Maxine  Goodman,  publishers  of 
El  Observador  in  San  Diego,  established  the  network  as  a 
sort  of  advertising  agency  for  Hispanic  newspapers. 

The  network,  which  represents  13  newspapers  serving 
readers  making  $65  billion  of  that  nugget,  was  promoted  in 
New  York  recently  to  acquaint  Eastern  advertisers  with 
the  burgeoning  market. 

As  a  pioneering  effort  to  simplify  advertising  buys, 
(“one  stop  shopping,’’  Valenzuela  said),  in  the  Hispanic 
market,  the  network  was  created  in  December  1984. 
Valenzuela  and  Goodman  say  the  network  has  a  226,000 
paid,  unaudited  circulation  and  reaches  one  million 
readers. 

“Advertisers  have  been  using  shotgun  techniques  —  a 
little  bit  of  everything  in  the  hope  something  will  work,’’ 
said  Valenzuela.  “Continuity  is  lacking  in  advertising  in 
the  Hispanic  market.’’ 

If  the  problem  lies  in  a  lack  of  familiarity,  Valenzuela 
offered  a  wealth  of  facts  shedding  light  on  the  unknown. 
The  average  age  for  Hispanics  is  22  —  compared  to  31  for 
the  general  population  —  “a  young  population  in  its  peak 
earning  and  consuming  years.’’  Hispanics  spend  25% 
more  of  their  income  on  food  than  the  general  population, 
buying  twice  the  beer,  soft  drinks  and  fruit  juice,  and  five 
times  the  baby  food  of  other  groups. 

The  group  continues  to  climb  the  ladder  socially  and 
economically,  and  are  brand-loyal  consumers  eager  to 
acquire  “success  symbols’’  like  luxury  automobiles, 
watches  and  jewelry,  televisions  and  stereos,  etc.  The 
average  Hispanic  household  has  3.5  people  compared  to 
2.7  for  the  general  population,  meaning  higher-than- 
average  consumption  of  food  and  clothing,  toys  and  other 
family-related  items. 


Htepanic*  in  the  United  State* 


Additionally,  Hispanics  tend  to  be  conservative  in  na¬ 
ture,  she  said.  Monetary  outlays  are  usually  family- 
oriented,  with  the  emphasis  on  food,  beverages  and  cloth¬ 
ing.  However,  there  is  a  great  tendency  to  spend  disprop¬ 
ortionate  amounts  of  money  on  high  quality  “status” 
items;  they  tend  to  buy  “the  best”  they  can  within  their 
means,  she  said. 

Culturally,  the  Hispanic  places  a  high  priority  on  home 
ownership  and  the  physical  appearance  of  the  home,  re¬ 
gardless  of  how  modest  it  may  be,  she  said.  Friendships 
between  neighbors  are  very  important  and  extremely 
close,  with  word-of-mouth  serving  as  the  prime  motivating 
tool.  Religiously,  approximately  85%  are  Roman  Catholic, 
continuing  religious  practice  regardless  of  their  economic 
posture. 

In  a  survey  of  Hispanics  living  in  the  San  Diego  area, 
73.8%  said  they  read  El  Observador  (circulation  35,000), 
with  the  majority  (36.5%)  responding  between  the  ages  of 
25  to  34.  The  majority  of  those  questioned,  or  29%,  earn 
between  $25,000  and  $35,000  per  household.  Sixty-one 
percent  are  bilingual,  22.2%  English-speaking  and  16.3% 
Spanish-speaking.  Forty-nine  percent  completed  high 
school  and  32.4%  completed  some  college  or  more.  The 
majority  of  respondents  (52%)  were  female. 

Valenzuela  and  Goodman  obtained  their  facts  from  a 
research  firm  located  in  San  Diego,  which  conducts  spe¬ 
cialized  surveys  in  Hispanic  markets,  as  well  as  general 
research.  The  network  commissioned  Analysis/Research 
Limited,  headed  by  Arline  Lowenthal,  to  conduct  CHIPS 

—  Continuing  Hispanic  Profile  Study. 

Lowenthal  said  CHIPS,  a  comprehensive,  quantitative, 
on-going  demographic  and  psychographic  profile  of  the 
U.S.  Hispanic  market  turns  “panic  research  into  Hispanic 
research.” 

Through  personal,  intercept  interviews  conducted  in 
neighborhoods  with  a  concentration  of  Hispanics,  250 
male  and  250  female  heads  of  households  of  Hispanic 
descent  living  in  the  U.S.  were  polled.  Those  interviews 
were  located  in  the  four  areas  of  the  country  where  the 
greatest  number  of  Hispanics  reside  —  California,  Texas, 
New  York  metro  area  and  the  Miami  metro  area  of 
Florida. 

Seven  basic  subject  areas  —  demographics,  cultural 
background,  home/shelter,  media  usage  habits,  purchas¬ 
ing  habits  and  banking/financial  habits  —  have  been  cov¬ 
ered  in  CHIPS.  Additional  and  client-specialized  ques¬ 
tions  can  be  included  in  the  research. 

“Only  in  the  past  four  to  five  years  have  advertisers 
become  interested  in  the  Hispanic  market,”  she  said. 
“But  advertisers  are  becoming  more  sensitive  to  the  spe¬ 
cial  needs  of  this  market.” 

Currently,  the  network  lists  a  number  of  big  advertisers 

—  Coca  Cola,  Safeway  Stores,  7  Eleven,  Bechtel,  General 
Electric,  General  Motors,  IBM  Corp.,  Lockheed, 
Reynolds  Aluminum,  Standard  Oil,  TRW  Electronics, 
Western  Electric,  Bank  of  America,  Stanford  University, 
Zale’s  Jewelers,  Hertz,  Kinney  Shoes,  McDonalds,  J.C. 
Penney,  Budweiser,  Miller  Brewing  Co.  and  R.J. 
Reynolds  Tobacco  Co.  —  but  Valenzuela  had  some  advice 
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for  those  perusing  the  Hispanic  market. 

She  enumerated  four  wrong  assumptions  by  which 
advertisers  premise  their  strategies  to  reach  the  Hispanic 
market:  that  asking  about  specific  characteristics  will 
characterize  the  market;  that  Hispanics  are  a  monolithic 
class;  that  Spanish,  and  radio  and  TV,  are  the  only  way  to 
reach  the  market;  and,  that  marketing  goals  can  be  accom¬ 
plished  by  concentrating  on  special  Hispanic  events. 

“You  don’t  ask  ‘how  do  we  reach  the  Anglo  market’,” 
Valenzuela  said. 

Pigeonholing  the  Hispanic  market  as  Cesar  Chavez’s 
vegetable  pickers  not  only  degrades  the  population,  but 
limits  the  advertising  possibilities,  she  said. 

“We’re  not  just  farm  workers.  We  are  young  and  old, 
educated,  blue  collar  and  white  collar,  Spanish  speaking 
and  non-Spanish  speaking.  Less  than  3%  of  Hispanics  are 
farm  workers,  according  to  the  Census  Bureau.  We  have 
different  ethnic  backgrounds  within  the  group,  there  are 
Chinese  Hispanics,  Black  Hispanics,  et  cetera,”  Valen¬ 
zuela  explained. 

To  those  who  assume  reaching  the  market  through 
broadcast  and  Spanish-only  print  will  deliver  the  largest 
audience,  Valenzuela  suggested  thinking  again. 

“Of  course  we  read,  of  course  we  watch  TV  and  listen  to 
the  radio,  we’re  just  like  regular  folks,”  she  said.  “But, 
according  to  the  Stanford  University  Center  for  Hispanic 
Research,  35%  of  Hispanics  speak  Spanish  exclusively. 
The  majority  is  bilingual  or  only  English  speaking.  You 
don’t  start  earning  $90  billion  if  you  don’t  become  part  of 
the  mainstream.” 


“Advertisers  have  been  using  shotgun 
techniques  a  iittie  bit  of  everything  in 
the  hope  something  wiii  work,”  said 
Vaienzueia.  “Continuity  is  iacking  in 
advertising  in  the  Hispanic  market.” 


She  further  emphasized  that  point,  citing  the  existence 
of  Spanglish  —  a  collaboration  of  two  languages  within  the 
same  culture.  In  the  Hispanic  culture  most  learn  Spanish 
through  voice  from  communicating  verbally  with  the  fami¬ 
ly  at  home.  But  Hispanics  learn  English  in  school  and  from 
reading. 

“Most  hear  Spanish  well,  but  read  English  better,”  she 
said. 

Implement  the  same  planning  and  consistency  in  the 
Hispanic  market  as  in  the  Anglo  market  was  Valenzuela’s 
final  recommendation.  Advertising  dollars  would  be  better 
spent  if  serious  consideration  were  given  to  the  behaviors, 
demographics  and  trends  of  the  market,  rather  than  a 
haphazard  approach  to  a  group  advertisers  are  not  familiar 
with. 

“We  don’t  just  go  shopping  on  Cinco  de  Mayo,”  a 
popular  Hispanic  holiday,  Valenzuela  said.  The  common 
approach  of  “ok,  here’s  a  little  money,  see  what  you  can 
do  with  it,”  results  in  diluted  influence.  “You  get  out  of  it 
what  you  put  into  it. 

“Our  population  is  as  astute  as  any  other.  They  recog¬ 
nize  tokenism  when  they  see  it.” 

The  member  papers  of  the  network  are:  San  Jose  El 
Observador  (circ.  35,000);  Sacramento  La  Nacion  (circ. 
10,000);  Stockton  El  Hispano  (circ.  10,000);  San  Francis- 
colOakland  El  Mundo  (circ.  15,000);  Salinas  El  Sol  (circ. 
15,000);  Fresno  El  Sol  (circ.  10,000);  Bakersfield  El  Mex- 
icalo  (circ.  15,000);  Pomona  La  Voz  (circ.  20,000);  Oxnard 
Gente  (circ.  10,000);  Los  Angeles  Eastern  Group  Publica¬ 
tions  (circ.  46,000);  Orange  County  Neighborhood  News 
(circ.  15,000);  San  Bernadino  El  Chicano  (circ.  20,000)  and 


San  Diego  La  Prensa  (circ.  15,000). 

The  network  offers  rates  of:  $11.98  line,  $165.16  SAU 
(one  time);  $11.38  line,  $156.90  SAU  (eight  to  13  times); 
$10.78  line,  $148.64  SAU  (14  to  27  times);  $10.18  line, 
$140.38  SAU  (28  to  41  times);  and  $9.58  line,  $132. 13  SAU 
(42-52  times). 

Handicapper  arrested 
on  bookmaking  charges 

Gordon  Jones,  Los  Angeles  Herald  Examiner  horse 
racing  writer  and  handicapper,  was  arrested  on  felony 
bookmaking  charges  Feb.  23  as  he  was  conducting  a  hand¬ 
icapping  seminar  at  a  local  hotel. 

Sheriffs  deputies  seized  envelopes  containing  $1,503 
and  also  arrested  Jones’  20-year-old  daughter  Joanne  for 
accepting  bets  from  seminar  students. 

Herald  sports  editor  Leslie  Ward  said  Jones  has  volun¬ 
teered  to  take  an  unpaid  leave  of  absence  “until  this  matter 
is  resolved.” 

Jones,  49,  a  PhD  who  has  taught  journalism  at  Arizona 
State  University,  reacted  angrily  to  the  arrest  after  he  was 
released  on  $2,500  bail. 

“I  never  booked  a  bet  in  my  life,”  he  said.  Jones  ex¬ 
plained  that  students  at  his  “Pick  6  Club”  breakfast  semi¬ 
nars  customarily  form  a  pool  for  a  bet  that  he  would  place 
at  Santa  Anita. 

“We’ve  been  doing  this  for  six  years  with  the  full  knowl¬ 
edge  of  track  officials,”  Jones  stated. 

Sheriffs  deputy  Robert  Stoneman  said  “there  is  no 
indication”  that  Jones  was  profiting  personally  from  the 
betting. 

Jones  said  he  thought  the  seminar  bets  were  legal  be¬ 
cause  he  was  placing  them  at  the  track,  “not  with  some 
backroom  bookie.” 

But  sheriff  s  vice  detectives  asserted  that  anyone  who 
places  bets  for  someone  else  is  technically  bookmaking 
whether  they  are  placed  at  the  track  or  not. 

Ward  said  that  Jones’  seminars  at  the  Santa  Anita  Hotel 
in  Arcadia  were  Jones’  personal  business  and  were  oper¬ 
ated  “completely  outside  the  newspaper”  and  “had  noth¬ 
ing  to  do  with  his  duties  as  a  Herald  columnist.” 

Herald  editor  Mary  Anne  Dolan  said  no  decisions  had 
been  made  on  Jones’  future  with  the  newspaper  “until  we 
see  what  this  investigation  is  all  about. 

“We  want  to  look  at  the  whole  area  of  the  fine  line 
between  those  who  like  to  legally  gamble  and  who  write 
about  sports.” 

Sheriff’s  officers  reported  that  Jones 
and  his  daughter  were  arrested  on  the 
basis  of  evidence  obtained  by  an 
undercover  agent  who  posed  as  a 
seminar  student. 

In  a  Los  Angeles  Times  January  story  about  gambling  in 
racetrack  press  boxes,  fellow  sportswriters  said  it  was  not 
uncommon  for  Jones  to  bet  $5,000  a  day  at  the  track  with 
much  of  the  money  put  up  by  his  seminar  students,  who 
pay  him  $15  a  person  to  share  in  his  handicapping  predic¬ 
tions  and  any  betting  winnings. 

Sheriffs  officers  reported  that  Jones  and  his  daughter 
were  arrested  on  the  basis  of  evidence  obtained  by  an 
undercover  agent  who  posed  as  a  seminar  student. 

Both  the  Herald  and  the  Times  carried  the  arrest  story  in 
their  Feb.  24  sports  sections. 

—  M.L.  Stein 
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The  public’s  attitude  toward  education: 

What  effect  does  the  media  have  on  formulation  of  opinions? 


By  Nicholas  P.  Criscuolo 

Every  year  the  results  of  the  annual  Gallup  Poll  of  the 
Public’s  Attitudes  Toward  the  Public  Schools  are  dissemi¬ 
nated  nationally. 

In  1983,  the  results  of  the  1 5th  Annual  Gallup  Poll  re¬ 
vealed  that  3 1%  of  the  public  gave  the  schools  a  rating  of  A 
or  B.  This  represented  a  17-point  drop  since  1974,  when 
48%  of  them  gave  the  schools  the  same  rating. 

Obviously,  there  has  been  an  erosion  of  the  public’s 
confidence  in  public  education. 

The  causes  for  such  an  erosion  are  many  and  varied,  but 
one  plausible  hypothesis  is  that  education  articles  in  the 
nation’s  press  have  been  negative  and  have  served  to 
lessen  the  public’s  confidence  in  public  education  and 
influence  its  attitudes  toward  education. 

The  newspaper  is  a  powerful  medium,  and  if  its  cover¬ 
age  of  education  is  distorted,  inaccurate  and  inadequate, 
as  some  educators  assert,  it  is  conceivable  that  this  type  of 
coverage  will  have  a  negative  impact  on  the  public’s 
perception  of  education. 

For  many  years,  educators  have  implemented  a  host  of 
innovative  programs  in  the  schools  in  an  effort  to  boost 
academic  achievement.  Some  of  these  programs  have 
been  successful  while  others  have  been  dismal  failures. 

Additionally,  a  spate  of  national  studies  and  education 
reports  have  been  disseminated  nationally  which  have 
highlighted  the  aUeged  deterioration  of  education  in  recent 
years. 

One  way  information  is  imparted  to  the  public  is  through 
articles  published  in  the  daily  newspapers.  If  this  informa¬ 
tion  is  not  disseminated  fully  or  is  presented  in  a  negative 
way,  it  is  reasonable  to  assume  that  the  public’s  support 
(both  financial  and  moral)  for  education  will  be  dimin¬ 
ished. 

Of  particular  interest  is  the  impact  press  coverage  of 
education  might  have  on  legislators  by  stimulating  the 
formulation  of  needed  legislation  or  even  by  influencing 
legislators’  voting  records  on  education. 

In  order  to  determine  the  effect  of  the  print  media  on  the 
public’s  attitudes  toward  education,  the  author  studied  six 
newspapers  for  a  two- week  period  in  October  1983. 

The  papers  selected  were  chosen  because  of  their  geo¬ 
graphic  location,  diversity  of  readership  and  circulation 
size,  with  an  emphasis  placed  on  newspapers  published  in 
Connecticut. 

The  six  newspapers  selected  were:  the  Washington 
Post,  the  New  York  Times,  the  Hartfdrd  (Conn.)  Courant, 
the  New  Haven  (Conn.)  Register,  the  Ansonia  (Conn.) 
Evening  Sentinel,  and  the  Milford  (Conn.)  Citizen. 

For  the  two-week  period,  all  education  articles  appear¬ 
ing  in  these  newspapers  were  clipped  and  summarized. 

They  were  divided  into  categories  denoting  the  educa¬ 
tional  level  being  discussed  (elementary,  secondary,  and 
college  or  university),  nature  of  the  issues  discussed  in 
each  article  (state,  local,  regional,  national,  international) 
and  assigned  a  rating  of  P  (Positive),  N  (Negative)  or  - 
(Neutral)  according  to  a  rating  scale  devised  by  the  author. 

The  writer  also  developed  three  questionnaires.  Media 
Questionnaire  For  Parents  was  used  to  irtterview  10  par¬ 
ents  each  at  three  New  Haven  public  schools  varying  in 
socioeconomic  status  for  a  total  of  30  parents  which  com¬ 


prised  a  small  but  representative  sample. 

A  Newspaper  Questionnaire  For  School  Superinten¬ 
dents  was  sent  to  the  six  school  superintendents  of  the 
cities  and  towns  in  the  circulation  areas  in  which  the  six 
newspapers  are  published. 

The  third  questionnaire.  Newspaper  Questionnaire  For 
Legislators,  was  sent  to  U.S.  senators,  state  senators, 
state  representatives  (all  from  Connecticut  and  represent¬ 
ing  constituencies  residing  in  the  communities  served  by 
the  four  Connecticut  newspapers)  and  the  30  aldermen 
representing  the  city  of  New  Haven.  A  total  of  46  legisla¬ 
tors  comprised  this  sample. 

Although  the  study  was  largely  based  in  Connecticut, 
the  results  have  implications  for  educators  nationally. 

The  basis  for  this  rationale  is  the  representative  sam¬ 
pling  of  respondents  who  participated  in  this  study  and  the 
diversity  of  the  newspapers  studied. 

The  study  revealed  the  following  interesting  informa¬ 
tion: 

1 .  The  largest  number  of  education  articles  appeared  in 
the  Sunday  editions;  the  smallest  in  the  Saturday  editions. 

2.  The  average  number  of  articles  published  per  day  for 
all  six  newspapers  was  20.  The  average  number  of  educa¬ 
tion  articles  for  all  six  newspapers  was  3.5  daily. 

3.  Seventeen  percent  of  the  articles  dealt  with  events  at 
the  elementary  level,  25%  were  about  secondary  schools 
and  25%  discussed  issues  pertinent  to  the  college  and 
university  levels. 

4.  Eighty-seven  percent  of  the  total  education  articles 
published  during  the  two-week  period  were  either  positive 
or  neutral  in  tone;  12%  were  negative. 

5.  Analysis  of  the  data  derived  from  the  parent  inter¬ 
views  revealed  that  all  thirty  parents  ( 100%)  read  the  local 
evening  newspaper.  The  average  number  of  papers  read 
daily  was  two. 


Fifty  percent  stated  that  education 
coverage  is  negative;  25%  said  it  was 
positive.  Aii  stated  that  the  print  media 
shouid  give  more  attention  to 
educationai  issues. 


6.  An  average  of  54%  of  the  parents  said  they  usually 
read  education  articles;  30%  seldom  read  them  and  16% 
always  read  them. 

7.  Concerning  coverage,  50%  of  the  parents  indicated 
national  coverage  was  adequate  and  50%  said  it  was  inade¬ 
quate;  43%  said  local  education  coverage  was  adequate 
and  56%  said  it  was  inadequate. 

8.  Sixty-three  percent  of  the  parents  reported  that 
education  articles  influenced  their  views  on  education; 
37%  said  they  did  not. 

9.  The  three  most  frequently  mentioned  educational 
issues  to  be  of  major  importance  to  parents  were:  (1) 
emphasis  on  basic  subjects,  (2)  adequate  funding  for 
education,  and  (3)  discipline. 

10.  Parents  said  that  newspapers  shouid  print  more  arti¬ 
cles  written  by  parents,  assign  reporters  to  cover  PTA 
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meetings  and  publish  more  articles  about  individual  school 
activities. 

11.  Sixty-seven  percent  of  the  school  superintendents 
completed  the  Newspaper  Questionnaire  For  Superinten¬ 
dents.  All  (100%)  of  the  school  superintendents  believed 
that  newspapers  do  have  an  impact  on  education. 

12.  Seventy-five  percent  of  the  school  superintendents 
stated  that  educators  do  not  work  closely  with  the  press 
and  50%  stated  that  the  print  media  is  accurate  in  its 
coverage  of  education. 

13.  Fifty  percent  stated  that  education  coverage  is  nega¬ 
tive;  25%  said  it  was  positive.  All  stated  that  the  print 
media  should  give  more  attention  to  educational  issues. 

14.  The  three  education  issues  of  major  importance  to 
school  superintendents  were:  (1)  school  finances;  (2)  curri¬ 
culum  content;  and  (3)  student  achievements  and  accom¬ 
plishments. 

15.  Fifty  percent  of  the  school  superintendents  reported 
that  their  school  district  had  an  in-service  program  to  help 
school  personnel  work  with  the  print  media  and  75%  stated 
they  had  a  full-time,  paid  public  relations  person  who 
worked  with  the  media.  All  believed  that  this  was  an 
effective  practice. 

16.  Eighty  percent  of  the  legislators  polled  completed 
the  Newspaper  Questionnaire  For  Legislators. 

17.  All  legislators  read  their  local  newspaper.  The  New 
York  Times  was  the  second  most  popular  newspaper  read 
daily. 

18.  Fourteen  percent  of  legislators  said  they  always  read 
education  articles;  72%  said  they  usually  read  them  and 
14%  said  they  seldom  read  them. 

19.  Fifty-one  percent  said  that  coverage  of  national 
issues  was  adequate  and  accurate;  49%  said  it  was  not. 
Seventeen  percent  said  coverage  of  local  educational 
issues  was  adequate;  83%  said  it  was  not. 

20.  The  three  most  important  educational  issues  most 
frequently  mentioned  by  legislators  were:  (1)  increased 
funding  for  education,  (2)  discipline  and  (3)  quality 
teachers  and  curriculum. 

21.  Sixty-six  percent  responded  that  the  media  did  not 
stimulate  them  to  formulate  needed  education  legislation 
or  affect  their  voting  record  on  education. 

22.  Legislators  believed  that  the  media  should  provide 
the  following  to  affect  needed  education  legislation:  (1) 
more  education  columns;  (2)  reporters  trained  in  educa¬ 
tion  who  visit  the  schools  more  frequently;  (3)  in-depth, 
balanced  coverage  of  educational  issues;  (4)  surveys  of 
successful  programs  in  various  communities;  and  (5)  a 
forum  of  legislators,  parents  and  educators  to  discuss 
issues  and  serve  as  a  catalyst  in  forming  a  coalition  to 
lobby  for  legislation. 

Press  coverage  of  educational  issues  by  newspapers  has 
come  under  attack  by  educators  who  complain  not  only  of 
the  scant  attention  newspapers  give  to  education  but  also 
of  opinionated  and  inaccurate  articles  with  an  accent  on 
“sensationalism.’' 

There  is  little  evidence  that  these  charges  are  true  based 
on  the  results  of  this  study.  An  overwhelming  number  of 
education  articles  (87.1%)  published  in  the  six  newspapers 
examined  in  this  study  were  either  positive  or  neutral  in 
tone. 

Parents  are  the  most  influenced  in  their  views  and  atti¬ 
tudes  toward  education  by  the  coverage  of  education  in 
newspapers,  followed  by  school  superintendents  and  then 
legislators. 

Parents  also  expressed  the  most  positive  comments  con¬ 
cerning  the  print  media. 

Although  some  school  superintendents  and  legislators 
believed  that  newspaper  coverage  should  be  more  posi¬ 
tive,  there  was  a  general  consensus  that  education  articles 
do  provide  an  important  role  in  informing  the  public  about 


education. 

Legislators  questioned  whether  it  was  the  role  of  the 
media  to  influence  their  views  toward  education.  They 
did,  however,  state  that  education  articles  served  to  raise 
their  awareness  level  of  current  educational  issues.  The 
influence  of  the  media  on  legislators  in  terms  of  agenda 
setting  for  education  appears  to  be  indirect,  rather  than . 
direct. 

Such  issues  as  funding,  curriculum  content,  quality  of 
teachers,  teacher  compensation  and  discipline  were  the 
issues  most  frequently  mentioned  as  of  major  importance 
to  all  three  groups. 

Parents,  school  superintendents  and  legislators  all  be¬ 
lieved  that  coverage  of  education  could  be  improved. 
These  improvements  could  be  effected  through  more  posi¬ 
tive  coverage  of  PTA  meetings  and  individual  school  ac¬ 
tivities,  in-depth,  balanced  coverage  of  issues  and  on-site 
visits  to  the  schools  by  education  reporters. 

Suggestions  on  how  the  media 
can  improve  education  coverage 

On  the  basis  of  data  received  from  studying  these  six 
newspapers,  I  suggest  the  following: 

1 .  Every  school  district,  no  matter  what  its  size,  should 
have  an  in-service  program  to  help  school  personnel 
understand  the  role  and  function  of  the  press  and  to  enable 
them  to  work  closely  and  cooperatively  with  education 
reporters. 

2.  All  school  districts  should  have  either  part-time  or 
full-time  public  information  officers  to  work  with  the 
press,  to  disseminate  information  and  to  assure  adequate 
local  education  coverage. 

3.  In  as  much  as  a  high  percentage  of  respondents  indi¬ 
cated  that  national,  but  not  local,  educational  issues  are 
covered  adequately  and  accurately,  it  is  apparent  that 
readers  are  interested  in  having  newspapers  publish  more 
articles  that  discuss  local  educational  issues  and  it  is  rec¬ 
ommended  that  they  do  so. 

4.  Newspapers  should  cover  PTA  meetings  and  school 
programs  more  regularly.  Such  activities  might  be  de¬ 
scribed  in  a  column  titled  “The  School  Visitor”  or  “News 
from  the  Schools.” 

5.  Newspapers  should  publish  a  weekly  education  col¬ 
umn  written  by  a  teacher,  school  superintendent  or  other 
staff  member. 

6.  Education  reporters  should  visit  the  schools  on  a 
regular  basis  for  more  “on-site”  reporting  of  school  activi¬ 
ties. 

7.  Newspapers  should  allocate  more  space  for  public 
comment  on  issues  of  concern,  e.g.  letters  to  the  editor, 
guest  columns,  op-ed  pieces  and  so  on,  to  allow  more 
frequent  input  from  the  community  and  to  air  more  varied 
viewpoints  on  education  issues. 

8.  Newspapers  should  publish  interviews  with  key  local 
educators  on  a  regular  basis,  as  well  as  stage  debates  on 
current  issues. 

9.  The  editorial  boards  of  newspapers  should  meet  occa¬ 
sionally  with  parents,  school  personnel  and  legislators  to 
discuss  education.  Developing  such  a  forum  would  ensure 
sufficient  coverage  and  balanced,  unbiased  and  thoughtful 
treatment  is  given  by  the  press.  Newspaper  editors  and 
education  reporters  should  also  hold  periodic  meetings 
with  the  public  to  initiate  an  open  dialogue  on  educational 
issues. 

10.  The  media  should  sponsor  and  fund  journalism,  film 
and  television  courses  in  the  high  schools. 

(Criscuok)  is  Supervisor  of  Reading,  New  Haven  (Conn.) 
Public  Schools.) 
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Media  libel  suits 

(Continued  from  page  9) 


Schmertz,  the  combative  public  rela¬ 
tion  director  for  Mobil  Oil,  recently 
wrote  the  introduction  for  one  of  the 
group’s  booklets. 

As  to  whether  Mobil  gives  money 
to  the  foundation,  a  foundation  offi¬ 
cial  said,  “draw  your  own  conclu¬ 
sion.” 

The  booklet  endorsed  by  Schmertz 
criticized  the  libel  standards  set  by  the 
Supreme  Court  in  New  York  Times  v. 
Sullivan,  and  said  public  officials 
seeking  libel  awards  should  have  to 
prove  only  that  a  newspaper  was 
negligent  rather  than  reckless  in  pub¬ 
lishing  incorrect  information. 

The  American  Legal  Foundation 
has  created  the  Libel  Prosecution  Re¬ 
source  Center.  Michael  P.  McDo¬ 
nald,  the  foundation’s  general  coun¬ 
sel,  explains:  “We’re  going  to  throw 
open  the  doors  of  the  center  to  people 
who  feel  that  they  have  been 
assaulted  by  news  organizations,  who 
feel  that  they  are  media  victims,  and 
would  like  to  find  information  about 
how  they  can  vindicate  their  rights  in 
court.” 

The  center  will  refer  “promising” 
cases  to  about  100  cooperating 
lawyers  now  available  in  30  states. 

“We  are  also  collecting  informa¬ 
tion  —  cases,  articles,  treaties,  state 
statutes  in  the  libel  and  defamation 
area,”  McDonald  says. 

But,  he  adds,  sometimes  the  found¬ 
ation  advises  complainers  against 
trying  to  sue. 


“We  are  not  on  an 
Ideological  vendetta 
against  the  media,”  he 
says.  “We  are  not 
Involved  In  frivolous  or 
spiteful  litigation.” 


“We  are  not  on  an  ideological  ven¬ 
detta  against  the  media,”  he  says. 
“We  are  not  involved  in  frivolous  or 
spiteful  litigation.  We  believe  there  is 
a  liberal  bias  in  the  way  news  is  fil¬ 
tered  and  presented  to  the  public.  No¬ 
body  was  taking  issues  of  accuracy  or 
ethics  to  Court.  The  media  .  .  .  like  to 
take  an  adversarial  posture,  althou^ 
it  is  curious  that  they’re  adversarial  in 
some  ways  and  not  in  others  ...  We 
try  to  provide  equitable  balance 
against  exaggerated  First  Amend¬ 
ment  claims.” 

A  liberal  elite  in  the  media  uninten¬ 
tionally  or  sometimes  intentionally 
slants  the  news,  and,  perhaps  even 


more  significantly,  sets  the  agenda  for 
what  news  is  to  be  covered,  McDo¬ 
nald  believes. 

He  especially  watches  the  mqjor 
media  —  the  three  broadcasting  net¬ 
works,  the  New  York  Times,  the 
Washington  Post,  Associated  Press 
and  United  Press  International. 

The  Amercian  Legal  Foundation, 
formed  in  1980,  sometimes  works 
quietly,  writing  letters  to  the  editors 
of  newspapers,  or  sjseaking  to  them 
about  specific  articles  that  the  found¬ 
ation  feels  have  contained  bias  or  in¬ 
accuracies. 

It  can  be  tougher.  In  the  last  year 
alone,  it  has  become  involved  in  25 
cases  before  the  Federal  Communica¬ 
tions  Commission. 

The  latest  is  a  complaint  to  FCC 
that  a  Public  Broadcasting  System 
program,  titled  “The  Russians  are 
Here,”  maligned  post-1917  emigres 
from  the  Soviet  Union. 

In  one  way  or  another,  it  supported 
Westmoreland’s  suit  against  CBS, 
attacked  Dan  Rather  of  CBS  for  a  seg¬ 
ment  on  “60  Minutes”  accusing  a 
doctor  of  fraud  and  criticized  Bill 
Moyers  of  CBS  for  broadcasts  alleg¬ 
ing  deficiencies  in  U.S.  tanks  and  mis¬ 
siles. 

Another  organization,  the 
Washington  Legal  Foundation,  which 
shares  quarters  with  the  American 
Legal  Foundation,  filed  the  formal 
complaint  that  Democratic  vice  pres¬ 
idential  candidate  Geraldine  Ferraro 
had  not  told  the  Federal  Election 
Commission,  as  required,  about  her 
husband’s  financial  affairs. 

An  organization  with  more  limited 
goals  is  Challenge,  which  was  started 
in  1980  with  contributions  from  indi¬ 
viduals  in  the  intelligence  community 
to  help  finance  a  libel  suit  brought  by 
David  Atlee  Phillips,  a  former  officer 
for  the  Central  Intelligence  Agency. 

He  sued  the  Washingtonian  maga¬ 
zine,  a  city  monthly  in  Washington, 
D.C.,  for  an  article  implicating  him  in 
the  assassination  of  President  John  F. 
Kennedy.  Maryland  courts  dismissed 
the  case  on  grounds  Phillips  was  a 
public  figure  subject  to  public  com¬ 
ment. 

Challenge,  however,  also  has  pro¬ 
vided  seed  money  to  start  two  other 
libel  suits  —  one  by  Phillips  against 
the  authors  and  publishers  of  a  book 
describing  him  as  an  accessory  in  the 
Washington  assassination  of  former 
Chilean  Foreign  Minister  Orlando 
Letelier;  and  another  by  former  U.S. 
Ambassador  to  Chile  Nathaniel 
Davis,  a  Foreign  Service  officer  and  a 
Navy  officer  who  were  with  him  in 
Chile  when  an  American  writer  was 
killed  following  the  overthrow  of  dic¬ 
tator  Salvador  Allende. 

The  book  and  subsequent  motion 


picture  of  the  same  title,  “Missing,” 
are  billed  as  fictionalized  accounts  of 
a  “true”  story,  implicating  American 
officials  in  the  American’s  death  and 
alleged  cover-up. 

Tlie  case  about  the  Letelier  killing 
has  been  set  for  trial  in  September. 
Phillips  describes  the  suggestions  ab¬ 
out  him  as  “grotesque”  or  “mon¬ 
strous.” 


“We  don’t  advise 
everyone  who  thinks  he 
has  been  libeled  to  sue,” 
says  Dolan.  “We  listen  to 
a  complaint  and  then  try 
to  find  out  If  It  Is 
legitimate.  Since  we’ve  all 
been  Intelligence  officers, 
we  have  the  contacts  to 
check  It  out.” 


Challenge  has  only  $5,000  in  the 
bank  and  no  employees.  It  can  offer 
only  advice  and  seed  money  for  peo¬ 
ple  wanting  to  sue.  At  first,  it  helped 
only  present  or  former  intelligence 
offers,  but  now  volunteers  to  go  to  the 
aid  of  others  who  think  they  have 
been  maligned  because  of  their  non¬ 
intelligence  work  for  the  government. 

The  organization  was  directed  at 
first  by  Richard  Lansdale,  a  retired 
CIA  employee  who  this  year  turned 
over  the  reins  to  J.E.  (Ned)  Dolan  of 
Garrett  Park,  Md.,  retired  from  the 
Marine  Corps  after  suffering  severe 
wounds,  and  also  formerly  of  the 
CIA. 

“We  don’t  advise  everyone  who 
thinks  he  has  been  libeled  to  sue,” 
says  Dolan.  “We  listen  to  a  complaint 
and  then  try  to  find  out  if  it  is  legiti¬ 
mate.  Since  we’ve  all  been  intelli¬ 
gence  officers,  we  have  the  contacts 
to  check  it  out.” 


Secretary 

reinstated 


A  secretary  in  the  Cleveland  office 
of  the  Wall  Street  Journal,  who  was 
fired  for  refusing  to  water  her  boss’ 
plants,  has  been  reinstated  by  the 
newspaper. 

She  is  the  first  employee  to  be  rein¬ 
stated  as  a  result  of  direct  efforts  by 
the  paper’s  in-house  union,  stated  the 
Independent  Association  of  Pub¬ 
lishers’  Employees. 

Deborah  McHale  was  reinstated  on 
January  16  after  five- weeks  out  of 
work.  According  to  I  APE,  she  not 
only  no  longer  has  to  water  the  plants 
but  has  received  back  pay. 
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The  Ifen  is  Mightier 
than  the  Scalpel. 


One  of  the  greatest  rewards  of  the 
newspaper  business  is  helping  improve 
the  quality  of  life  in  one’s  community. 

When  we  published  our  exclusive 
investigative  report  on  the  high  mortality 
rate  in  Veterans  Administration  heart- 
surgery  programs,  we  performed  a 
service  that  benefited  not  only  South 
Florida  but  the  entire  nation. 

It  wasn’t  easy. 

It  took  a  three-year  investigation 
and  a  court  battle  before  we  could  go 
to  print.  But  the  effort  resulted  in  a 
full-blown,  national  probe  by  the  VA. 
which  calls  for  major  improvements 
and  changes. 

The  News/Sun-Sentinel  is  proud 
of  all  the  dedicated  people  who 
contributed  to  this  investigation.  And 
we  pledge  a  continuing  effort  to  be 
of  service  to  our  community  and 
our  country. 


The  Fort  Lauderdak/ South  Palm  Beach 

News/San-Sentind 

Required  Reading  for  the  Well  Informed. 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

Put  just  half  into  The  Chronicle  and  get 
even  more  reach. 

Better  yet,  put  all  of  it  into  a  mix. 

Half  Chronicle.  Half  broadcast.  Now  you’ve 
got  the  most  reach.  For  no  more  money. 


CHRONICLE  VS. 
BROADCAST 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

$12,500  Chronicle 
Reach;  68% 

$25,000  Broadcast 
Reach:  64% 


For  more  amazing  numbers,  call  Ralph  Harrington, 
Research  Manager,  collect  at  (713)  220-740L 


CHRONICLE, 
BROADCAST  MIX 

$25,000  BEST  BUY 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

Reach:  83% 

Frequency:  3.8 
GRPs;  315 

I 

f 


Houston  Chronicle 

Houston’s  primary  advertising  investment 


Sources:  1964  Belden  Continuing  Market  Study.  Houston  PMSA.  Broadcast  Advertisers'  Report  Local  estimates.  Chronicle  schedules 
use  5  ads  (3  daily,  1  Sat.,  1  Sun.).  Broadcast  budget:  70%  TV,  30%  radio.  Represented  by  Sawyer  Ferguson  Walker. 


NEWSPEOPLE  IN  THE  NEWS 


Patrick  E.  Wolski 


James  O'Dell  Jr. 


Geraldine  W.  Cordle 


NEWLY  NAMED  VICE  PRESIDENTS— 

Three  executives  at  Sentinel  Communications  Company,  publisher  of  the 
Orlando  Sentinel,  hove  been  appointed  vice  presidents. 

They  are  Geraldine  W.  Cordle,  director  of  employee  relations;  James 
O'Dell  Jr. ,  director  of  operations;  and  Patrick  E.  Wolski,  director  of  manage¬ 
ment  information  systems.  Harold  R.  Lifvendahl,  president  and  publisher, 
announced  the  appointments. 

Cordle  joined  the  company  in  1 979  as  employment  manager  and  subse¬ 
quently  was  training  and  development  manager  and  assistant  director  of 
human  resources  management  before  being  named  to  her  present  post  in 
1982. 

O'Dell,  with  the  company  since  1 978,  served  as  a  production  engineer, 
assistant  production  director  and  then  production  manager,  and  has  been  in 
his  present  post  since  1983. 

Wolski  joined  the  company  in  1977  as  technical  services  manager,-  was 
appointed  pre-press  manager  and  later  assistant  division  director  of  manage¬ 
ment  informations  systems  in  1 980  and  division  director  a  year  later. 


Jay  G.  Swardenski,  labor  counsel 
of  the  New  York  Times,  was 
appointed  to  the  new  position  of  dis¬ 
tribution  director  of  the  newspaper 
with  responsibility  for  packaging  and 
delivery  of  all  of  the  papers  printed  at 
the  Times’  printing  plants  to  news¬ 
paper  wholesalers  and  dealers. 

Until  he  joined  the  Times  in 
September  of  1984,  Swardenski  was  a 
partner  in  the  Chicago-based  law  firm 
of  Seyfarth  Shaw  Fairweather  & 
Geraldson,  heading  their  labor  law 
practice  in  the  New  York  office.  He 
had  represented  the  New  York  Times 


in  various  labor  law  matters  while 
with  the  firm  and  is  a  member  of  the 
New  York  and  Illinois  bars. 

*  *  * 

Betty  Knight  Scripts,  vice  chair¬ 
man  and  corporate  secretary  of  the 
Scripps  League  Newspapers,  was 
elected  to  the  board  of  directors  of  the 
Southeast  Banking  Corporation, 
Miami,  and  of  the  Southeast  Bank. 
Elected  at  the  same  time  was  former 
U.S.  Attorney  General  and  Under 
Secretary  of  State  Nicholas  deB. 
Katzenbach,  now  senior  vicepresi¬ 
dent  and  general  counsel  for  IBM. 


Richard  D.  Frick  was  named 
assistant  director,  operations,  of  in¬ 
formation  systems  for  the  Chicago 
Tribune.  He  is  responsible  for  all 
operational  activities  in  the  systems. 
For  ten  years  he  has  been  director  of 
information  services  at  Snap-On  Tool 
Corp.,  Kenosha,  Wis. 

Herb  Greenberg  of  the  Tribune's 
financial  department  has  been  named 
the  New  York  financial  correspon¬ 
dent  and  will  be  writing  about  Wall 
Street,  investment  banking  and  other 
major  business  stories  centered  in  the 
city  area.  Greenberg  was  with  Crain’s 
Chicago  Business  and  the  St.  Paul 
(Minn.)  Pioneer  Press. 

*  *  4: 

John  Husar,  a  veteran  of  20  years 
in  sports  reporting  for  the  Chicago 
Tribune,  has  been  named  outdoor 
writer.  He  replaces  Tom  McNally, 
who  retired. 

Under  Husar,  outdoor  coverage 
will  be  expanded  from  the  traditional 
emphasis  on  fishing  and  hunting  to 
include  topics  such  as  environmental 
issues. 

*  *  * 

Bill  Dunn,  newsroom  art  director 
for  the  Cedar  Rapids  (Iowa)  Gazette, 
has  been  appointed  to  the  newly- 
established  position  of  assistant  man¬ 
aging  editor/design. 

Dunn  also  supervises  the  graphics 
and  design  of  another  Gazette  Co. 
publication,  Iowa  Farmer  Today. 

He  had  been  advertising  art  direc¬ 
tor  for  the  Lincoln  (Neb.)  Journal- 
Star  before  joining  the  Gazette  in 
1979. 

*  *  ♦ 

Louise  T.  Leonard  has  been 
named  manager  of  human  resources 
at  the  Hartford  Courant  and  will  over¬ 
see  the  personnel  policies,  employee 
communications,  training,  benefits 
program,  wage  and  salary  administra¬ 
tion  and  recruiting. 

Leonard,  with  the  Connecticut 
National  Bank  for  the  past  five  years, 
most  recently  was  assistant  vice  pres¬ 
ident  and  manager  of  employment. 
Previously  she  was  executive  director 
of  the  Governor’s  Council  for  Volun¬ 
tary  Action  in  Connecticut. 

♦  ♦  * 

The  Newspaper  Advertising 
Bureau  named  Nome  Turrentine  to 
the  newly  created  position  of  News¬ 
paper  Co-op  Network  sales  manager. 

Turrentine  moved  to  the  bureau 
from  the  Atlanta  Journal  and  Con¬ 
stitution,  where  she  was  co-op  coor¬ 
dinator  and  before  that  a  retail  adver¬ 
tising  account  exective. 


NEWSPAPER  SALES  NEGOTIATIONS 

Robert  N.  Bolitho 

KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 
Brokers  •  Appraisers  •  Consultants 

Over  62  years  of  continuous, 
thorough,  and  reliable  service. 

P.  O.  Box  7133, 

Shawnee  Mission,  KS  66207 
(913)  451-8260 
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Luther  A.  Keith 


Stephen  B.  Waters 


James  Risser 


Luther  A.  Keith,  an  assistant 
news  editor  of  Detroit  News,  will 
serve  as  director  of  a  new  Journalism 
Institute  for  Minorities  at  Wayne 
State  University,  Detroit. 

Keith  is  being  loaned  to  the  journal¬ 
ism  program  for  one  year  by  the  news¬ 
paper  and  will  be  responsible  for  the 
Institute’s  recruitment,  counseling, 
curriculum  planning,  internship 
placement,  career  guidance  and  fund¬ 
raising  activities. 

Both  the  Detroit  Free  Press  and  the 
News  pledged  support  for  the  prog¬ 
ram  that  will  begin  with  a  freshman 
class  of  14  to  18  students  next  fall.  The 
newspapers  will  provide  a  number  of 
paid  summer  internships  for  Institute 
enrollees  and  part-time  instructors 
from  their  staffs  to  augment  the  uni¬ 
versity  faculty. 

Keith,  a  native  of  Detroit,  has  been 
with  the  News  for  13  years  as  a  repor¬ 
ter,  sports  writer  and  Lansing  bureau 
reporter.  He  has  been  an  editor  of  the 
paper's  month-long  Black  History 
projects  and  for  three  years  was  an 
instructor  at  the  Urban  Journalism 
Workshop  for  minority  high  school 
students  at  Olivet  College. 


Mark  K.  Stevens  has  joined  the 
Seattle  Times  advertising  staff  as  re¬ 
tail  sales  manager  from  the  Colorado 
Springs  Sun.  There  he  worked  as 
account  executive,  national  advertis¬ 
ing  manager  and  most  recently,  retail 
advertising  manager.  Prior  to  that  he 
was  an  account  executive  with  the 
Mid-Missouri  Weekly  Shopper. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

M  Years  Nation-Wide  Rersonol  Sendee 


Stephen  B.  Waters,  assistant  to 
the  publisher  of  the  Rome  (N.Y.)  Sen¬ 
tinel  Co.  since  1974,  was  appointed  to 
the  new  position  of  assistant  general 
manager. 

Waters,  37,  is  the  fifth  generation  of 
his  family  to  be  directly  involved  in 
the  company,  which  publishes  the 
Daily  Sentinel.  His  father,  George  B. 
Waters,  is  now  president-publisher 
and  his  mother,  Shirley  Barnard 
Waters,  is  company  vice  president. 

Waters  worked  as  associate  prog- 
ramer  in  the  Systems  Division  of 
IBM,  Poughkeepsie,  after  graduating 
from  Colgate  University,  and  in  The 
Netherlands  as  a  senior  systems  prog- 
ramer  in  the  University  of  Nijmegan’s 
Computing  Center  and  with  the  Com¬ 
puter  Graphics  Study  Group  guiding 
computer  science  master’s  degree 
candidates,  before  returning  to  Rome 
to  become  assistant  to  the  publisher. 
*  ♦  ♦ 

Mary  ANNE  Cahill,  former  educa¬ 
tional  services  coordinator  for  the 
Philadelphia  Inqurier  and  Daily 
News,  has  joined  the  Riverside 
fCalif.j  Press-Enterprise  as  newspap¬ 
er  in  education  consultant.  Cahill, 
also  a  full-time  teacher  of  English  in 
the  Moreno  Valley  School  District 
with  a  20-year  background  as  a  news¬ 
paper  in  education  instructor,  suc¬ 
ceeds  Bonnie  Polis,  who  resigned. 


James  Risser,  Washington  bureau 
chief  of  the  Des  Moines  Register,  is 
the  newly-appointed  director  of  the 
John  S.  Knight  Fellowships  for  jour¬ 
nalists  at  Stanford  University.  He 
succeeds  Lyle  Nelson,  who  is  step¬ 
ping  down  as  of  June  1  and  will  be  on 
sabbatical  until  retirement  in  June  of 
1986. 

Risser,  a  journalism  fellow  at  Stan¬ 
ford  in  1973-74,  won  Pulitzer  Prizes 
for  national  reporting  in  1976  and 
again  in  1979.  He  joined  the  Register 
as  a  reporter  in  1964,  moved  to  the 
Washington  bureau  in  1%9,  and  has 
headed  the  bureau  since  1976. 

The  unanimous  choice  of  the  facul¬ 
ty-professional  committee,  Risser  has 
taught  at  several  colleges  and  univer¬ 
sities  as  a  Woodrow  Wilson  Visiting 
Fellow  and  will  teach  at  least  one 
class  in  Stanford’s  Department  of 
Communication.  He  holds  a  law  de¬ 
gree  from  the  University  of  San  Fran¬ 
cisco  and  practiced  for  two  years  be¬ 
fore  joining  the  Des  Moines  news¬ 
paper. 

His  wife,  Sandi,  is  assistant  direc¬ 
tor  of  public  affairs  for  the  national 
office  of  the  League  of  Women  Vo¬ 
ters. 

The  new  director  will  be  fully  in¬ 
volved  in  the  selection  of  the  1985-86 
Knight  Fellows  and  begins  work  at 
Stanford  on  April  1 . 

Harry  Press  continues  as  the  man¬ 
aging  director  of  the  program  which 
offers  up  to  12  fellowships  each  year 
to  American  journalists. 

♦  *  ♦ 

The  newly  elected  officers  of  the 
Syracuse  (N.Y.)  Press  Club  are: 

President,  James  Woolsey,  copy 
editor  of  the  Syracuse  Post-Standard. 

Vice  president,  Andy  Brigham,  re¬ 
porter  with  WIXT-tv,  Syracuse. 

Secretary,  Evelyn  Clayton,  life¬ 
style  department  clerk,  Syracuse 
Herald-Journal. 

Treasurer,  Kenneth  Tompkins, 
business  reporter  with  the  Post- 
Standard. 


insurance  spoken  ...  in  plain  ENGLISH 


We've  got  the  facts  and  figures  on  all  aspects  of 
life  and  health  insurance.  We  know  how  to  com¬ 
municate  them.  If  you  want  to  know  where  we 
stand  on  any  subject,  we'll  tell  you  that  too. 

We're  the  American  Council  of  Life  Insurance 
and  the  Health  Insurance  Association  of  America, 
and  English  is  not  our  second  language. 

Call  us  anytime. 

In  New  York: 

Robert  Waldron  212-2454198  (offke);  516471-3653  (home) 

In  Washington,  D.C.: 

Walter  Bussewitz  202-8624064  (office);  301-770-2190  (home) 

Rick  Blake  202-8624062  (office);  202-293-6245  (home) 


American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

I8S0  K  Street.  NW.  Washington  DC  ?0006 

•Representing  STOWe  msurance 
companies,  with  9S  percent  ol  the  We 
insuf  anc  e  force  m  the  UnRed  States. 
arxJ  3  30  health  msurarK  e 
companies,  with  80 percent  of  the  health 
insurance  written  by  msurancecompames 
in  the  United  States 
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JAAAES  A.  CLENDINEN  retired  from  the  Tampa  Tribune  on 
February  7 — ^fifty  years  and  three  days  after  he  joined  the  staff. 

The  newspaper  told  readers  Clendinen's  retirement  at  the  age 
of  74  ended  an  era  in  which  he  became  "the  dominant  force  in 
voicing  the  opinions  of  the  Tribune,  thus  giving  shape  to  public 
opinions  and  policies  in  the  city,  the  state  and  the  nation." 

Clendinen  vras  named  editor  in  1958,  added  the  title  of 
chairman  of  the  editorial  board  in  1 974,  and  handed  over  the 
title  of  editor  of  the  editorial  page  to  Edwin  A.  Roberts  Jr.  in 
1983.  Mis  professional  career  started  as  a  reporter  at  the 
Clearwater  Sun  in  1930. 


Walker  Lundy,  an  editor  and  re¬ 
porter  with  Knight-Ridder  Newspap¬ 
ers  for  16  years,  has  been  named  man¬ 
aging  editor  of  the  Fort  Worth  Star- 
Telegram. 

Lundy  has  been  vice  president  and 
executive  editor  of  the  Tallahassee 
Democrat  for  the  past  six  years  and 
was  managing  editor  the  previous  two 
years. 

He  began  his  career  as  a  reporter 
with  the  Tampa  Tribune  while  in  col¬ 
lege  and  was  a  reporter  for  the  Atlanta 
Journal  from  1965  to  1968  and  then 
went  to  the  Detroit  Free  Press  until 
1973,  during  which  time  he  was  a  re¬ 
porter,  assistant  city  editor  and  city 
editor.  Lundy  next  served  four  years 
as  metro  editor  of  the  Charlotte 
(N.C.)  Observer. 


Thomasyne  Hubert  joined  the 
Chicago  Tribune  information  service 
department  as  assistant  director,  sys¬ 
tems.  She  was  previously  senior  vice 
president/manager  of  systems  for 
Becker  Paribas  Inc.  in  Chicago. 

♦  *  * 

Ons  Chandler,  chairman  of  the 
board  and  editor  in  chief  of  The  Times 
Mirror  Corporation,  Los  Angeles, 
will  receive  the  1985  Isaiah  Thomas 
Award  for  outstanding  contributions 
to  the  newspaper  profession  from  the 
Rochester  (N.Y.)  Institute  of  Tech¬ 
nology  during  ceremonies  on  April  9. 
He  is  the  seventh  recipient  of  the 
award,  which  is  presented  annually 
through  the  newspaper  production 
management  program  of  the  insti¬ 
tute’s  School  of  Printing. 

The  award  is  named  for  one  of  the 
country’s  great  patriot  printers.  Tho¬ 
mas  established  The  Massachusetts 
Spy  in  1770  and  after  the  Revolution¬ 
ary  War  continued  as  a  publisher. 


John  Downing  has  been  appointed 
editor  of  the  Toronto  Sun,  replacing 
Barbara  Amiel,  who  resigned  to  live 
in  London.  She  will  write  two  columns 
a  week  for  the  newspaper  from  her  new 
home  base. 

As  associate  editor.  Downing  has 
been  writing  a  daily  political  column 
and  filling  in  on  the  editorial  page 
since  the  Sun’s  inception  in  1971  fol¬ 
lowing  the  death  of  the  Toronto  Tele¬ 
gram.  He  had  joined  the  Telegram  in 
1958  and  served  as  city  editor  and 
assistant  managing  editor.  His  career 
began  as  editor  of  the  Whitehorse  Star 
in  1957. 

Downing  is  a  trustee  of  the  Metro 
Safety  Council  and  a  former  president 
of  the  Toronto  Press  Club  and  the 
Federation  of  Press  Clubs  of  Canada. 
He  has  written  and  contributed  to 
several  books  about  Toronto  history 
and  politics. 

3|C  3|<  * 

Marty  Claus  was  recently  named 
assistant  managing  editor-features  of 
the  Detroit  Free  Press. 

A  Detroit  native  and  graduate  of 
Michigan  State  University,  she  joined 
the  newspaper  in  1977  as  a  copy  editor 
and  since  January  of  1983  has  been 
editor  of  The  Way  We  Live  section. 


The  Times  Journal  Company, 
Springfield,  Va.,  has  announced 
these  appointments: 

Marianne  Lester,  editor  of  The 
Times  Magazine,  the  monthly  supple¬ 
ment  to  Army  Times,  Navy  Times  and 
Air  Force  Times,  was  named  editor  of 
Federal  Times. 

She  succeeded  Tom  Scanlan,  60, 
who  retired  after  completing  nearly  34 
years  with  Times  Publishing. 

Lester  joined  the  company  in  1970 
as  a  staffer  with  the  magazine  and  as 


an  associate  editor  traveled  to  milit¬ 
ary  bases  around  the  world.  She  be¬ 
came  managing  editor  in  1978  and  edi¬ 
tor  of  the  magazine  supplement  two 
years  later. 

Barry  Robinson,  who  has  served 
as  associate  editor  and  managing  edi¬ 
tor  of  The  Times  Magazine  and  since 
last  year  managing  editor  of  The 
Times  Features  Service,  was  named 
to  succeed  Lester  as  editor  of  maga¬ 
zine  and  the  Feature  Service. 

Donna  Peterson  succeeds  Robin¬ 
son  as  m.e.  at  the  magazine  and  the 
feature  service.  She  has  been  with  the 
company  since  1973  and  among  her 
assignments  were  associate  editor  at 
Air  Force  Times,  editor  of  the  papers’ 
At  Ease  section  and  editor  of  supple¬ 
ments  to  the  military  papers. 

Patricia  White-Williams  was 
named  library  director  of  the  com¬ 
pany  in  January  upon  the  retirement 
of  Wa,LiAM  Drach.  She  joined  the 
library  staff  in  1982  and  was  promoted 
to  assistant  director  the  next  year. 

♦  ♦  * 

Christian  Schilt  and  Skip 
Schneider  have  been  appointed  to 
new  positions  at  the  Bryan-College 
Station  (Texas)  Eagle. 

Schilt,  circulation  director  since 
1981 ,  was  named  advertising  director. 
He  has  also  worked  for  the  Nevada 
State  Journal,  Reno,  the  Bradenton 
(Fla.)  Herald  and  the  Daily  Camera, 
Boulder,  Colo. 

Schneider  joined  the  staff  from  the 
San  Angelo  (Texas)  Standard-Times, 
where  he  was  circulation  director,  to 
assume  Schilt’s  former  duties. 
Schneider  has  also  worked  for  the 
Orlando  Sentinel  and  the  Bradenton 
Herald. 

—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Newspaper  in  Education  Week 
March  4-8, 1985 

A  special  Editor  &  Publisher  section 


NIE  Week  is  worth  the  effort 


By  Kay  Haffey 

Like  anyone  who  has  ever  handled 
a  Newspaper  in  Education  Week  pro¬ 
motion,  I’ve  asked  myself  if  any  one 
event  can  be  worth  the  time,  pressure, 
hassle  and  aggravation  that  NIE  Week 
involves. 

Now  that  NIE  Week  is  into  its  third 
year  as  a  national  program,  I  know 
that  the  answer — at  least  for  the  Potts- 
ville  (Pa.)  Republican — is  a  resound¬ 
ing  “yes.” 

NIE  Week  is  well  worth  the  effort, 
no  matter  what  criteria  are  used.  It  has 
significantly  increased  our  sales,  in¬ 
volved  teachers  who  would  never  be¬ 
fore  have  thought  of  using  the  news¬ 
paper,  developed  a  better  relationship 
between  the  newspaper  and  the 
schools,  and  proved  the  value  of  the 
newspaper  as  an  instructional  tool. 

That  last  result  is  perhaps  the  most 
important.  Now  that  the  Republican 
has  been  accepted  not  only  as  a  valid 
educational  tool,  but  as  an  important 
one,  the  newspaper  basically  sells  it¬ 
self. 

Our  NIE  program  requires  more 
work  than  ever  before.  Now,  howev¬ 
er,  that  work  lies  in  juggling  the  or¬ 
ders,  workshops  and  other  resources 
we  provide  to  make  newspapers  as  re¬ 
warding  as  possible  for  both  teachers 
and  students. 

NIE  Week,  at  least  with  all  the 
school  visits,  contests,  editorial  con¬ 
tent  and  special  delivery  arrange¬ 
ments  we  provide,  is  a  major  under¬ 
taking  for  a  newspaper  our  size  (cir¬ 
culation  29,000).  Our  success  is  due 
to  a  number  of  different  factors,  but 
among  the  most  important  are: 

•  Our  own  educational  philosophy. 

•  Cooperation  from  all  Republican 
departments. 

•  Help  from  the  teachers  who  serve 
as  their  districts’  NIE  Week  liasons. 


(Haffey  is  NIE  coordinator/assis¬ 
tant  director,  Department  of  Pro¬ 
motion  &  Community  Service, 
Pottsville  (Pa.)  Republican.) 
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•  Support  from  the  Pennsylvania 
Newspaper  Publishers’  Association 
Newspaper  in  Education  Committee. 

Our  philosophy  is  simple.  We  urge 
teachers  to  focus  on  the  structure  or 
“predictables”  of  the  newspaper,  so 
that  children  will  develop  the  ability 
to  use  any  newspaper  at  any  place  and 
time  in  their  lives. 


See  related  NIE  Week  stories  on  pages 
4,  16,  17 


We  encourage  both  teachers  and 
parents  to  make  newspaper  use  fun, 
as  well  as  a  challenge  to  use  high- 
level  thinking  skills. 

And  we  emphasize  the  value  of  the 
newspaper  as  a  life  long  tool  for  self- 
instruction.  (None  of  us  learned  about 
genetic  engineering,  organ  trans¬ 
plants,  “  star  wars ,”  or  deficit  spend¬ 
ing  from  a  textbook.)  Because  of  this 
approach,  both  parents  and  teachers 
perceive  us  as  selling  a  survival  tool, 
not  just  selling  newspapers. 

Staff  cooperation  makes  a  tremen¬ 
dous  difference  in  the  quality  and 
quantity  of  services  a  newspaper  can 
offer.  We  have  excellent  support 


from  top  management  and  from  all 
departments.  In  the  past  year,  the  Re¬ 
publican’s  publisher,  editors,  report¬ 
ers,  circulation  director  and  district 
managers,  ad  sales  staff,  graphic  art¬ 
ist,  electronic  systems  manager  and 
composing  room  foreman  have  all 
visited  local  schools. 

Topic  requests  included  such 
things  as  a  general  introduction  to  the 
newspaper,  computer  use,  editorial 
writing,  fact  and  opinion,  ad  design, 
photojournalism,  newspaper  jobs  and 
press  freedom. 

It  helps  that  staff  members  who 
have  already  been  involved  don’t 
need  second  invitations.  They  realize 
that  NIE  Week  benefits  the  newspa¬ 
per  as  much  as  it  does  the  schools  by 
dramatically  boosting  circulation, 
providing  editorial  with  a  format  for  a 
week-long  series  about  local  schools, 
and  improving  the  newspaper’s  rela¬ 
tionship  with  the  communities  it 
serves. 

Last  year’s  NIE  Week  created  a  tre¬ 
mendous  sense  of  pride  in  the  way  our 
entire  staff  pulled  together  to  assure 
its  success,  and  we  are  getting  the 
same  support  this  year. 

Not  all  our  support  is  internal,  of 
course.  The  teachers  who  serve  as 
NIEW  liaisons  for  their  school  dis¬ 
tricts  have  proved  to  be  an  excellent 
year-long  resource  for  us.  They  are 
the  ones  who  actually  sell  the  newspa¬ 
pers,  channel  teacher  requests  to  us, 
and  suggest  topics  for  our  feature  se¬ 
ries  about  good  things  happening  in 
local  education. 

In  the  past  two  years,  they  have 
shown  an  on-going  commitment  to 
our  program.  When  the  newspaper 
printed  a  lOOth  Anniversary  Edition 
last  October,  one  NIE  Week  liaison 
sold  more  than  622  six-day  sets  in  his 
school  alone,  because  he  was  con¬ 
vinced  of  their  educational  value. 

As  important  as  teamwork  is  both 
at  the  newspaper  and  in  the  schools,  it 
isn’t  operating  in  a  vacuum. 

We  get  NIE  Week  support  from  the 
(Continued  on  page  32) 
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A  beginner  with  enthusiasm 


By  Oline  B.  Stigers 

When  the  Newspaper  in  Education 
program  began  at  the  Cedar  Rapids 
(Iowa)  Gazette  in  February  of  1980, 1 
was  determined  to  do  two  things:  to 
say  yes  to  as  many  requests  as  possi¬ 
ble  and  to  offer  a  workshop  for  teach¬ 
ers  that  would  receive  nearly  perfect 
evaluations. 

As  a  beginner  with  enthusiasm  and 
varied  teaching  experience  behind 
me,  I  really  did  accomplish  those  two 
goals  that  first  year.  Now  that  more 
realism  has  set  in,  the  program  goal  is 
continued  service  to  education,  but 
the  efforts  of  that  first  year  paved  the 
roads  into  school  districts  that  now 
allow  constant  expansion  of  our  pro¬ 
gram. 

I  knew  newspapers  worked  as  an 
educational  tool  before  I  took  this  job 
because  1  had  had  firsthand  experi¬ 
ence  using  newspapers  in  my  clas¬ 
srooms.  I  also  knew  teachers  were 
looking  for  a  variety  of  ways  to  show 
the  real-life  applications  of  skills 
taught.  With  these  two  things  in  mind, 
I  began. 

My  first  task  was  to  learn  about 
NIE  in  general  and  look  at  NIE  educa¬ 
tional  materials  other  coordinators 
had  prepared.  I  attended  the  NIE  con¬ 
ference  in  the  spring  of  1980  looking 
for  information  and  looking  for  the 
most  dynamic  presenter  there  to  hire 
for  our  first  summer  graduate  work¬ 
shop.  At  the  conference  I  met  NIE 
coordinators  from  around  the  United 
States.  They  shared  their  educational 
materials,  and  I  talked  to  these  people 
about  what  worked  and  what  did  not. 
I  came  back  and  developed  our  mate¬ 
rials. 

My  next  effort  was  to  explain  our 
program  to  area  school  superinten¬ 
dents.  I  met  with  them  individually  or 
in  groups.  Usually  the  superintendent 
would  assign  a  staff  person  as  my  liai¬ 
son  to  the  district,  and  through  that 
individual  I  would  set  up  an  inservice 
for  teachers. 

The  inservice  workshop  approach 
was  to  determine  teacher  needs  and 
show  the  teachers  how  the  newspa¬ 
pers  could  help. 

NIE  materials  were  provided  for  al¬ 
most  all  levels  of  the  curriculum  at 
these  workshops.  The  workshops 
were  fun,  factual,  and  afforded  teach¬ 
ers  time  to  produce  personalized  fin- 


(Stigers  is  NIE  coordinator  at  the 
Gazette.) 


ished  lessons  that  could  be  used  in 
their  own  classrooms.  The  teachers 
also  knew  that  after  the  workshop  I 
would  be  an  available  resource  for 
their  classrooms. 

An  important  part  of  each  work¬ 
shop  or  meeting  with  teachers  was  a 
session  enumerating  the  services  the 
Gazette  NIE  program  could  offer. 
(Remember,  1  was  determined  to  not 
say  no  to  any  early  requests,  so  I  had 
developed  quite  an  extensive  list  of 
presentations  that  could  be  shared 
with  classes.) 

As  our  NIE  program  was  accepted, 
we  expanded  our  staff.  Two  people,  I 
as  the  NIE  coordinator  and  a  part-time 
assistant  NIE  coordinator,  were  avail¬ 
able  to  serve  the  schools. 

By  far  our  most  popular  presenta¬ 
tion  now  is  a  “Walk-through  of  the 
Gazette”  that  touches  on  terminol¬ 
ogy,  organization,  and  content  of  the 
newspaper.  The  presentation  can  be 
amended  for  any  group. 

If  the  teacher  wants  us  to  focus  on 
job  possibilities,  we  point  out  various 
occupations  illustrated  in  all  parts  of 
the  paper;  if  the  focus  is  to  be  lead 
paragraphs,  we  zero  in  on  various  ex¬ 
ample  paragraphs;  if  the  focus  wanted 
is  life’s  necessary  competencies,  we 
show  examples  from  the  newspaper. 

Our  presentations  include  under¬ 
standing  political  cartoons;  under¬ 
standing  real-life  applications  of  con¬ 
sumerism;  how  to  read  a  daily  news¬ 
paper  in  30  minutes;  and  advertising 
techniques. 

We  show  a  slide  presentation  of  the 
Gazette  Company,  talk  about  good 
writing,  and  tailor-made  newspaper 
scav.enger  hunts  for  each  specific 
class. 

We  are  in  classrooms  almost  daily 
as  resource  speakers  for  social  stud¬ 
ies,  language  arts,  economics,  read¬ 
ing,  and  special  classes. 

We  visit  elementary,  secondary, 
and  college  classrooms,  and  are 
called  upon  to  teach  some  college 
methods  classes. 

Both  NIE  staff  persons  are  certified 
teachers  which  affords  us  credibility 
with  schools. 

Most  of  the  time  we  plan  the  activi¬ 
ties  for  the  day  and  actually  instruct 
the  classes  we  visit. 

Because  school  districts  know  we 
will  be  there  with  follow-through,  we 
are  called  on  to  help  develop  relevant 
curriculum.  We  speak  at  education 
conferences,  service  clubs,  and  com¬ 
munity  group  meetings. 

One  of  our  most  exciting  presenta¬ 


tions  is  a  workshop  for  parents  and 
their  children  where  they  spend  time 
together  learning  via  the  daily  news¬ 
paper. 

This  parent  workshop  format  is  de¬ 
signed  to  reinforce  the  skills  taught  in 
the  classroom.  Parents  and  students 
together  work  with  comics,  sports 
pages,  advertisements,  and  news  arti¬ 
cles  and  seem  to  have  a  good  time 
reviewing  things  such  as  pronouns, 
math  applications,  reading  sequence, 
vocabulary,  writing,  and  research. 

An  example  of  these  activities 
would  be  to  have  parents  and  students 
work  with  a  comic  page  and  find  all 
the  pronouns  in  the  comics  for  that 
day,  circle  all  the  contractions  found, 
rewrite  the  conversation  of  the  com¬ 
ics  into  direct  quotations,  and  look  for 
vocabulary  words  or  words  that  have 
been  on  the  students’  spelling  lists. 

We  receive  positive  comments 
from  parents  and  children  alike,  and 
evidently  the  activities  continue  at 
home. 

Before  my  assistant  coordinator 
and  I  do  a  specialized  presentation 
and  prepare  educational  materials,  we 
talk  with  the  professionals  in  the  cur¬ 
riculum  area. 

We  observe  classes,  review  text¬ 
books,  and  spend  time  with  the  cur¬ 
riculum  people  and  the  classroom 
teachers.  We  feel  it  is  most  important 
to  be  current. 

We  also  use  a  15- person  advisory 
board  of  area  teachers  who  keep  us 
informed  on  what  educational  theor¬ 
ies  are  being  emphasized  in  the  dis¬ 
tricts  we  serve.  In  other  words,  we  try 
to  do  our  homework. 

A  major  focus  the  past  two  years 
has  been  an  enrichment  publication 
unit  developed  in  conjunction  with 
the  Junior  League  of  Cedar  Rapids, 
Inc. 

We  have  presented  this  unit  in  14 
different  elementary  schools  in  our 
area.  Using  nine  Gazette  staff  people 
and  about  25  community  volunteers 
each  time,  we  literally  turn  the  school 
into  a  newspaper  company  for  one 
full  week. 

Students  learn  newswriting  basics, 
report  on  a  hard-news  staged  inci¬ 
dent,  interview  a  community  leader, 
prepare  art  work,  edit  copy,  lay  out 
the  paper,  and  by  Friday  produce  a 
finished  newspaper  that  covers  life  at 
their  school. 

This  project  not  only  exposes  stu¬ 
dents  to  the  importance  of  newspa¬ 
pers  in  our  society,  but  it  also  gives 
(Continued  on  page  32) 
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To  help  students  learn  about  the  real  world  as  well  as  the  world  of  textbooks,  The  Boston 
Globe  delivers  newspapers  to  schools  throughout  Greater  Boston  every  morning  at  reduced 
rates.  Our  “Newspaper  in  the  Gassroom”  program  also  gives  teachers  materials  to  help 
them  use  The  Globe  as  a  teaching  tool.  It’s 

yet  another  opportunity  for  the  people  of  Q|[|(  MOBwU  OlOlIv 

Boston,  from  the  newspaper  of  Boston.  Hie  Boston  Clobe,  a  whoUy  owned  subsidiary  of  Affiliated  Publications,  Inc. 


How  a  medium-size  daiiy  handies  NiE 


by  Tanya  Swanson 

I’m  proud  and  happy  to  say  that  our 
NIE  program  is  alive  and  well. 

It’s  alive  because  our  publisher, 
John  McMillion,  strongly  supports 
the  NIE  concept.  As  a  result,  1  receive 
support  and  assistance  from  other  de¬ 
partments  at  the  newspaper.  It’s  alive 
because  in  the  five  years  that  I’ve 
been  with  the  program.  I’ve  come  to 
think  of  it  as  mine,  and  its  success  is 
very  important  to  me. 

It’s  well  for  still  other  reasons. 

In  the  fall  of  1980,  NIE  was  moved 
form  the  circulation  department  to  the 
marketing  department.  In  my  opin¬ 
ion,  this  was  the  best  thing  that  could 
have  happened  to  NIE  at  this  news¬ 
paper.  It  allowed  a  shift  in  the  prog¬ 
ram’s  focus.  We  were  no  longer  so 
tied  to  numbers.  The  idea  that  NIE 
existed  to  create  immediate  circula¬ 
tion  gains  was  one  that  I  had  never  felt 
comfortable  with.  Being  allowed  to 
work  with  a  marketing  manager  who 
shared  my  view  that  NlE’s  main  ob¬ 
jective  is  to  create  future  readers 
helped  to  establish  the  whole  philos¬ 
ophy  on  which  our  NIE  program  is 
based. 

It’s  well  because  we’ve  established 
a  consistency  in  the  way  we  promote 
and  administer  the  program. 

It’s  well  because  we  believe  in 
quality  not  quantity.  With  a  quality 
program,  growth  will  happen. 

The  News-Tribune  &  Herald  is  a 
medium  size  newspaper  with  a  daily 
circulation  of  about  63 ,000.  We  serve 
a  13-county  region  covering  25,000 
square  miles  and  more  than  50  school 
districts  (about  260  schools.)  Before 
this  school  year  is  over,  our  1983-84 
NIE  program  will  have  been  utilized 
by  2()0  teachers  in  about  100  schools. 

We  distributed  24,000  copies  of 
our  newspaper  to  the  schools  in  1979, 
the  year  I  joined  the  program.  By  the 
end  of  this  school  year,  we  will  have 
distributed  more  than  60,000  copies. 
We  have  shown  a  gradual  but  steady 
growth  year  after  year. 

Keeping  track  of  the  numbers  is 
necessary.  It’s  a  way  to  measure  your 
growth.  But  I  really  don’t  think  it 
gives  an  accurate  measure  of  the  im¬ 
pact  the  program  is  having. 

For  example,  I  have  teachers  who 


(Swanson  is  NIE  coordinator  at  the 
Duluth  (Minn.)  News-Tribune  & 
Herald.) 


receive  five  copies  once  a  week  for 
several  weeks,  but  they  use  those  five 
copies  with  a  class  of  20  or  more  stu¬ 
dents.  The  students  are  being  exposed 
to  the  newspaper,  but  our  figures 
don’t  tell  of  that  impact. 

Our  NIE  program  offers  many  of 
the  services  that  other  NIE  programs 
offer. 

We  provide  newspaper  deliveries 
at  a  discount  rate  (10  cents)  with  a 
minimum  order  of  five  copies  per  de¬ 
livery. 

Teachers  who  subscribe  are  pro¬ 
vided  with  a  handbook  of  hundreds  of 
ideas  for  using  the  newspaper,  and  a 
class  set  of  our  ‘  ‘  Know  Y our  Newspa¬ 
per”  student  guides,  which  has  been 
very  popular  with  teachers.  I  wrote 
this  guide  three  years  ago  and  plan  to 
update  it  again  for  next  year. 

We  offer  one-day  workshops  three 
to  four  times  a  year,  at  which  teachers 
may  obtain  graduate  credit  through  a 
local  college.  The  workshop,  which 
is  open  to  teachers  at  all  grade  levels, 
has  been  very  well  attended.  I’m  now 
planning  to  develop  additional  ones 
for  specific  areas,  such  as  using  news¬ 
papers  to  teach  writing,  or  adult  basic 
education. 

One  idea  that  I  borrowed  from  Stu 
Kendall  ai  the  Milwaukee  Journal  and 
Sentinel  for  workshops  is  building  the 
cost  of  newspaper  subsciptions  into 
the  workshop  fee.  Teachers  appreci¬ 
ate  having  newspapers  delivered  after 
the  session  to  get  some  “hands-on” 
experience  trying  some  of  the  ideas 
they  learned.  Very  often,  teachers 
will  just  continue  their  subscriptions 
after  their  workshop  subscription  has 
run  out. 

We’ve  developed  a  very  good  plant 
tour  format  which  is  utilized  not  only 
by  school  groups,  but  also  by  senior 
citizens.  Cub  and  Brownie  scouts,  lo¬ 
cal  community  centers,  area  voca¬ 
tional  technical'  schools  and  mental 
health  institutions.  1  conducted  80 
plant  tours  in  1984.  This  is  one  area  in 
which  NIE  extends  far  beyond  the  tra¬ 
ditional  classroom. 

I  arrange  for  classroom  speakers 
from  the  news  department  for  teach¬ 
ers  who  request  it. 

Last  year  we  introduced  a  slide 
show  on  our  operation,  which  is 
loaned  to  NIE  subscribers.  I  also  take 
it  with  me  when  I  do  classroom  pre¬ 
sentations. 

We  publish  the  MINI  PAGE  and 
offer  that  to  NIE  subscribers  on  Tues¬ 
days. 


We  publish  a  current  events  quiz  in 
our  Thursday  paper  and  encourage 
teachers  to  utilize  it. 

In  the  summer,  I  publish  a 
“School’s  Out!”  page  which  con¬ 
tains  ideas  for  parents  to  use  newspa¬ 
pers  with  their  children  at  home.  I’ve 
located  a  teacher  who’s  interested  in 
working  with  me  to  put  together  some 
parent  workshops,  and  hope  to  intro¬ 
duce  them  this  summer  in  conjunction 
with  our  “School’s  Out!”  page. 

I  appreciate  the  ideas  that  I  receive 
from  other  NIE  coordinators.  The 
handouts  that  I’ve  collected  and  make 
available  to  our  teachers  are  one  of 
the  strengths  of  our  program.  I’ve 
found  that  teachers  find  most  useful 
those  materials  they  can  reproduce 
and  use  as  is. 

The  best  way  to  encourage  teachers 
to  use  the  newspaper  is  to  show  how  it 
can  fit  into  the  existing  curriculum. 
Our  largest  school  district  just  intro¬ 
duced  a  new  social  studies  curricu¬ 
lum.  The  curriculum  director  last  year 
agreed  with  me  that  the  newspaper 
should  be  a  part  of  that  curriculum. 
Now  we  have  class  sets  going  to  each 
of  the  secondary  schools  once  a  week 
for  use  in  Social  Studies  classes. 
Funding  also  was  made  available  by 
the  school  district  for  secondary  Eng¬ 
lish  teachers  to  do  one  or  two  week 
newspaper  units. 

As  one  English  teacher  said, 
“Learning  to  read  the  newspaper  is  a 
life  skill.  You  have  to  be  able  to  use 
it.  ”  I  find  that  when  I  talk  with  teach¬ 
ers  about  the  program,  they  tell  me 
how  important  the  newspaper  is.  1 
don’t  have  to  do  any  convincing. 

Last  fall  we  used  camera-ready  ma¬ 
terial  from  the  ANPA  Foundation  for 
an  elections  supplement.  This  was 
very  well  received.  Our  monthly  total 
for  October  was  more  than  10,0(X) 
copies  in  the  schools.  We  decided  to 
budget  for  two  more  supplements  dur¬ 
ing  1985,  and  will  use  camera-ready 
copy  created  by  the  Philadelphia  In¬ 
quirer.  Before  deciding  on  which 
topics  to  go  with,  I  took  sample  copies 
to  the  curriculum  development  peo¬ 
ple  in  our  largest  school  district  and 
had  them  tell  me  which  ones  would  fit 
into  their  programs  and  would  be  like¬ 
ly  to  get  the  most  use. 

The  logistics  of  producing,  pro¬ 
moting,  taking  orders  for  and  follow¬ 
ing  up  on  an  educational  supplement 
is  very  time-consuming,  and  as  a  one- 
(Continued  on  page  32) _ 
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Committed  to  the  concept 


By  Linda  Holmes 

I  had  a  fantastic  proposition  recent¬ 
ly:  a  very  respectable  gentleman 
wanted  to  “take  advantage  of  me.” 

But  it  wasn’t  what  you  think.  Since 
he  was  an  elementary  school  principal 
and  I  was  speaking  to  him  in  my  ca¬ 
pacity  as  Newspaper  in  Education 
Coordinator  for  the  OakRidger,  there 
was  no  possibility  that  I  might  mis¬ 
construe  his  meaning. 

What  he  meant  was  that  since  the 
Oak  Ridger  offers  such  a  variety  of 
educational  services — and  free  ones 
at  that — he  did  not  want  his  school  to 
fail  to  take  advantage  of  them.  He 
proposed  that  I  visit  his  school  on  a 
-regular  basis  and  offer  a  specific 
newspaper-related  presentation  to 
each  grade  level. 

In  my  business,  that’s  a  dream 
come  true — a  whole  school  commit¬ 
ted  to  the  idea  of  newspapers  in  edu¬ 
cation.  But  back  in  1978  when  our 
program  began,  there  were  only  ink- 


(Holmes  is  NIE  coordinator  at  the 
Oak  Ridger  in  Oak  Ridge,  Tenn.) 
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lings  of  whole  schools  taking  advan¬ 
tage  of  our  services.  Back  then,  NIE 
at  the  Oak  Ridger  involved  only 
weekly  current  events  filmstrips  pur¬ 
chased  from  Knowledge  Unlimited  in 
Wisconsin  and  sent  to  area  junior  and 
senior  high  schools. 

But  the  concept  of  NIE  already  had 
the  support  of  the  Oak  Ridger’ s  pub¬ 
lisher  Tom  Hill.  He  already  knew  the 
value  of  the  newspaper  as  an  educa¬ 
tional  tool.  As  a  parent  he  was  inter¬ 
ested  in  quality  education,  as  a  pub¬ 
lisher  of  a  local  newspaper  he  was 
dedicated  to  community  involve¬ 
ment,  and  as  the  owner  of  the  Oak 
Ridger  he  was  committed  to  cultivat¬ 
ing  future  readership.  His  decision  to 
hire  a  part-time  NIE  coordinator  re¬ 
flected  his  commitment  to  these 
ideals. 

As  our  first  NIE  coordinator,  for¬ 
mer  teacher  Linda  Battle  began  the 
overwhelming  task  of  making  ideas 
become  realities.  She  began  by  devel¬ 
oping  a  core  of  classroom  presenta¬ 
tions  on  various  newspaper-related 
subjects.  Then  she  visited  the  local 
school  administration,  informed  them 
of  our  new  services,  and  received 
their  unqualified  support. 

A  slide  show  detailing  how  the  Oak 
Ridger  is  created,  a  procedure  for  giv¬ 
ing  tours,  a  teachers’  guide  for  using 
the  newspaper  in  the  classroom, 
teacher  workshops,  and  an  NIE  news¬ 
letter  for  teachers  all  followed  within 
the  first  year  and  a  half. 

As  teacher  requests  for  NIE  ser¬ 
vices  and  materials  poured  in,  it  be¬ 
came  necessary  to  add  this  writer  as  a 
second  part-time  NIE  staff  member. 

The  next  four  years  saw  the  devel¬ 
opment  of  new  services:  new  teacher 
workshops,  special  supplement  on  ju¬ 
veniles  and  the  law,  a  Presidents’  Day 
Ad  Contest,  a  Journalism  Explorer 
Post,  an  NIE  publication  for  Tennes¬ 
see  weekly  newspapers  which  was 
distributed  through  the  Tennessee 
Press  Association,  and  an  expanded 
celebration  of  NIE  Week. 

Since  the  beginning  of  our  pro¬ 
gram,  the  classroom  presentation  has 
remained  the  most  popular  of  our  ser¬ 
vices.  Standard  presentations  are  of¬ 
fered  on  a  variety  of  newspaper  sub¬ 
jects:  writing  a  class  newspaper,  free¬ 
dom  of  the  press,  how  to  read  the  pa¬ 
per  intelligently,  Russian  news, 
careers  in  the  newspaper  industry,  ad¬ 
vertising,  and  editorial  cartoons. 
Each  presentation  involves  a  class 
discussion  and  student  activity  and 
each  may  be  varied  to  suit  different 
grade  levels  and  classroom  needs. 


We  also  offer  in-class  presentations 
which  use  the  newspaper  to  teach  ba¬ 
sic  skills  in  math,  language  arts,  and 
social  studies.  These  presentations 
are  carefully  tailored  to  each  class¬ 
room’s  individual  needs  in  order  to 
reinforce  basic  skills  which  are  al¬ 
ready  being  taught. 

Through  the  vehicle  of  the  class 
presentation  we  have  convinced 
teachers  that  our  NIE  Department  is 
interested  in  serving  their  needs  in 
whatever  way  possible.  I  will  adapt 
any  presentation,  devise  new  ones,  or 
merge  several  topics  into  one  to  suit 
the  teacher’s  individual  needs. 

Furthermore,  if  the  teacher  and  stu¬ 
dents  are  interested,  I  will  visit  a  class 
more  than  once,  sometimes  even 
three  or  four  times. 

I  believe  that  it  is  this  adaptability 
which  makes  teachers  come  back  year 
after  year  to  work  with  our  depart¬ 
ment. 

Another  part  of  our  program  which 
has  been  well-received  is  our  student 
newspaper  workbooks.  These  contain 
activities  based  on  different  parts  of 
the  paper  and  designed  to  reinforce 
language  arts,  math,  science,  and  so¬ 
cial  studies  skills.  New  editions  of 
“Newsfun  Express’’  for  grades  K-1, 
“Little  Printer’s  Press’’  for  grades  2- 
3,  and  “School  Scoop’’  for  grades  4- 
6  are  published  yearly  and  offered  to 
teachers  in  class  sets. 

Another  workbook  dealing  specifi¬ 
cally  with  writing  skills,  “The  Press 
Pass  to  Effective  Writing’’  is  avail¬ 
able  on  a  continual  basis  to  teachers 
of  junior  high  and  high  school  stu¬ 
dents. 

Our  services  are  used  a  great  deal 
by  elementary  schools,  but  only 
somewhat  by  junior  and  senior  high 
schools.  It  is  my  personal  assessment 
that  it  is  difficult  for  high  school 
teachers  to  bring  outside  resources 
into  the  classroom  when  they  are  re¬ 
sponsible  for  covering  so  much  pre¬ 
scribed  course  material.  Elementary 
classrooms,  by  definition,  are  much 
more  flexible  in  their  curricula. 

But  our  problem  with  secondary 
schools  goes  much  deeper.  High 
school  teachers  tend  to  see  the  news¬ 
paper  in  the  classroom  as  being  limit¬ 
ed  to  teaching  current  events.  Conse¬ 
quently  most  do  not  use  the  newspa¬ 
per  in  class. 

But  those  who  do  usually  want  a 
paper  with  lots  of  national  and  inter¬ 
national  news. 

As  a  local  newspaper  with  only  a 
moderate  amount  of  this  kind  of 
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news,  we  must  capitalize  on  our 
strengths  and  convince  high  schools 
that  the  local  issues  contained  in  the 
Oak  Ridger  can  be  both  relevant  and 
interesting  to  their  students.  We  will 
continue  to  be  available  to  consult 
with  high  school  newspaper  staffs  and 
to  offer  journalism  training  to  inter¬ 
ested  students  in  the  context  of  our 
Journalism  Explorer  Post. 

At  its  inception  our  NIE  Depart¬ 
ment  made  our  services  and  materials 
available  free  of  charge.  Six  and  a 
half  years  later,  despite  rising  costs, 
we’re  still  free. 

Why? 

Because  when  we  faced  the  ques¬ 
tion,  as  all  NIE  Departments  must  do, 
of  whether  the  focus  of  NIE  should  be 
to  sell  newspapers  or  not,  we  decided 
that  the  main  object  of  our  program 
should  be  to  sell  the  concept  of  news¬ 
papers  in  the  classroom. 

We  felt  we  could  be  more  effective 
and  offer  teachers  more  services  if  our 
program  was  not  dependent  on  the 
rise  and  fall  of  circulation  figures. 
And  in  our  case,  this  has  proven  to  be 
true. 

In  a  time  when  so  many  worthwhile 
educational  programs  are  vying  for 
limited  school  funds,  we  know  that 
teachers  appreciate  the  opportunity  to 
use  our  services  without  being  obli¬ 
gated  to  purchase  newspapers.  Many 


are  already  convinced  of  the  value  of 
newspapers  in  the  classroom. 

Why  make  it  difficult  or  impossible 
for  these  teachers  to  use  our  know¬ 
how?  Teachers  are,  by  nature,  used  to 
being  creative  in  obtaining  materials. 
Some  teachers  have  students  bring 
papers  from  home.  Others  order  a 
minimum  number  of  copies  and  have 
students  share.  But  whether  teachers 
buy  newspapers  from  us  or  obtain 
them  elsewhere,  the  effect  is  the 
same — students  are  learning  about  a 
medium  which  they  will,  as  adults, 
use  over  and  over  again. 

Because  our  focus  is  on  service 
rather  than  circulation,  I  try  to  be  as 
visible  in  the  schools  as  possible.  I 
want  teachers  and  principals  to  know 
I  am  available  to  help.  I  want  them  to 
know  I’m  on  their  side,  that  they  can 
call  me  for  advice.  And  they  do. 

A  teacher  calls  to  say,  “Last  month 
we  put  out  a  class  newspaper,  but  it 
didn’t  work  as  well  as  I  thought  it 
should.  The  kids  were  not  interested 
in  spending  the  time  to  make  their  sto¬ 
ries  as  good  as  possible.  Can  you 
help?’’ 

I  did — with  a  presentation  designed 
especially  to  teach  students  that  the 
process  of  writing  is  not  a  60-second 
one. 

Or  a  teacher  calls  and  says,  “I 
haven’t  been  able  to  find  any  short 


news  stories  on  a  low  reading  level  to 
teach  the  five  W’s.  Can  you  help?” 

I  did — by  raiding  our  production 
room  drawer  of  news  fillers  and  send¬ 
ing  them  to  her. 

In  six  and  a  half  years  the  Oak 
Ridger’s  Newspaper  in  Education  De¬ 
partment  has  been  used  by  hundreds 
of  teachers.  It  has  grown  from  a  ser¬ 
vice  area  of  eight  schools,  within  the 
city  limits  of  Oak  Ridge,  to  encom¬ 
pass  42  schools  in  a  five-county  area. 
And  participation  has  increased  from 
a  few  classrooms  to  thousands  of  stu¬ 
dents  every  year  who  receive  our  free 
classroom  presentations,  tours,  and 
workbooks. 

Our  program  has  by  no  means  ar¬ 
rived  at  its  destination.  There  are  still 
new  challenges  to  face  and  new  trails 
to  blaze,  but  I  feel  we’ve  already  got¬ 
ten  one  thing  we  wanted:  teachers — 
lots  of  them — “taking  advantage  of 
us.”  Newspaper  in  Education  is 
working.  Whatever  else  we  do  is  ic¬ 
ing  on  the  cake. 


New  press 
club  policy 


The  Ontario  Press  Club  said  it  will 
no  longer  automatically  investigate 
reader  complaints  about  newspaper 
refusals  to  publish  letters  to  the 
editor. 


. . .  tvitbyour  community  and  uHtb  your  schools,  while 
instilling  the  life-long  ‘  'newspaper  habit  ’  ’  in  young 
readers! 

Each  monthly  issue  contains  the  latest  Newspaper- 
In-Education  ideas  and  the  best  classroom-tested  pro¬ 
grams  and  projects,  articles  by  NIE  Coordinators,  reprints 
of  new  materials  and  much  more!  Included  is  a  section 
featuring  camera-ready  art  created  especially  for  use  in 
NIE  promotions,  newsletters,  workshops  and  in-house 
ads. 

Your  NIE  program  can  determine  the  future  reader- 
ship  of  your  newspaper.  Call  collect,  or  write  to  start 
your  subscription  to  NIE  INFORMATION  SERVICE,  the 
best  sin^e  source  for  NIE  ideas  and  information. 

(Rates  are  based  on  circulation.) 


Infcnnnation 

Service© 


\  DIVISION  OF  BERKLEY-SMALL,  INC. 

^  A  Scripps-Howard  Company 

P.O.  Box  914^  •  Mobile,  Alalxima  36691 
(205) 343-1717 
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Worth  effort 

(Continued  from  page  25) 

American  Newspaper  Publishers  As¬ 
sociation,  the  International  Reading 
Association,  NIE  Week  state  co- 
chairman  Connie  Boyd  of  the  Key¬ 
stone  State  Reading  Association,  and 
most  importantly,  we  rely  heavily  on 
help  from  the  PNPA  NIE  committee. 

Our  Pennsylvania  NIE  committee 
is  unique.  Since  it  pre-dated  NIE 
Week,  it  also  embraces  a  wide  variety 
of  other  NIE  projects.  Under  the 
chairmanship  of  Donna  Haggerty  of 
Call-Chronicle  Newspapers,  Inc. ,  Al¬ 
lentown,  the  committee  is  a  cohesive, 
well-organized  and  creative  group. 

Representatives  of  large  and  small 
newspapers  work  together  to  produce 
materials  and  presentations  that  not 
even  the  large  metro  papers  would 
have  without  committee  efforts. 

One  good  example  is  a  color  poster 
promoting  NIE  Week  ’85.  Once  the 
committee  accepted  the  work  of  artist 
Paul  Snyder  at  Lancaster  Newspa¬ 
pers,  Inc.,  that  corporation’s  NIE 
coordinator.  Dr.  Sherrye  D.  Garrett, 
handled  all  printing  and  distribution 
arrangements.  She  was  able  to  keep 
the  cost  down  to  14'/20  per  poster, 
which  enabled  the  committee  to  dis¬ 
tribute  more  than  13,000  posters 
across  the  state. 

The  committee  also  created  a 
theme,  “Newspapers  exercise  your 
mind,’’  and  two  camera-ready  ads  for 
NIE  Week.  Members  presented  work¬ 
shops  for  a  variety  of  teacher  and  par¬ 
ent  organizations  across  the  state.  All 
were  geared  at  promoting  not  only 
NIE  Week,  but  also  the  on-going  use 
of  newspapers. 

Other  projects,  like  the  commit¬ 
tee’s  “Parents  &  Press’’  materials, 
are  not  specifically  designed  for 
NIEW  use,  but  have  proved  popular. 
The  “Parents  &  Press’’  series  include 
tabs  containing  instructional  activi¬ 
ties  for  math,  science,  language  arts 
and  social  studies. 

The  strength  of  PNPA’s  NIE  com¬ 


mittee  lies  in  the  willingness  of  all 
members  to  work  together  for  mutual 
benefit.  There  are  no  lines  between 
newcomers  or  old-timers,  or  between 
large  or  small  newspapers.  Some  of 
the  group’s  best  work  has  come  from 
its  newest  members  or  those  who  rep¬ 
resent  the  smallest  newspapers. 
Members  can  be  counted  on  to  fill  any 
commitments  they  make. 

The  end  result  is  materials  that  help 
newspapers  in  Harrisburg,  Pittsburgh 
and  Philadelphia  as  much  as  they  do 
those  in  smaller  Pennsylvania  com- 
munities  like  Gettysburg  and  Indiana. 

Beginner 

(Continued  from  page  26) 

hundreds  of  volunteers  first-hand  ex- 
posure  to  the  education  process. 

During  the  1983-84  school  year, 
the  Gazette  received  an  award  for  out¬ 
standing  community  service  from  the 
Cedar  Rapids  Community  School 
District. 

Since  writing  is  a  major  focus  of 
the  elementary  school  curriculum,  we 
offer  space  weekly  in  the  Mini  Page,  a 
syndicated  publication  by  Betty  Deb- 
nam  that  is  distributed  through  Uni¬ 
versal  Press  Syndicate.  There  we 
print  stories  and  poems  of  student 
writers. 

The  schools  select  the  student  writ¬ 
ing  to  be  submitted,  and  it  is  sent  to  us 
accompanied  by  a  parent/guardian 
permission  slip  for  publication.  Ap¬ 
proximately  three  short  selections  are 
used  each  week. 

We  are  always  looking  for  new 
ways  to  help  education,  and  the  over¬ 
riding  goal  of  our  NIE  program  is  to 
serve  education  in  any  way  the  news¬ 
paper  and  its  applications  can  help. 
Our  staff  of  one  full-time  person  and 
one  part-time  person  is  always  busy. 

We  continue  to  fill  our  summer 
graduate  credit  workshop,  and  we  of¬ 
fer  a  winter  workshop  for  no  credit 
that  tries  to  put  some  spark  into  class¬ 
rooms. 

We  offer  newspapers  to  the  schools 


We*re  Fundamental 

...and plan  to  keep  it  that  way! 


Reading  is  fundamental  to  a 
good  education. ..and  our  daily 
newspapers  are  fundamental  in 
developing  reading  skills,  com¬ 
prehension,  understanding  and 
enjoyment. 

Our  NIE  programs  embrace  every 
grade  level,  from  Kin¬ 
dergarten  through  Col¬ 
lege  and  Adult  educa¬ 
tion.  We’re  in  every 
school  system  within 


our  circulation  area  as  partners 
in  education. 

NIE  is  not  a  frill-it’s  fundamental! 
For  information  write  our  NIE 
coordinator  at: 

Ulmls 

The  Times-Herald 

7505  Wanvick  Blvd.,  Newport  News,  Va.  23607 
(804)  247-4920 


for  one-half  the  rack  price  on  orders 
of  five  or  more,  and  in  calendar  year 
1984  we  placed  over  56,000  newspa¬ 
pers  in  area  schools. 

Our  NIE  program  is  a  function  of 
the  promotion  and  public  affairs  de¬ 
partment  at  the  Gazette.  Not  only  do 
we  think  the  program  serves  a  real 
educational  need,  but  we  hope  the 
students  we  expose  to  newspapers  to¬ 
day  will  become  subscribers  to  a  daily 
newspaper  tomorrow. 

What  will  NIE  be  at  the  Gazette  in 
the  future? 

That  we  can’t  answer,  but  our  goal 
will  continue  to  be  service  to  educa¬ 
tion.  Students  plus  newspapers  equal 
a  better  informed  future  society,  and 
we  want  to  be  an  integral  part  of  that 

Medium  size 
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person  department,  two  tabs  this  year 
will  be  enough.  I  don’t  want  to  take 
on  more  projects  than  I  can  handle, 
because  then  we’ll  be  in  a  position 
where  we  can’t  follow  up  well  enough 
to  maintain  our  quality  program 
ideals. 

I’ve  discarded  a  few  projects  that 
weren’t  working. 

When  I  started  with  the  program, 
building  a  “lending  library’’  seemed 
to  be  the  thing  to  do.  Perhaps  this 
works  for  other  people,  but  I  found  it 
too  difficult  to  keep  track  of  who  had 
what  materials.  And,  teachers  like  to 
keep  things  you  send  them. 

We  also  subscribed  to  a  filmstrip 
series  for  a  few  years  and  offered  it  on 
a  loan  basis.  I’ve  found  that  teachers 
are  getting  away  from  using  film¬ 
strips,  so  we  discontinued  this  proj¬ 
ect.  I  found  that  the  filmstrips 
weren’t  really  getting  students  into 
the  newspaper. 

I  started  a  monthly  NIE  newsletter, 
and  managed  to  get  it  out  monthly  for 
one  year.  The  newsletter  is  a  wonder¬ 
ful  medium  for  giving  teachers  new 
ideas,  and  keeping  up  the  visibility  of 
the  program,  but  the  schedule  was  im¬ 
possible  to  maintain.  So  I’ve  cut 
back,  and  publish  when  1  can,  or 
when  there’s  something  in  particular 
to  promote,  like  NIE  Week. 

Yes,  our  NIE  program  is  working. 
Not  because  we’re  involved  with  any 
new  or  innovative  projects  that  no  one 
else  has  tried.  Rather,  it’s  working 
because  we’ve  convinced  the  educa¬ 
tors  we  work  with  that  we’re  not  just 
in  it  to  sell  newspapers  for  immediate 
circulation  gains.  They  know  that 
we’re  committed  to  the  educational 
process  and,  in  that  sense,  in  the  same 
business  they’re  in. 

At  the  same  time,  we’re  attracting 
readers  for  now — and  for  the  future. 
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A  twofold  approach 


By  Julie  Sekardi 

Combine  large  portions  of  coopera¬ 
tion  and  dedication;  add  enthusiasm, 
innovation,  and  commitment  to  qual¬ 
ity  education.  Blend  in  service  to 
teachers  and  you  have  the  Colorado 
Springs  Gazette  Telegraph’s  formula 
for  an  exciting  Newspaper  In  Educa¬ 
tion  Week,  featuring  the  newspaper’s 
first  NIE  Week  supplement  on  March 
4  to  kick  off  a  week  of  fun  learning  for 
area  students. 

The  goal  for  NIE  Week  is  twofold: 
the  Gazette  Telegraph  focuses  on  lo¬ 
cal  schools  and,  at  the  same  time,  area 
students  and  teachers  focus  on  the 
newspaper.  It  is  a  time  when  each 
department  of  the  newspaper  contri¬ 
butes  to  excellence  in  education. 

Who  benefits? 

The  simple  answer  is — everybody. 
And  the  benefits  increase  dramatical¬ 
ly  when  top  management  supports  the 
NIE  position  and  is  willing  to  invest 
accordingly,  as  is  the  case  at  the  Ga¬ 
zette  Telegraph. 

“Inreach  before  Outreach”  is  a 
popular  promotional  axiom  encourag¬ 
ing  program  coordinators  to  commu¬ 
nicate  policies  within  their  own 
sphere  of  influence  before  presenting 
ideas  to  the  public. 

The  beauty  of  NIE  Week  lies  in  the 
fact  that  both  inreach  and  outreach  are 
accomplished  to  the  great  satisfaction 
of  everyone  involved.  The  resulting 
relationships  within  the  newspaper 
and  with  teachers  serve  to  strengthen 
the  NIE  position. 


How  does  this  happen? 

During  NIE  Week/ 1985,  the  Ga¬ 
zette  Telegraph  has  scheduled  a  num¬ 
ber  of  activities  and  contests,  coordi¬ 
nated  through  various  departments 
and  utilizing  the  talents  of  advertising 
representatives,  artists,  photogra¬ 
phers  and  newsroom  personnel.  NIE 
Week  activities  include  student  letters 
to  the  editor,  news  stories,  and  the 
supplement,  featuring  the  work  of 
schoolchildren,  grades  K-12. 

Advertising  revenue  to  support  the 
cost  of  publishing  the  supplement  is 
rendered  through  “Create  an  Ad.” 
Students  are  furnished  the  name  of  an 
advertiser  who  has  purchased  an  ad 
space  in  support  of  NIE  Week  along 
with  any  special  information  required 
in  the  ad.  Students  then  create  the  ads 
and  the  advertiser  selects  from  among 
them.  Two  thousand  area  students 
are  participating  in  this  project. 

Newscopy  for  the  supplement  con¬ 
sists  mainly  of  selected  entries  to  the 
following  contests  sponsored  by  the 
Gazette  Telegraph:  political  cartoons; 
poetry;  Create  a  Cartoon;  and 
Teachers’  Great  Ideas.  Each  entry 
chosen  for  publication  includes  the 
student’s  (or  teacher’s  name)  grade 
level,  and  school.  Also  included  in  the 
supplement  will  be  word  games  and  a 
feature  on  the  Newspaper  in  Educa¬ 
tion  program. 

Student  Letters  to  the  Editor  will  be 
featured  within  the  editorial  section 
of  the  newspaper  and  are  being  co¬ 
ordinated  by  the  editorial  page  editor. 


‘Using  the  newspaper  in  my  ciassroom 
makes  my  students  want  to  iearn’ 

More  than  600  newspapers  have  Newspaper  In  Education  programs 
— and  new  programs  are  starting  every  month.  Studies  have  documented 
that  students  who  use  NIE  consistently  have  shown  positive  changes  in 
newspaper  reading  behavior,  in  their  attitudes  toward  newspapers 
and  in  their  interest  and  knowledge  of  current  events.  And  the 
studies  show  that  students  who  learn  through  NIE  have  a 
greater  commitment  to  reading  newspapers  as  adults. 

Let  NIE  work  for  you!  \ 

For  information  on  NIE,  how  to  start  a  program — or  how  to  make  an 

existing  program  better — contact  the  American  Newspaper  Publishers  ^ 

Association  Foundation,  The  Newspaper  Center,  Box  17407,  Dulles 

International  Airport,  Washington,  D.C.  20041,  or  phone  703/620-9500  ext.  274. 


In  addition,  the  news  staff  will  be 
covering  several  schools  which  have 
special  plans  for  using  the  Gazette 
Telegraph  within  the  classroom  dur¬ 
ing  NIE  Week.  To  assist  teachers,  the 
NIE  staff  offers  classroom  presenta¬ 
tions  as  well  as  audiovisuals,  teacher 
guides  and  student  manuals. 

The  result  of  these  plans,  thus  far, 
has  been  profound.  Staff  members 
whose  comprehension  of  NIE  may 
have  been  nebulous  at  best,  no  longer 
have  to  ask,  “What  is  NIE?”  They 
are  participating  in  and  contributing 
to  the  program  and  enjoying  the 
change  of  pace. 

Teachers,  always  on  the  lookout 
for  new  educational  ideas,  appreciate 
the  Gazette  Telegraph’s  interest  and 
commitment  and  are  responding  by 
ordering  more  newspapers,  thereby 
increasing  circulation  significantly. 
The  image  of  Newspaper  In  Educa¬ 
tion  has  certainly  been  enhanced  as 
has  rapport  between  the  newspaper 
and  local  educators. 

More  significantly,  though,  the 
children  benefit  most  of  all.  Thou¬ 
sands  of  school  children  are  discover¬ 
ing  that  learning  can  be  fun.  And 
newspaper  reading  can  be  fun.  These 
students  are  developing  newspaper 
reading  habits  and  skills  which  will 
serve  them  throughout  their  lives. 

(Sekardi  is  NIE  coordinator  at  the 
Gazette  Telegraph.) 
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NEWS/TECH 


Ads  via  personal  computer 

Remote  entry  of  Information  by  news  sources  and 
advertisers  to  a  newspaper’s  computer  system  is  being  tested 


By  George  Gameau 

Funeral  homes  and  a  car  dealer  are 
using  computers  to  send  obituaries 
and  advertising  copy  directly  to  their 
local  newspaper’s  computer  system. 

Remote  entry  of  information  by 
news  sources  and  advertisers  to  a 
newspaper’s  computer  system  is  pro¬ 
ving  to  be  a  boon  at  both  ends — saving 
labor,  heightening  accuracy  and  eas¬ 
ing  deadline  pressure,  according  to 
two  Eastern  daily  newspapers. 

And  the  practice  appears  likely  to 
become  more  common  and  expand  to 
other  areas  of  newspaper  advertising 
as  computers  proliferate  in  business, 
its  users  said. 


At  Country  Chevrolet  in 
Somerset,  NJ.,  a  Tandy  IV 
computer  was  being  used 
to  send  information  for 
iarge  auto  ads  to  the 
Home  News. 


“We’re  excited  about  (remote  en¬ 
try)  because  not  only  does  it  help  our 
news  people,  it  helps  advertisers  get 
their  information  in  correctly,’’  said 
Charles  X.  Russo,  computer  services 
manager  at  The  Home  News  in  New 
Brunswick,  N.J.  The  Home  News  has 
been  taking  obits  and  is  working  on 
taking  classified  display  ad  informa¬ 
tion  by  computer  from  a  car  dealer. 

“The  funeral  directors  are  keen  on 
(remote  entry)  because  it  saves  them  a 
trip,’’  said  William  A.  Heider  Sr.,  pro¬ 
duction  manager  at  the  Times-News 
in  Erie,  Pa.  “It  works  really  nice. 
We’re  pleased  with  it.’’  The  Times- 
News  has  been  taking  obits  and  paid 
death  notices  by  computer. 

Both  newspapers  said  there  was 
growing  interest  by  other  advertisers 
in  the  remote  entry  system  and  they 
had  plans  to  expand  the  system. 

Funeral  directors  seem  as  enthused 
as  newspaper  people.  Louis  Rezem, 
owner  of  the  Rezem  Funeral  Home  in 
East  Brunswick,  N.J.,  said  he  was 
pleased  with  the  Home  News’s  direct 


access  system.  He  said  it  is  more 
accurate  —  there  is  less  chance  of 
confusing  a  “p”  with  a  “t”  while  dic¬ 
tating  obits  by  phone  —  and  it  saves 
time. 

He  said  he  sometimes  had  to  wait 
hours  to  get  through  to  the  newspa¬ 
per’s  obituary  taker,  who  is  often 
flooded  with  obits  in  the  evening. 

“Some  days  I  used  to  start  (calling) 
at  7  o’clock  and  it  would  be  until  9:30 
until  I  could  get  through.’’ 

“I  wish  other  newspapers  had  the 
same  system,’’  Rezem  said. 

He  said  he  also  used  his  Eagle  com¬ 
puter,  which  he  had  for  the  business, 
with  modem  and  communications 
software,  to  send  financial  informa¬ 
tion  by  phone  to  his  accountant. 

The  Times-News  has  been  taking 
obituaries  and  paid  death  notices 
from  about  six  funeral  homes  for 
about  18  months.  The  morning  and 
evening  papers,  with  a  combined 
circulation  of  more  than  70,000,  got 
the  idea  a  couple  of  years  ago  when  a 
local  racetrack  began  sending  results 
by  computer. 

The  Home  News  has  been  using 
remote  entry  of  obit  material  on  about 
the  same  scale  since  January.  And  for 
more  than  a  week  has  been  getting  ad 
information  from  a  major  advertiser, 
a  car  dealer,  by  computer. 

Here  is  how  the  systems  work: 

Rather  than  a  having  a  reporter  take 
obituaries  over  the  telephone  —  typ¬ 
ing  the  information  into  the  editorial 
system,  frequently  near  hectic  dead¬ 
line  time  —  remote  entry  allows  the 
funeral  home  to  type  obituary  in¬ 
formation,  according  to  predeter¬ 
mined  formats  with  proper  coding, 
into  its  computer  or  word  processor 
and  then  send  it  through  phone  lines 
to  the  newspaper’s  computer. 

A  phone  call  is  then  made  to  verify 
the  receipt  of  the  information.  At  the 
Home  News  special  software  can 
automatically  report  to  the  sender  if 
the  information  has  been  received. 

“You  eliminate  keyboarding  by 
either  the  production  person  or  a  re¬ 
porter,’’  said  Bill  Dietz  of  the  Times- 
News.  The  system  virtually  elimin¬ 
ates  errors  in  communication  since 
the  information  the  funeral  home 
sends  is  what  the  newspaper  gets. 


At  the  newspaper,  obits  are  routed 
to  the  editorial  department  and  death 
notices  to  classified.  Advertisers  use 
the  same  phone  lines  and  input  system 
as  the  newspapers’  remote  bureaus. 
Information  coming  in  through  wire 
flow  ports  is  governed  by  com¬ 
munications  software,  several  types 
of  which  are  available  and  have  been 
used  successfully. 

The  Home  News  has  had  positive 
results  with  a  major  advertiser,  a  car 
dealer,  who  sends  computerized  copy 
for  classified  display  ads  direct  to  the 
newspaper’s  ad  system. 

“It’s  in  experimental  stages,  but 
everything  we’ve  done  has  worked,’’ 
Russo  said,  adding  that  computer  files 
of  ad  information  can  be  used  for  fu¬ 
ture  ads. 


The  Home  News  has 
been  using  remote  entry 
of  obit  materiai  on  about 
the  same  scaie  since 
January.  And  for  more 
than  a  week  has  been 
getting  ad  information 
from  a  major  advertiser,  a 
car  deaier,  by  computer. 

The  system  saves  the  newspaper 
from  having  to  type  large  amounts  of 
ad  information,  from  papers  delivered 
by  the  dealer,  into  its  system.  Instead, 
copy  received  electronically  from  the 
advertiser  is  produced  in  hard  copy  on 
a  printer,  marked  up  and  then 
prepared  on  computer  screen  for 
typesetting. 

When  typeset,  the  copy  is  pasted  up 
as  usual  in  a  form  that  has  been  agreed 
upon  by  the  dealer  and  the  ad  repre¬ 
sentative. 

At  the  advertiser’s  end,  newspaper 
technicians  said,  they  must  frequent¬ 
ly  set  up  formats  —  codes  and  headers 
—  for  each  of  the  many  types  of  com¬ 
puters  being  used,  but  that  it  can 
usually  be  done  during  one  visit  to  the 
funeral  home. 

“It’s  just  a  matter  of  sitting  down 
and  figuring  out  what  that  PC  re- 
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quires,”  said  Bill  Dietz,  systems  man¬ 
ager  for  production  at  Times-News. 

A  wide  variety  of  portable,  person¬ 
al  and  business  computers  as  well  as 
word  processors  can  be  linked  to 
newspapers.  They  include  the  TRS- 
80  M^el  100  and  other  Tandys,  IBM- 
PCs,  Apples,  and  more.  A  m(^em  and 
sometimes  special  communications 
software  are  required. 

At  Country  Chevrolet  in  Somerset, 
N.J.,  aTandy  IV  computer  was  being 
used  to  send  information  for  large 
auto  ads  to  the  Home  News.  In  the 
future,  the  newspaper  hopes  to  get 
Camex  ad  makeup  terminals  on  which 
to  use  direct  access  ad  material,  Rus¬ 
so  said. 

As  for  system  security,  several 


safeguards  are  being  employed  or 
contemplated  to  keep  bogus  informa¬ 
tion  out  of  print. 

For  one,  the  systems  are  one-way, 
not  interactive,  and  therefore  pre¬ 
clude  hackers  from  changing  data 
already  in  the  system.  Funeral  homes 
must  approved  in  advance  and  are 
given  a  code  that  must  accompany 
any  copy  they  send. 

More  stringent  safeguards  are 
available,  such  as  systems  that  re¬ 
quire  the  advertiser  to  dial  a  code  tele- 
phonically  in  order  to  get  into  the 
newspaper's  computer,  or  that  auto¬ 
matically  return  the  advertiser’s  call 
and  then  connect  to  the  newspaper 
computer. 


Other  applications  of  direct  access 
are  being  actively  pursued.  Russo 
said  when  the  systems  were  well 
established,  the  Home  News  would 
seek  to  set  up  the  system  with  em¬ 
ployment  agencies,  which  advertise 
heavily  under  help-wanted  classifica¬ 
tions,  and  possibly  to  national  adver¬ 
tisers. 

Other  uses  he  suggested  were  for 
the  publication  of  local  government 
budgets  and  other  long  legal  ads. 

Users  of  remote  entry  by  advertis¬ 
ers  to  newspaper  computer  systems 
predicted  its  growth. 

“I  don’t  see  how  it  can  do  anything 
but  expand.  The  possibilities  are  end¬ 
less,”  said  Dietz. 


Greater  Buffalo  Press  commits  to  flexography 


The  nation’s  largest  printer  of  color 
comics  for  Sunday  newspapers  has 
started  converting  from  letterpress  to 
flexographic  printing. 

The  printer.  Greater  Buffalo  Press 
in  Buffalo,  N.Y,  has  contracted  for 
one  of  its  seven  Hoe  Pancoast  letter- 
press  presses  to  be  converted  to  flexo. 
The  conversion  by  Publisher’s  Equip¬ 
ment  Corp.  of  Dallas,  Texas,  could 
extend  to  seven  of  the  firm’s  presses. 

Paul  Koessler,  Greater  Buffalo 
president,  described  flexo  reproduc¬ 
tion  as  “brighter  and  cleaner”  than 
letterpress.  He  said  his  company  was 
optimistic  about  flexo  but  was 
approaching  it  cautiously.  He  said  if 
the  first  conversion  works,  “it’s  our 
intention  to  go  with  all  six”. 

Greater  Buffalo  prints  about  40  mil¬ 
lion  color  comics  supplements  a  week 
for  some  450  newspapers,  including 
the  New  York  News,  Washington 
Post,  Philadelphia  Inquirer,  Chicago 

Great  Northern 
modernize  plant 

Great  Northern  Paper  will  spend 
$155  million  to  modernize  its  pulp  and 
paper  mill  in  East  Millinocket,  Maine, 
the  company  has  said. 

The  mill  is  the  only  newsprint  mill 
in  New  England  and  competes  mainly 
against  Canadian  producers  in  the 
northeast  market. 

“This  investment  represents  a 
long-term  commitment  to  the  news¬ 
paper  publishing  market.  We’re  in  it 
to  stay,”  said  Robert  F.  Bartlett, 
president  of  Great  Northern,  a  hold¬ 
ing  of  Great  Northern  Nekoosa  Coip. 

Bartlett  said  the  goal  was  “to  in¬ 
crease  the  uniformity  of  printing  qual¬ 
ity  and  mechanical  performance”  of 
the  plant’s  paper  products. 

The  project  will  convert  two  paper 
machines  to  the  twin  wire  process. 


Tribune,  Dallas  Post,  and  Atlanta 
Constitution  and  Journal. 

The  move  by  Greater  Buffalo  is  part 
of  a  small  but  growing  trend  toward 
flexographic  printing  in  the  newspa¬ 
per  industry.  Long  a  staple  in  package 
printing,  flexo  uses  water-based  inks, 
a  keyless  inking  system  based  on  one 
engraved  anilox  roller  and  a  flexible 
relief  plate  requiring  low  pressure  for 
impression. 

Greater  Buffalo  for  three  years  has 
been  using  a  two-unit  flexo  press  by 
Kidder  Stacy,  which  is  now  owned  by 
the  Motter  Fiinting  Press  Co.  in  York, 
Pa.  Koessler  said  customers  have 
been  “very  happy”  with  the  flexo 
product  and  two  more  four-color 
units  would  be  added  to  that  press. 

The  first  step  of  the  PEC 
conversion  in  Buffalo  involves  16 
flexo  printing  couples  on  one  press, 
which  was  taken  out  of  mothballs  to 


be  reworked  in  Texas.  Existing  reels, 
superstructures  and  side  frames  will 
be  used.  Folders  will  be  modified  and 
cutoffs  changed.  A  new  motor  drive 
and  controls  will  be  installed.  The 
anilox  inking  system  is  by 
Windmoeller  &  Hoelscher. 

The  converted  press  is  scheduled 
for  installation  in  late  1985  and  for 
production  in  early  1986.  It  will  be 
rated  at  60,000  papers  per  hour. 
Overall  the  project  could  involve  112 
printing  couples  on  seven  Hoe 
Pancoast  letterpress  presses. 

The  cost  of  the  work  was  not  dis¬ 
closed. 

PEC  and  W&H  have  combined  on  a 
similar  project  at  the  Fort  Lauderdale 
(Fla.)  News.  Other  letterpress-to- 
flexo  conversions  are  happening  at 
the  Washington  Post  and  the  New 
York  News  by  Goss  and  Koppers,  re¬ 
spectively. 
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THE  JP80 
STRAPPING 
MACHINE 


DEC  defends  its  Rainbow 
personai  computer 
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THE  CHOICE  OF 
LEADING  NEWSPAPERS 
COAST-TO-COAST 


Every  day,  millions  of  newspapers 
are  strapped  with  the  JP80  and  the 
number  is  growing  as  more  and 
more  newspaper  publishers 
discover  the  many  advantages  of 
this  fast  and  reliable  strapping 
machine.  The  JP80  can  produce  up 
to  40  single  strapped  bundles  per 
minute.  It  can  also  be  supplied  as  a 
cross-tie  machine  with  an  output  of 
up  to  20  bundles  per  minute.  It’s 
fully  automatic.  Employs  solid  state 
controls.  Overcomes  and  corrects 
many  problems  on  its  own  without 
the  aid  of  an  operator.  Seals  low 
cost  polypropylene  strapping  with  a 
heat  fusion  bond  that  holds  fast  no 
matter  how  rough  the  bundle  is 
handled.  Lasts  longer  because  all 
tying  motions  are  mechanically 
activated  by  a  short,  quick  cycle 
that  reduces  wear  on  bearings  and 
structural  parts. 

Are  you  ready  for  the  JP80?  We 
would  be  happy  to  show  you  how 
the  JF*80  has  helped  other 
newspapers. 
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Contrary  to  reports  of  its  decline. 
Digital  Equipment  Corporation’s 
Rainbow  personal  computer  “is  alive 
and  well  and  will  continue  to  get  bet¬ 
ter,”  according  to  a  company 
spokesman. 

DEC  has  halted  production  of  the 
Rainbow  at  its  Westfield,  Mass., 
plant,  which  until  recently  was  the 
largest  Rainbow  production  site.  But 
the  Rainbow  is  still  being  produced  at 
other  facilities,  said  the  spokesman, 
Joe  Nahil. 

Responding  to  widely  published  re¬ 
ports  indicating  a  retreat  from  the 
Rainbow,  which  was  introduced  in 
1982  into  the  fiercely  competitive  per¬ 
sonal  computer  market,  Nahil  said 
not  only  are  reports  of  the  Rainbow’s 
demise  premature,  but  that  DEC 
planned  to  announce  significant  en¬ 
hancements  to  it. 

Nahil  explained  that  the  Westfield 
plant  produced  the  Rainbow  to  build 
up  inventories  in  anticipation  of  re¬ 
tooling  for  production  of  a  yet-to-be- 
announced  product.  Many  Rainbow 
components,  he  said,  are  inter¬ 
changeable  with  the  company’s  other 
products. 

Soon  after  news  broke  that  the 
Westfield  plant  had  had  stopped  mak¬ 
ing  the  Rainbow,  stock  in  Digital,  the 
world’s  second  largest  computer 
maker,  on  Feb.  12  plummeted  W.875 
to  $117  on  the  New  York  Stock  Ex¬ 
change. 

According  to  at  least  one  industry 
observer,  the  Rainbow  “did  not 
achieve  the  kind  of  market  accounting 
it  ought  to  have.”  But,  said  George 
Sacerdote,  an  analyst  with  Arthur  D. 
Little  Inc.,  it  was  “too  early  to  tell”, 
whether  the  Rainbow  had  come  to  its 
end. 

Sacerdote  said  the  Rainbow 
achieved  less  than  a  10%  share  of  its 
market,  despite  incentives  such  as 
free  trial  use  and  on-site  maintenance, 
though  it  sold  well  in  the  engineering 
and  technical  fields,  where  Digital  has 
been  stronger. 

He  said  production  was  halted  be¬ 
cause  of  a  buildup  of  a  year’s  worth  of 
inventory. 

“My  understanding  is  that  this  was 
not  a  manufactoring  decision,  but  a 
marketing  decision,”  Sacerdote  said. 

Trevor  Wallis,  director  of  comput¬ 
er  systems  at  the  San  Diego  Union 
and  Times,  which  use  50  Rainbows  for 
business  and  editorial  applications, 
said  he  was  not  concerned  about  the 
cutback  in  Rainbow  production  be¬ 
cause  he  did  not  believe  DEC  would 


abandon  the  PC  market. 

In  a  formal  statement,  DEC  said: 
“In  the  wake  of  recent  speculation 
that  it  is  abandoning  the  personal 
computer  market,  and  in  particular  its 
Rainbow  microcomputer,”  DEC  will 
announce  in  March  “significant  en¬ 
hancements”  to  its  Rainbow  and 
DECmate  lines. 

According  to  Ken  Olsen,  DEC 
president,  the  enhancements  “will  set 
new  standards  of  versatility  and  func¬ 
tionality  for  personal  computers.” 

No  details  were  available  on  either 
the  enhancements  or  the  new  product 
to  be  produced  in  Westfield. 

Record  expands 
color  capability 

Citing  “dramatic”  growth  in  color 
advertising.  The  Record  in  Bergen 
County,  N.J.,  is  improving  its  $23  mil¬ 
lion  Tokyo  Kikai  Seisakusho  offset 
press,  which  was  installed  in  1983. 

The  Record,  known  for  its  lively 
color,  is  adding  $3.8  million  worth  of 
equipment  in  a  program  designed  not 
to  interfere  with  operations. 

Two  black  units  and  four  color  half¬ 
decks  are  on  their  way  into  the  twin 
L-shaped  presses  configured  into  a 
rectangle.  The  installation  is  taking 
^^^^^JContinue^on^age^JT^^^ 

Great  Northern 

(Continued  from  page  35) 

increase  speeds  from  2,500  to  3,500 
feet  a  minute,  and  install  new  press 
sections  and  computerized  quality 
controls.  Alterations  to  the  pulp  mill, 
power  station  modernizaton  and  a 
new  shipping  department  are  plan¬ 
ned.  The  project  is  scheduled  to  begin 
this  summer  and  conclude  in  the  fall  of 
1987. 

The  modernization  will  reduce 
plant  employment  from  its  current 
level  of  950  people  but  company  offi¬ 
cials  refused  to  speculate  on  how 
many  workers  would  be  affected. 

“For  the  vast  majority  of  workers, 
this  project  provides  long-term  job 
protection  as  well  as  opportunities  for 
future  generations,”  a  spokesman 
said.  The  work  will  employ  up  to  550 
construction  workers. 

On  five  paper  machines,  the  78- 
year-old  mill  produces  920  tons  of 
paper  at  its  site  on  the  West  Branch  of 
the  Penobscot  River,  90  miles  north  of 
Bangor.  The  machines  to  be  mod¬ 
ernized  were  built  about  30  years  ago. 
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Whose  been  rummaging  through  the  Journal’s  garbage? 


Someone’s  been  going  through  the 
Wall  Street  Journal’s  garbage. 

House  counsel  Paula  Jameson 
issued  a  memo  recently  warning  Jour¬ 
nal  employees  that  an  unidentified 
person  using  a  phony  Dow  Jones  iden¬ 
tification  card  “has  been  rustling 
through  our  garbage  after  hours.’’ 

Building  security  indicated,  she 
said,  that  “this  particular  individual 
has  been  going  through  our  garbage 
on  a  regular  basis.’’ 

Security  was  alerted  to  prohibit  any 
such  garbage  rustling  in  the  future, 

Colo,  daily 

The  Gazette  Telegram  in  Colorado 
Springs,  Colo.,  will  spend  $7.7  million 
on  a  new  offset  press,  a  computerized 
front  end  system  and  a  new  addition 
for  its  newsroom,  its  publisher  has 
said. 

E.  Roy  Smith,  the  publisher,  said 
the  improvements  will  add  to  the 
newspaper’s  ability  to  keep  pace  with 
rapid  growth:  10,000  new  subscribers 
last  year  as  well  as  record  volumes  in 
classified  and  retail  ads. 

“With  our  growth  in  paid  circula¬ 
tion  —  now  above  100,000  daily  and 
more  than  106,000  on  Sunday  —  we 
need  additional  printing  capacity,’’ 
Smith  said.  “The  point  to  all  this  is  to 
enable  the  Gazette  Telegraph  to  serve 
readers  and  advertisers  effectively 
and  efficiently  —  indeed,  in  better 


Color  capability 
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place  over  six  weekends.  To  install 
the  new  equipment,  parts  of  the  su¬ 
perstructure  must  be  removed.  The 
units,  weighing  19  tons  each  for  black 
and  15  tons  for  color,  are  then  hoisted 
38  feet  from  the  reel  room  and  lo¬ 
wered  into  the  press  line  before  reas¬ 
sembly  of  the  superstructure. 

The  TKS  press  was  installed  three 
years  ago  and  was  expected  to  suffice 
until  1989.  But  the  Record’s  “drama¬ 
tic  growth  in  color  ad  linage  and  re¬ 
lated  page  capacity  needs’’  resulted  in 
the  need  for  more  press  equipment, 
the  newspaper  said. 

When  installed  in  March,  the  black 
units  will  enable  the  Record  to  print 
editions  of  up  to  64  pages  on  a  straight 
run,  128  on  a  collect  run,  or  an  80-page 
straight  run  with  the  presses  coupled 
to  one  another.  The  color  decks  will 
increase  spot  color  capability  to  24 
pages  straight,  48  pages  collect  and  16 
pages  of  process  color. 


but  Jameson  warned  Journal  em¬ 
ployees  to  be  careful  about  how  they 
throw  things  away. 

“It  is  worth  reminding  employees 
that  copy  yet-to-published  and  other 
documents  containing  sensitive  in¬ 
formation  should  not  just  be  crumpled 
and  tossed  in  the  trash.  They  should 
be  disposed  of  so  that  they  cannot  be 
reconstructed.” 

Dow  Jones  spokesman  Lawrence 
Armour  said  the  garbage  picker,  who 
was  “dressed  in  a  respectable  kind  of 
way,”  was  discovered  in  the  act  by 


ways  —  as  we  keep  ahead  of  market 
demands.” 

The  work,  scheduled  to  begin  this 
year  and  finish  next  year,  includes  a 
new  seven-unit  offset  printing  press 
that,  with  the  existing  seven-unit  line, 
will  double  printing  capacity. 

A  computer-driven  editorial  and 
classified  ad  system  linked  to  photo¬ 
typesetters  will  replace  the  overbur- 


The  Harris  Graphics  Corp.,  manu¬ 
facturer  of  printing  presses  and  equip¬ 
ment,  reported  a  28%  sales  increase  in 
its  fiscal  second  quarter  and  earnings 
up  85%. 

Sales  rose  from  $98.3  million  to 
$126  million  in  the  quarter  ending 
Dec.  28,  1984.  Net  income  was  $5.3 
million,  or  500  a  share,  compared  with 
$2.4  million,  or  270  a  share,  during  the 
same  period  a  year  before. 

On  a  pro  forma  basis,  reflecting  the 
company’s  initial  public  stock  issue  in 
October,  earnings  in  the  quarter  rose 
to  48  0  from  260  per  share  last  year. 


someone  from  the  personnel  office 
who  “asked  him  who  he  was.” 

The  man,  said  Armour,  presented 
his  ID  card  which  the  personnel  per¬ 
son  immediately  detected  was  phony. 
The  man  was  sent  from  the  building. 
Armour  said,  and  building  officials 
were  “alerted.” 

“Nobody  really  knows  what  he  was 
doing,”  Armour  said.  “It’s  a  light 
item  in  one  way,  but  any  organization 
should  be  concerned  with  security 
and  ours  should  be  concerned  in  par¬ 
ticular.” 


dened  existing  system.  A  second  floor 
will  be  built  atop  the  single-story 
office  to  triple  space  for  the  editorial 
department. 

The  Gazette  Telegraph  is  owned  by 
Freedom  Newspapers  Inc. 

“We  are  willing  to  continue  to  in¬ 
vest  whatever  it  takes  to  provide  the 
region  with  its  first-class,  full-service 
daily  newspaper,”  Smith  said. 


Sales  for  the  first  six  months  were 
$232  million  compared  with  $195.5 
million  for  the  same  period  a  year  ear¬ 
lier.  James  E.  Pruitt,  chairman  and 
chief  executive  officer,  said,  “De¬ 
mand  continues  to  be  strong  in  our 
domestic  markets  and  in  most  of  or 
international  markets.”  He  cited  a 
backlog  last  December  of  $244  mil¬ 
lion. 

“We  believe  our  net  income  during 
the  remaining  six  months  of  the  fiscal 
year  will  about  match  the  strong  re¬ 
sults  of  the  same  period  lasst  year, 
giving  us  a  healthy  increase  for  fiscal 
1985,”  Pruitt  said. 


Another  paper  charges  for  letters 


A  northern  California  daily  has 
adopted  the  Yakima  (Wash.)  Herald- 
Republic's  policy  of  charging  for  poli¬ 
tical  endorsement  letters  to  the 
editor. 

Managing  editor  Judith  S.  Mooers 
of  the  Union,  which  serves  the  Grass 
Valley  and  Nevada  City  areas,  said 
publisher  Jack  Moorhead  read  about 
the  Herald-Republic’s  practice  in  the 
Dec.  S  E  &  P  and  it  “struck  him  as  a 
good  idea.” 

She  added  that  the  plan  was  kicked 
off  with  house  ads  announcing  the 
paper  would  be  charging  150  a  word 
for  political  letters  on  the  Op-Ed  page . 

Shortly  after,  the  policy  got  its  first 
test  in  a  recall  election  of  three  of  the 
five  members  of  the  local  fire  district. 


Mooers  said  about  a  half  a  dozen  paid 
letters  had  been  received  by  Feb.  8. 

“Nobody  complained  and  we  had 
to  change  the  wording  in  only  one  let¬ 
ter  as  a  matter  of  possible  libel,”  she 
added. 

The  Union,  a  14,()()0-circulation 
paper,  got  phone  calls  from  all  over 
the  state  and  some  from  out  of  state 
inquiring  about  the  new  move, 
Mooers  recalled.  Some,  she  added, 
were  based  on  erroneous  reports  that 
the  policy  extended  to  all  kinds  of  let¬ 
ters. 

According  to  Mooers,  the  policy 
applies  only  to  political  endorsement 
letters  during  election  campaigns. 
Other  letters  to  the  editor  are  printed 
without  charge,  she  said. 


Harris  Graphics’  earnings  up 


plans  major  plant  expansion 
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NIE— a  composite  of  ideas 


By  Amy  Mikell 

We  at  the  State  and  the  Columbia 
(S.C.)  Record  newspapers  are  proud 
of  our  education  program.  We  readily 
acknowledge,  however,  that  little  of 
our  NIE  program  is  original  or  unique 
to  us  in  South  Carolina. 

Our  program  is  a  composite  of 
ideas  generated  by  poring  over  mate¬ 
rials  and  newsletters  from  other  NIE 
departments,  studying  AN PA  Foun¬ 
dation  materials  and  absorbing  sug¬ 
gestions  from  experts  such  as  Dr. 
John  Haefner  at  national  NIE  confer¬ 
ences. 

It  is  with  grateful  appreciation  to 
our  fellow  NIE  professionals  that  we 
share  our  techniques  and  philosophy. 

Our  primary  concern  is  providing 
sound  in-service  training  and  inspira¬ 
tion  to  teachers  and  administrators.  It 
is  here  that  the  value  of  a  teaching 
background  has  been  most  evident. 
As  former  classroom  teachers  who 
have  endured  years’  worth  of  dry,  of¬ 
ten  impractical  in-service  sessions, 
we  have  never  lost  sight  of  what 
teachers  expect  and  what  they  reject. 

Our  workshops  begin  with  the  clear 
statement  that  we  are  not  there  to  tell 
them  how  to  teach.  They  get  enough 
of  that  from  everyone  else.  We  ex¬ 
plain  that  our  goals  are  to  show  them 
the  valuable  resources  available 
through  our  program  and  to  share 
practical  techniques  for  using  news¬ 
papers  in  their  teaching. 

An  unstated  goal  is  to  win  their  re¬ 
spect  for  NIE  and  for  newspapers 
generally.  At  every  opportunity  we 
will  drop  tidbits  about  journalism  to 


(Mikell  is  NIE  director  at  the  State  and 
Columbia  Record.) 
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strengthen  their  own  understanding 
and,  through  them,  their  students’  ap¬ 
preciation  for  newspapers. 

After  the  brief  introduction,  the 
sessions  focus  on  the  process  of  NIE 
teaching.  We  demonstrate  ways  to 
pull  elective  lessons  from  a  fresh 
newspaper,  discuss  the  importance  of 
training  their  students  to  handle  their 
copies  efficiently  and  suggest  ways  to 
document  the  skills  such  lessons  cov¬ 
er. 

We  have  found  that  the  best  way  to 
give  them  a  “feel”  for  newspaper  ac¬ 
tivities  is  to  give  each  of  them  a  copy 
of  that  day’s  newspaper  and  to  lead 
them  through  several  activities  that 
are  appropriate  for  their  students. 
Time  is  also  allowed  for  them  to  sug¬ 
gest  lessons  of  their  own. 

The  emphasis  in  these  workshops  is 
on  giving  teachers  confidence  in  their 
ability  to  use  newspapers  indepen¬ 
dently.  They,  after  all,  are  the  experts 
on  their  students’  needs  and  on  their 
instructional  goals.  We  are  mainly  a 
support  group. 

Educators  have  enthusiastically  en¬ 
dorsed  the  workshop’s  format  with 
remarks  about  how  much  fun  it  is, 
how  practical  the  ideas  are  and  (the 
highest  compliment  of  all)  that  it  isn’t 
long  enough! 

Beyond  the  workshops,  we  offer  a 
number  of  supplementary  materials  to 
complement  the  newspapers.  We 
have,  for  example,  developed  sets  of 
activity  cards  based  on  statewide  ba¬ 
sic  skills  objectives.  Our  NIE  book¬ 
lets,  posters  and  lesson  cards  are 
priceless,  meaning  that  they  are  only 
available  as  a  supplement  to  fresh 
newspapers. 

Supplements  are  a  key  ingredient 
when  they  succeed  in  saving  time  for 
teachers  or  in  helping  them  teach 


PRESS  UNITS 


Need  more  productivity  Ferag  mailroom  systems  add  flexibility, 
and  quality  from  the  productivity  and  profitability  with  lower 
pressroom?  Less  press,  investment— whether  you’re  planning  a 

more  mailroom  could  new  facility  or  upgrading  an  existing  one. 
be  your  answer.  Let  us  show  you  how. 


'F’E'R'A'G' 


KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007  •  215/788-0892 


more  effectively  (as  with  posters  il¬ 
lustrating  famous  quotations  about 
freedom  of  the  press.)  No  supple¬ 
ments  should  stand  alone,  however, 
since  the  excitement  of  NIE  is  the 
“N.” 

As  an  additional  service  to  partici¬ 
pating  teachers,  an  NIE  instructor 
will  visit  their  classrooms  to  discuss 
general  newspaper  concepts  such  as 
what  news  is  and  why  they  should 
care.  The  instructor  also  explains  the 
production  process  and  shows  actual 
, negatives,  plates,  etc.  This  presenta¬ 
tion  gives  us  a  wonderful  opportunity 
to  get  students  (and  teachers) 
“hooked”  on  newspapers.  Experi¬ 
ence  has  shown  that  the  more  they 
understand  about  newspapers,  the 
more  likely  they  are  to  read  and  ap¬ 
preciate  them. 

Workshops,  supplements  and 
classroom  presentations  would  be 
enough  to  keep  any  department  hop¬ 
ping.  The  work  doesn’t  stop  there, 
however.  A  constant  challenge  is  to 
build  visibility  and  credibility  among 
the  general  public  and,  just  as  impor¬ 
tantly,  our  co-workers  at  the  newspa¬ 
per.  Our  bimonthly  newsletter, 
“Much  Ado  About  Something,”  is  a 
tremendous  vehicle  for  building  good 
will  for  NIE. 

We  also  enjoy  the  support  of  talent¬ 
ed  artists  in  the  marketing  services 
department  in  creating  effective 
house  ads.  Finally,  we  have  recently 
commissioned  a  slide/tape  presenta¬ 
tion  for  use  in  civic  club  and  parent 
group  meetings. 

None  of  the  NIE  department’s 
preaching  and  teaching  would  do 
much  good  if  we  could  not  deliver 
what  we  promise,  prompt  delivery  of 
the  correct  number  of  copies  to  the 
school’s  front  door.  Our  circulation 
department  does  a  masterful  job  of 
looking  out  for  the  teachers,  whether 
the  school  is  three  blocks  away  from 
the  plant  or  out  in  the  hinterlands. 

It  is  a  pleasure  to  note  that  the  task 
set  for  the  circulation  department  has 
grown  considerably  since  the  1977-78 
school  year,  when  83  schools  pur¬ 
chased  a  total  of  40,866  copies 
through  NIE.  As  of  the  end  of  Janu¬ 
ary,  1985,  547  teachers  at  185 
schools  have  requested  a  total  of 
267,329  copies  of  our  newspapers. 
Funny  thing,  but  no  one  in  circulation 
has  complained  about  the  extra  work. 

The  question  of  numbers  leads  to 
the  “bottom  line”  issue.  Certainly 
we  are  concerned  about  circulation 
(Continued  on  page  39) 
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SYNDICATES 


The  most  popular  syndicated  features 

Charles  M.  Schulz,  Pat  Ollphant,  and  Abigail  Van  Buren  head 
their  respective  categories  In  ESiP’s  second  annual  survey 


By  David  Astor 

“Peanuts,”  Pat  Oliphant’s  editorial 
cartoons,  and  “Dear  Abby”  still  have 
the  biggest  newspaper  client  lists  in 
their  respective  categories,  according 
to  the  second  annu^  E&P  survey  of 
syndicated  features. 

While  the  rank  of  Charles  M. 
Schulz’s  comic  didn’t  change,  it  did 
gain  92  subscribers  since  the  first  sur¬ 
vey  was  published  in  this  magazine’s 
March  3, 1984  issue.  It  now  has  2,033 
papers.  “Blondie,”  the  second  most 
popular  strip,  also  hit  the  coveted 
2,000-paper  mark. 

Some  of  the  other  significant  com¬ 
ics  changes  in  the  past  12  months? 
“Heathcliff,”  “Hi  and  Lois,”  “The 
Wizard  of  Id,”  and  “Dennis  the 
Menace”  all  cracked  1,000  papers  for 
the  first  time.  “Doonesbury,”  which 
didn’t  make  the  1984  list  because  of  its 
sabbatical,  now  has  close  to  850  pa¬ 
pers — good  for  15th  place. 

The  highest  continuity  comic  was 
“The  Phantom,”  ranked  25th.  Only 
three  story  strips  made  the  list,  re¬ 
flecting  the  current  ascendancy  of 
gag-a-day  cartoons. 

Even  humor  comics,  however, 
usually  take  a  while  to  gain  wide 
newspaper  acceptance.  Only  two 
strips  created  in  the  past  five  years — 
“Bloom  County”  (1980)  and  “Mar¬ 
vin”  (1982) — have  over  500  subscrib¬ 
ers. 

Before  the  survey  results  are  given, 
several  points  made  last  year  must  be 
repeated: 

•  Various  major  syndicates  rather 
than  an  independent  source  provided 
the  data  used  in  the  survey,  meaning 
that  some  numbers  may  be  slightly  or 
even  greatly  inflated.  Worldwide  to¬ 
tals  were  provided  for  some  features, 
only  domestic  totals  for  others.  Some 
syndicates  count  daily  and  Sunday 
papers  separately  (example:  if  the  dai¬ 
ly  and  Sunday  Anywhere  Times  ran  a 
particular  comic,  this  would  be 
considered  two  subscribers).  Some 
syndicates  include  college  papers  in 
their  addition.  And,  however  the  fi¬ 
gures  were  arrived  at,  several  syndi¬ 


cates  provided  round  numbers  rather 
than  exact  newspaper  client  totals. 

•  The  subscriber  list  for  a  feature 
sold  as  part  of  a  package  may  be  signi¬ 
ficantly  higher  than  if  the  feature  had 
been  sold  individually.  The  reason?  A 
feature  offered  as  part  of  a  package  is 
basically  less  expensive  for  a  paper 
than  an  individually-sold  one.  And 
the  appeal  of  a  feature  is  enhanced  by 
the  presence  of  other  strong  features 
in  the  same  package.  Further  compli¬ 
cating  the  matter  is  the  fact  that  some 
features  are  sold  both  in  packages  and 
individually,  and  that  some  syndi¬ 
cates  without  formal  packages  might 
still  offer  their  features  at  special  rates 
or  say  something  like  “we’ll  throw  in 
this  one  if  you  take  that  one.” 

•  Because  of  reasons  such  as  the 
above.  Tribune  Media  Services  and 
Cowles  Syndicate  (formerly  the  Reg¬ 
ister  and  Tribune  Syndicate)  declined 
to  participate  in  this  survey — even 
though  some  of  their  features  had 
enough  papers  to  make  the  lists.  TMS 
and  CS  figures  released  in  the  past 
were  used  whenever  possible. 

•  Just  because  a  feature  has  the 
most  papers  does  not  necessarily 
mean  it  has  the  most  circulation  and 
readership.  Also,  some  very  success¬ 
ful  features  are  not  designed  to  have 
the  kind  of  general-interest  appeal 
that  translates  into  big  subscriber 
lists. 

•  The  year  provided  with  each  sur¬ 
vey  listing  is  usually  for  when  the  fea¬ 
ture  entered  syndication.  But  in  cases 
where  a  feature  changed  syndicates, 
the  year  given  might  be  for  when  the 
property  came  to  its  current  syndi¬ 
cate.  In  cases  where  no  year  appears, 
the  starting  date  was  not  available. 

•  The  survey  does  not  include 
features  distributed  by  major  wire 
services  such  as  AP  and  UPI,  and  by  a 
number  of  supplemental  news  ser¬ 
vices. 

One  final  note.  It  seems  that  editors 
feel  the  client  lists  of  syndicated  fea¬ 
tures  are  of  wide  interest,  because 
part  of  last  year’s  E&P  survey  was 
picked  up  by  publications  such  as 
USA  Today,  the  Washington  Post, 


'Peanuts'  by  Charles  M.  Schulz  of  United 
Feature  Sy^icate  is  still  the  most  popular 
comic  strip. 


U.S.  News  &  World  Report,  and  US 
magazine. 

Now,  here  are  the  1985  survey  tot¬ 
als  (with  1984’s  totals  in  parentheses  if 
the  feature  appeared  in  last  year’s  sur¬ 
vey).  Comics  needed  500  papers, 
editorial  cartoons  75  papers,  and  col¬ 
umns  200  papers  to  be  included. 

TOP  COMICS 

1.  “Peanuts,”  by  Charles  M. 
Schulz,  United  Feature  Syndicate, 
started  in  1950,  2,033  papers  (1,941 
papers  last  year). 

2.  “Blondie,”  Dean  Young  and 
Stan  Drake,  King  Features  Syndi¬ 
cate,  1930,  about  2,000  (about  1,9(X)). 

3.  “Beetle  Bailey,”  Mort  Walker, 
KFS,  1950,  over  1,700  (about  1,660). 

4.  “Garfield,”  by  Jim  Davis,  UFS, 
1978,  1,627  (1,508). 

5.  “Hagar  the  Horrible,”  Dik 
Browne,  KFS,  1973,  about  1,600 
(about  1,475). 

6.  “Andy  Capp,”  Reggie  Smythe, 
News  America  Syndicate,  1963, 
about  1.400  (about  1,200). 

7.  “Frank  &  Ernest,”  Bob  Thaves, 
Newspaper  Enterprise  Association, 
1972,  1,292  (1,269). 

8.  “The  Family  Circus,”  Bil 
Keane,  CS,  1960,  almost  1,200  (over 
1,000). 

9.  “The  Bom  Loser,”  Art  Sansom, 
NEA,  1%5,  1,151  (1,131). 

10.  “Heathcliff,”  George  Gately, 
McNaught  Syndicate,  1973,  about 
1,075  (almost  1,000). 
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The  NAS  “Best  &  Wittiest”  pack¬ 
age  of  editorial  cartoons  is  distributed 
to  over  100  papers. 


'Blondie'  of  King  Features  Syndicate  has 
the  second  most  papers  among  comics. 
(Photo  by  David  Astor.) 


11.  “Hi  and  Lois,”  Mort  Walker 
and  Dik  Browne,  KFS,  1954,  over 
1,000  (about  975). 

12.  “The  Wizard  of  Id,”  Johnny 
Hart  and  Brant  Parker,  NAS,  1964, 
over  1,000  (over  900). 

13.  “Dennis  the  Menace,”  Hank 
Ketcham,  NAS,  1951,  over  1,000 
(over  800). 

14.  “B.C.,”  Johnny  Hart,  NAS, 
1958,  almost  1,000  (over  900). 

15.  “Doonesbury ,”  Garry 
Trudeau,  Universal  Press  Syndicate, 

1970,  almost  850. 

16.  “Barney  Google  and  Snuffy 
Smith,”  Fred  Lasswell,  KFS,  1919, 
about  820  (about  810). 

17.  “Shoe,”  Jeff  MacNelly,  TMS, 
1977,  over  800  (as  of  October  1983). 

18.  “Berry’s  World,”  Jim  Berry, 
NEA,  1965,  717  (729). 

19.  “For  Better  or  For  Worse,” 
Lynn  Johnston,  UPS,  1979,  about 
700. 

20.  “Nancy,”  Jerry  Scott,  UFS, 
1940,  692  (732). 

21.  “Bloom  County,”  Berke 
Breathed,  Washington  Post  Writers 
Group,  1980,  678  (521). 

22.  “Cathy,”  Cathy  Guisewite, 
UPS,  1976,  almost  600. 

23.  “Herman,”  Jim  Unger,  UPS, 
1974,  almost  600. 

24.  “Ziggy,”  Tom  Wilson,  UPS, 

1971,  almost  600. 

25.  “The  Phantom,”  Lee  Falk  and 
Sy  Barry,  KFS,  1936,  about  575 
(about  575). 

26.  “Archie,”  KFS,  1956,  about 
550  (about  600). 

27.  “Marmaduke,”  Brad  Ander¬ 
son,  UFS,  1954,  526  (514). 

28.  “The  Lockhorns,”  Bill  Hoest, 
KFS,  1968,  about  520  (about  520). 

29.  “Alley  Oop,”  Dave  Graue, 
NEA,  1933,  520  (521). 

30.  “Prince  Valiant,”  John  Cullen 
Murphy,  KFS,  1937,  about  505  (about 
505). 

31.  “Winthrop,”  Dick  Cavalli, 
NEA,  1966,  503  (508). 

32.  “Bugs  Bunny,”  Warner 
Brothers,  NEA,  1943,  502  (511). 

33.  “Mary  Worth,”  Allen  and  John 
Saunders  &  Ken  Ernst,  NAS,  1937, 


over  500  (over  500). 

34.  “Marvin,”  Tom  Armstrong, 
NAS,  1982,  about  500. 


TOP  EDIT.  CARTOONS 


1.  Pat  Oliphant,  UPS,  over  500 
(about  500). 

2.  Ranan  Lurie,  UPS,  over  400 
(about  400). 

3.  Jeff  MacNelly,  TMS,  about  1971, 
over  400  (as  of  October  1983). 

4.  Mike  Peters,  UFS,  1972,  277 
(279). 

5.  Jim  Borgman,  KFS,  1980,  nearly 
200  (about  150). 

6.  Paul  Conrad,  Los  Angeles  Times 
Syndicate,  1973,  175-200  (175-200). 

7.  Herblock,  NAS,  1946,  over  125 
(over  100). 

8.  Tom  Toles,  UPS,  1982,  about 
125. 

9.  Dick  Wright,  UFS,  1982,  121 
(123). 

10.  Jules  Feiffer,  UPS,  over  110. 

11.  Doug  Marlette,  KFS,  1975,  over 
100  (about  125). 

12.  Bill  Mauldin,  NAS,  1%2,  about 

100. 

13.  Tony  Auth,  WPWG,  1974,  86. 

14.  Mike  Shelton,  KFS,  about  75. 

15.  Jim  Morin,  KFS,  about  75. 

Several  TMS-distributed  editorial 

cartoonists — including  Don  Wright, 
Dick  Locher,  Wayne  Stayskal,  Bill 
Schorr,  and  Steve  Benson — might 
have  made  the  list  if  their  syndicate 
had  provided  figures. 

At  NEA,  Etta  Hulme,  who  entered 
syndication  about  1978,  has  414 
papers;  Calvin  Grondahl,  1977,  410; 
“Scrawls,”  1977, 408;  Ed  Stein,  1979, 
386;  and  Jim  Larrick,  1981,  329. 
These  are  the  same  totals  as  last  year. 

At  Copley  News  Service,  Steve 
Kelley  has  over  200  papers  (over  100 
last  year),  and  Bob  Englehart  and  Ken 
Alexander  both  have  over  100.  All 
started  with  Copley  in  1983.  Bruce 
Beattie,  1981,  has  over  75. 


TOP  COLUMNS 


1.  “Dear  Abby,”  Abigail  Van 
Buren,  UPS,  1956?,  over  1,000  (over 
1,000). 

2.  Ann  Landers,  NAS,  1955,  about 

I, 000  (over  800). 

3.  “At  Wit’s  End,”  Erma  Bom- 
beck,  NAS,  1970,  over  800  (over  700). 
LATS,  which  is  distributing  Bom- 
beck  starting  April  1,  places  her  total 
at  about  9(X). 

4.  “Washington  Merry-Go- 
Round,”  Jack  Anderson,  UFS,  1%9 
(when  he  took  over  for  Drew  Pear¬ 
son),  790  (794). 

5.  Art  Buchwald,  LATS,  1966, 
almost  600  (almost  6()0). 

6.  “A  Conservative  View,”  James 

J.  Kilpatrick,  UPS,  about  5^. 

7.  “Hints  from  Heloise,”  KFS, 
about  515  (about  510). 

8.  “Your  Money’s  Worth,”  Sylvia 
Porter,  UPS,  about  470. 

9.  George  F.  Will,  WPWG,  1974, 
426. 

10.  Ellen  Goodman,  WPWG,  1975, 
388. 

11.  Louis  Rukeyser,  MS,  1976, 
about  350. 

12.  David  S.  Broder,  WPWG,  1973, 
299. 

13.  “On  the  Right,”  William  F. 
Buckley  Jr.,  UPS,  almost  300. 

14.  Mike  Royko,  TMS,  almost  300 
(as  of  December  1984). 

15.  “Paternity  Ward,”  D.L.  Ste¬ 
wart,  MS,  1982,  211. 

16.  Mary  McCJrory,  UPS,  over  200. 

17.  Richard  Reeves,  UPS,  1979, 
over  200. 

18.  Lewis  Grizzard,  CS,  1979,  over 
200  (as  of  December  1984). 

19.  “The  Gossip  Column,”  Robin 
Adams  Sloan,  KFS,  over  2()0. 

(Continued  on  page  42) 


Puzzled? 

Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

“We  carry  the  daily  and  Sunday  puzzles  of  The  New  Vbrk  Times 
and  there’s  no  question  that  th^re  good  and  tough.  But  they 
never  have  a  mistake.  They  are  strong  reader  attractionsr 

An  Banows,  Assistant  Managins  Editor,  Las  Megas  Sun,  Las  Mesas,  Nev 

Crossword  puzzles  from  The  New  York  Times  available  daily  and  Sun.  from 

SPEO^fMllRES'SiraiK^^ 

200  Park  Avenue,  New  York,  N.Y  10166 
To  order  call  Chuck  Weiss  212-972-1070/Paul  Finch  213-852-1579. 
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SYNDICATES 


(Continued  from  page  41) 

At  NEA,  health  columnist  Dr. 
Lawrence  Lamb  (started  1970)  has 
627  papers,  about  the  same  as  last 
year. 

And  several  columnists  distributed 
by  the  likes  of  the  New  York  Times 


News  Service  (which  has  Russell 
Baker,  Anthony  Lewis,  William  Sa- 
fire,  Tom  Wicker,  James  Reston, 
etc.)  might  have  made  the  list  if  they 
were  syndicated  individually. 

%  4E 

Some  very  popular  syndicated  fea¬ 


tures  do  not  fit  into  the  comics,  edito¬ 
rial  cartoon,  or  general-interest  col¬ 
umn  categories.  These  include  “The 
Mini  Page”  by  Betty  E)ebnam  of  UPS, 
horoscope  features,  special-interest 
(such  as  bridge)  columns,  graphics 
packages,  crossword  puzzles,  etc. 


Robert  C.  Maynard  is  doing  a  coiumn  for  Universal 


Robert  C.  Maynard — editor,  pub¬ 
lisher,  and  president  of  the  Tribune  of 
Oakland,  Calif. — is  writing  a  twice- 
weekly  column  that  will  be  distrib¬ 
uted  by  Universal  Press  Syndicate  be¬ 
ginning  March  17. 

His  feature  will  cover  topics  such  as 
civil  rights,  teachers,  television,  the 
family,  drugs,  and  race  relations. 

On  civil  rights,  Maynard  states: 
“(B)eneath  the  surface  of  Dr.  King’s 
dream  there  lay  a  harsh  reality.  If  you 
cannot  read,  the  vote  may  mean  little. 
If  you  cannot  afford  the  price  of  a 
meal  in  that  fine  restaurant,  it  makes 
no  difference  that  it  no  longer  discrim¬ 
inates.” 

On  teachers,  Maynard  writes:  “It 


amazes  me  that  we  give  Oscars  for 
great  acting  and  half  the  nation  stays 
up  until  the  wee  hours  to  see  who 
won.  We  can  recount  the  names  of  all 
our  favorites  in  the  various  sports 
halls  of  fame.  Where  is  the  place  we 
honor  someone  who  can  say  she  has 
helped  transform  thousands  and 
thousands  of  lives?” 

Maynard  began  his  journalism 
career  with  the  York  (Pa.)  Gazette  and 
Daily  Reporter.  He  became  a  Har¬ 
vard  Neiman  Fellow  in  1966;  served 
as  national  correspondent,  associate 
editor,  and  member  of  the  editorial 
board  at  the  Washington  Post;  and 
founded  the  Institute  for  Journalism 
Education  in  1977. 


Robert  C.  Maynard 


Universal  introducing  medical  column  by  Dr.  Ulene 


“Dr.  Art  Ulene’s  Healthfile,”  a 
five-times-a-week  medical  column  in 
a  “clip-and-save  format,”  is  being  in¬ 
troduced  March  3  by  Universal  Press 
Syndicate. 

The  feature  discusses  numerous 
health-related  subjects,  including 
cancer,  nonsmokers’  rights,  lung  dis¬ 
ease,  the  common  cold,  birth  control, 
health  insurance,  speech  disorders, 
high  blood  pressure,  insomnia, 
venereal  disease,  and  obesity.  Also 
offered  are  lists  of  resources  readers 
can  use  to  learn  more  about  a  particu¬ 
lar  health  issue  or  to  find  good  health 
care. 

Dr.  Ulene  appears  several  times  a 


week  on  NBC’s  Today  show,  and  also 
does  the  “Feeling  Fine”  health  seg¬ 
ment  for  affiliated  NBC  and  ABC  sta¬ 
tions.  In  1981,  he  created  the  Cable 
Health  Network,  which  recently 
merged  with  Hearst-ABC’s  Daytime 
cable  service  to  form  the  Lifetime 
Network.  The  Emmy  Award- 
winner — author  of  the  Feeling  Fine 
and  Help  Yourself  to  Health  books — 
is  a  practicing  physician  and  member 
of  the  clinical  faculty  of  the  Universi¬ 
ty  of  Southern  California  School  of 
Medicine. 

His  coauthor  on  the  column  is  Dr. 
Sanford  Feldman,  also  a  practicing 
physician. 


Dr.  Art  Ulene 


SWG  offering  columns  about  travel  and  computers 


Two  columns — one  on  travel  and 
the  other  on  computers — have  been 
introduced  by  the  Syndicated  Writers 
Group  (SWG). 

The  700-750-word  “Wanderlust” 
covers  subjects  such  as  how  to  “shop 
for  a  vacation,”  taking  separate  “his- 
and-her  vacations,”  what  to  do  when 
becoming  ill  away  from  home,  dealing 


with  lost  luggage,  etc.  It  is  written  by 
Deborah  Williams,  a  Mount  Holyoke 
College  graduate  who  worked  14 
years  for  the  Buffalo  Courier  Express. 

The  850- 1,000-word  “Welsh  on 
Computers”  offers  advice  on  pur¬ 
chasing  and  using  computers,  evalu¬ 
ates  the  latest  hardware  and  software. 


discusses  computer  industry  com¬ 
panies  and  personalities,  etc.  Theresa 
Welsh  is  a  writer,  software  producer, 
and  computer  user. 

Both  columns  are  available  on  a 
weekly,  twice-monthly,  or  monthly 
basis  from  SWG,  which  is  based  at 
Box  23,  Boyertown,  Pa.  19512. 
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New  NCS  governors 

New  York  Daily  News  editorial  car¬ 
toonist  Frank  Evers  has  been  elected 
president  of  the  National  Cartoonists 
Society.  He  will  succeed  Arnold  Roth 
in  June  and  serve  two  years. 

Elected  first  vice  president  was 
“Barney  Google  and  Snuffy  Smith” 
cartoonist  Fred  Lasswell  of  King  Fea¬ 
tures  Syndicate  and  elected  second 
vice  president  was  “The  Lockhoms” 
and  “Agatha  Crumm”  cartoonist  Bill 
Hoest,  also  of  King. 

Other  1985-87  NCS  Board  of  Gov¬ 
ernors  members  will  be  comic  book 
cartoonist  Hy  Eisman,  secretary; 
free-lance  cartoonist  George  Wolfe, 
treasurer;  animator  Nancy  Beiman, 
general  member  representative;  and 
“Momma”  and  “Miss  Peach”  car¬ 
toonist  Mell  Lazarus  of  News  America 
Syndicate,  national  representative. 

“Steve  Canyon”  cartoonist  Milt 
Caniff  of  King  and  News  America  re¬ 
mains  as  chairman  of  the  NCS  Board 
of  Governors  and  Executive  Council. 

Writers  make  moves 

Two  syndicated  columnists  have 
recently  taken  new  positions  and 
another  has  become  a  professor  in 
Massachusetts. 

New  Republic  executive  editor 
Morton  Kondracke,  who  writes  a  col¬ 
umn  for  United  Feature  Syndicate, 
was  recently  appointed  Washington 
bureau  chief  of  Newsweek  magazine. 

Cowles  Syndicate  (formerly  called 
the  Register  and  Tribune  Syndicate) 
financial  columnist  Scott  Burns  has 
joined  the  Dallas  Morning  News. 

And  Jody  Powell  of  the  Los  Angeles 
Times  Syndicate  has  accepted  a  one- 
year  appointment  as  Thomas  P. 
O’Neill  professor  of  American  poli¬ 
tics  at  Boston  College. 

AP’s  nutrition  series 

A  10-part  series  focusing  on  the  role 
nutrition  plays  in  good  health  and 
longevity  is  being  offered  by  AP 
Newsfeatures  starting  March  25. 

“Here’s  to  Your  Longer  Life”  dis¬ 
cusses  cholesterol,  vitamins,  iron  de¬ 
ficiency,  fiber,  fast-food  restaurants, 
organically-grown  food,  salt,  how 
people  can  be  too  thin,  and  other 
topics.  Each  part  runs  from  650-8(X) 
words. 

The  writer  of  the  illustrated  series  is 
Dr.  Susan  Calvert  Finn.  She  is  a  lead¬ 
er  in  the  American  Dietetic  Associa¬ 
tion,  director  of  nutrition  services  for 
Ross  Laboratories  in  Columbus, 


Dr.  Susan  Calvert  Finn 

Ohio,  and  a  clinical  professor  in  the 
College  of  Medicine  at  Ohio  State 
University.  Dr.  Finn  is  also  a  regular 
contributor  to  nutrition  journals  and 
Family  Circle’s  Great  Ideas,  50  Plus, 
and  American  Baby  magazines. 

Mollen  to  McNaught 

McNaught  Syndicate  is  now  distrib¬ 
uting  “The  Art  of  Feeling  Good”  col¬ 
umn  by  Dr.  Art  Mollen.  The  thrice- 
weekly  health  and  fitness  feature  was 
previously  handled  by  the  Register 
and  Tribune  Syndicate  (which  is  now 
the  Cowles  Syndicate). 

Dr.  Mollen,  who  will  be  appearing 
on  the  Good  Morning  America  show 
this  month,  is  the  host  of  a  health  and 
fitness  radio  program  in  Phoenix. 


Dr.  Art  Mollen 


A  Mad  comics  satire 

The  March  issue  of  Mad  magazine 
contains  a  parody  entitled,  “When 
All  Comic  Strip  Characters  Turn 
Rotten.” 

In  the  beginning  of  the  parody.  Mad 
noted  that  a  number  of  current  strips 
star  rather  unsavory  characters. 
Those  cited  included  “Andy  Capp,” 
“The  Wizard  of  Id,”  “Crock,”  and 
“Arnold.”  Mad  then  wondered  if  this 
constituted.a  trend  that  might  lead  to 
nice  characters  in  various  famous 
comics  going  bad. 

Specifically,  writer  Larry  Siegel 
and  artist  Bob  Clarke  showed  the  fol¬ 
lowing  imagined  scenarios:  Blondie 
cheating  on  Dagwood,  Annie  blowing 
Daddy  Warbucks’  fortune,  the 
mother  in  “Family  Circus”  leaving 
home,  Cathy  saying  Irving  was  a  “di¬ 
saster”  in  bed,  Charlie  Brown  kicking 
Lucy  for  pulling  the  football  away, 
and  Beetle  Bailey  turning  into  a  task¬ 
master  after  getting  promoted. 


From  book  by  Nixon 

Material  culled  from  former  Presi¬ 
dent  Richard  Nixon’s  No  More  Viet- 
nams  book  is  being  offered  by  News 
America  Syndicate. 

The  material  consists  of  a  series 
with  six  parts  of  about  1,000  words 
apiece  followed  by  one  approximate¬ 
ly  800-word  column  per  month  for  1 1 
months.  The  series  starts  March  31 
and  the  columns.  May  5. 

Nixon  discusses  events  that  led  to 
the  Vietnam  War,  writes  about  the 
conflict  itself,  and  “proposes  a 
strategy  for  averting  future  Viet- 
nams”  and  ultimately  winning  what 
he  calls  the  “Third  World”  war. 


Duffy  now  v.p./sales 

Robert  Duffy  has  been  named  vice 
president/sales  at  Universal  Press 
Syndicate.  Duffy,  who  was  previously 
national  sales  director,  joined  Univer¬ 
sal  in  1976  after  working  for  what 
eventually  became  News  America 
Syndicate. 

LATS  has  Buchwald 

A  photo  spread  in  the  general  news 
section  of  E&P,  February  2,  should 
have  identified  Art  Buchwald’s  affil¬ 
iation  as  the  Los  Angeles  Times  Syndi¬ 
cate  rather  than  the  Washington  Post. 
His  column  does  appear  in  the  Post, 
however. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMome  I 


Car  Problems?  David  Hornblower| 
answers  reader's  questions  in  his  popu-j 
lar  Car  Care  Hotline  column.  For  sam-! 
pies,  rates:  Box  8483,  Editor  &  Pub-1 
lisher.  I 

_ CARTOONS _ 

EDITORIAL  CARTOONS  and  comment, 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  NewnanI 
GA  30264;  (404)  253-5355.  j 

_ CONSUMERS _ ! 

“HMOs  AND  YOUR  HEALTH"-A  revolu-  i 
tionary  answer  to  high  medical  costs.  I 
New  article  series  by  Joseph  Silverstein. 
Details  from  Mike  LeFan  Features,  1802 
S.  13th,  Temple,  TX  76501. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


_ GARDENING 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

_ UFESTYLES _ 

"ALL  TOGETHER  NOW".  Brisk,  topical,  i 
fun.  Theme:  how  associations  with  clubs  I 
can  help  reader  find  information,  share 
interests,  more.  Weekly.  500  words. 
Cheshire  Company,  Box  2219,  West! 
Springfield,  VA  22152.  (703)  425-1 
5105.  i 


"SENIOR  CLINIC”.  A  specialist  writes 
America’s  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  (1  &  A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-“Timely  -Incisive-  Excellent 
Reader  Response”.  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  Canada, 
T5J  2J7  (403)  973-2361. 


“TWENTY-FIRST  CENTURY  HOMES" 
A  different  home  plan  featured  each 
week,  describing  the  design,  complete 
with  floor  plan  and  one  or  more 
architectural  renderings  in  easy  to  repro¬ 
duce  line  illustration.  All  plans  designed 
by  AIA  or  AIBD  designers,  and  are  avail¬ 
able  to  readers.  Columns  now  appearing 
in  15  metro  daily  newspapers,  often  as 
Sunday  feature,  with  growing  user  list. 
No  cost  to  newspaper  for  use.  Thirty-five 
years  as  feature  in  daily  with  410,519 
circulation.  Send  for  media  kit  with  de¬ 
tails,  samples:  Home  Building  Plan  Ser¬ 
vice,  2235  N.E.  Sandy  Boulevard,  Port¬ 
land,  OR  97232  or  call  toll  free,  1-800- 
547-5570. 


_ REAL  ESTATE _ 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday.  Box  20068, 
Riverside,  CA  92516.  (714)  686-8005. 


Cheshire  Comoanv.  Box  2219.  West!  FOREIGN  EMPLOYMENT 

Springfield,  VA  22152.  (703)  425-  . .  - 7 - T 

5105  WORK  ABROAD.  An  exciting  new  col- 

’ _  umn.  Sample  and  details:  WAN,  2515 

MONEY  Rainier  South,  Seattle,  WA  98144. 

"MORE  FOR  YOUR  MONEY"-Proven  t  V^  cSn^K^a'^  med'irSirwho 
rn™umrnewt’M^^  dwsn’t  pull  any  punches.  Write  M.D.K. 

s  !3?h,Tmpre  TO  76501^^^  45377"’*"®' 

MOVIE  REVIEWS  - TRAVEL 

S  for^weetend  Mcto  FIRST  PERSON,  INTERNATIONAL 

Swees  CaiStfreadrs^^^^^  ADVENTURES.  1000  words.  Weekly. 
Our  IH^  year  Cineman^Svndicate  7  For  samples,  rates  contact  Julie  Snyder, 
Ch^rlU  &MSownTY  P?  Box  r071.  Sequel,  CA95073.  (408) 

(914)692-4572.  i  429-8152. 

Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

E&P  CLASSIFIEDS-THE  COMMUNICATORS 
(212)  675-4380 
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ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  i 


WEEKLY  NEWSPAPER  in  state  capital  I 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher.  | 

WE  WISH  TO  EJOEND  publication  of  a  ' 
UNIQUE,  SUCCESSFUL  REAL  ESTATE  i 
magazine  into  other  areas  of  California  ' 
and  the  USA  with  local  publishers/ ! 
printers/entrepreneurs  on  a  joint  venture  | 
basis.  Tremendous  potential  -  no  com¬ 
petition.  Please  call  Peter  Ronson  on 
(714)  793-6351  or  798-3186.  j 

NEWSPAPER  APPRAISERr~  I 

APPRAISALS  FOR  THE  WEST  ! 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196  i 

Box  4487,  Vancouver,  WA  98662  I 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre- 1 
elation,  insurance,  corporate  and  per- 1 
sonal  worth.  Sensible  fees.  Brochure,  i 
Krehbiel-Bolitho,  Inc.,  Robert  N.  1 
Bolitho,  PO  Box  7133,  Shawnee  Mission  ' 


NEWSPAPER  BROKERS  i 

^  I 

ALAN  G  LEWIS,  MEDIA  BROKER  ! 
On  file  over  100  active  qualified  buyers  i 
for  daily,  top  weekly  or  shopper  publica-  | 
tions.  Ridge  Rd,  Hardwick  MA  01037;  1 
(413)  477-6009.  I 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8C53  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers«Consu  ItantS'Appra  i  sers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


CRIBB  MEDIA  SERVICE  I 
John  T.  Cribb,  Box  1220,  Townsend  MT  i 
59644;  (406)  266-4223.  | 

CONFIDENTIAL  PROFESSIONAL  SER-  I 
VICE.  Call  or  write  Dick  Briggs.  No  : 
obligation.  RICHARD  BRIGGS  &  ! 
ASSOCIATES,  Box 8225,  Savannah,  GA  | 
31412  (912)  236-1596.  i 

EDWIN  0.  MEYER  ASSOCIATES  i 
Appraisers,  Brokers,  Consultants  ' 
7200  Hermitage  Rd.,  Richmond,  VA  I 
23228 

Ed  0.  Meyer  (804)  266-1522  ' 

Robin  R.  Lind  (804)  784-3713  ' 

Frank  L.  Thomas  (919)  563-3365  ! 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Fournier  Media  Service  Inc. 
Appraisal^rokerageOonsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Senrices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  451-8260 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Swice 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


SOUTHWESTERN  U.S.  NEWSPAPERS. 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TO  78703,  (512) 
476-3950. 

TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  ‘Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  30^335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

CENTRAL  N.C.  weekly  for  only  $8,000 
down.  Sacrafice  for  fast  sale  at  far  below 
gross  of  $42,000.  Serious  inquiries 
only.  Big  potential  for  quick  growth.  Box 
431,  Graham,  NC  27253.  (919)  228- 
7851. 

DIVORCE  SALE  must  sell  northern  Neva¬ 
da  county  seat  weekly  gross  $100,CX}0 
quick  sale  for  $50,000.  $20,000  down. 
Owner  will  earn  balance.  Write  only  to 
David  Shire,  P(J  Box  704, Battle  Moun¬ 
tain,  NV  89820. 

NO.  CALIFORNIA  WEEKLY.  Isolated, 
growing  area.  $310,(X)0,  25%  down. 
Mel  Hodell,  Bkr.,  Box  2277,  Montclair, 
CA  91763.  (714)  626-6440. 

SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Experienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MISSOURI  WEEKLY-SHOPPER  gros¬ 
sing  $425,000  exclusive,  profitable. 
Sell  at  gross,  1/3  down,  lOyrars,  10%. 
PACIFIC  NORTHWEST  exclusive  week¬ 
ly,  gross  $260,000,  $300,000  in  '85, 
priced  $300,000,  $60,000  down. 
NORTH  FLORIDA  exclusive  weekly- 
shopper,  gross  $315,000.  Terms  25% 
down,  10  years,  11%. 

WESTERN  MOUNTAIN  STATE  county 
seat  exclusive  weekly,  gross  $300,000. 
Terms. 

IOWA  WEEKLIES  exclusive  county  seat, 
diverse  economic  base,  healthy,  gross 
$350,000.  $375, OOO  includes  two 
buildings.  Terms. 

SOUTI^EST  MICHIGAN  vreekly  and 
shopper,  gross  $600,000,  full  plant, 
web  press.  $625,000,  25%  down,  lO 
y60rs  10^^ 

CO^LORADO' WEEKLIES  high  tech  area, 
gross  $243,000.  $250,000,  good 
terms. 

For  information,  write: 
ROBERT  N.  BOLITHO 
P.O.  Box  7133,  Shawnee  Mission 
Kansas  66207 


SOUTHERN  CALIFORNIA  WEEKLY,  un¬ 
opposed,  ajudicated,  over  2000  paid. 
Located  in  growing  resort-area  commun¬ 
ity.  Excellent  opi^unity  for  husband/ 
wife  team.  $120,000,  Vi  down.  Less  for 
cash.  Box  8^5,  Editor  &  Publisher. 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South- 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
/Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


TWO  WEEKLIES 
DIFFERENT  OWNERS 
SAME  OREGON  COUNTY 
No  duplication  of  efforts,  web  press,  di¬ 
vorce  &  partnership  breakup  force  sale, 
combined  gross  near  $675,000.  Com¬ 
bined  effort  could  increase  gross  sub¬ 
stantially.  Minimum  $200,(100  down. 
Pacific  NW  Newspaper  Associates,  Rod 
Whitesmith,  (206)  892-7196,  Box 
4487,  Vancouver,  WA  98662. 

UNUSUAL  SELLER  FINANCING 
OPPORTUNITY  for  experienced  man 
and  wife  team  with  a  little  money  and 
willing  to  work  hard  to  own  two  long 
established  Pennsylvania  weeklies. 
Robin  R.  Lind,  Edwin  0  Meyer  /Associ¬ 
ates,  Inc.,  Box  244,  Manakin/Sabot,  VA 
23102,  (804)  784-3713. 

WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Sprine  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 

WELL-ESTABLISHED  MONTHLY-! 
controlled  circulation  to  the  administra¬ 
tive  and  teaching  community  in  Illinois. 
15,000  circulation.  Operate  from  your  I 
home  or  as  addition  to  your  current  news- 1 
paper  operation.  Write  stating  interest  to  I 
Publisher,  PO  Box  766,  Lake  Forest,  IL 
60045.  I 

E&P 

CLASSIFIEDS 

212-675-4380 


ANNOUNCEMENTS  j 

INDUSTRY  SERVICES 

NEWSPAPERS  WANTED  I 

NEWSPAPER  SERVICES 

NEWSPAPER  EXECUTIVE  seeks  to  own 
and  run  a  Zone  1  weekly  or  small  daily. 
Cash  purchase  of  $500,000  to 
5,000,000.  If  you  are  ready  to  sell  now 
or  in  the  next  few  years,  please  reply  to 
Box  8553,  Editor& Publisher.  Your  reply 
will  be  held  in  the  strictest  confidence. 

WEEKLY  NEW  JERSEY  PUBLICATIONS 
wanted  by  experienced,  independent 
publisher.  Write  in  confidence  to  Box 
8575,  Editor  &  Publisher. 

PUBLICATIONS  FOR  SALE 

QUALITY  OF  LIFE  ANNUAL 
Award-winning  lifestyle  annual.  News¬ 
stand  and  hotel  room  distribution.  Will 
sell  all  or  part  to  sales-oriented  person. 
David  Dacnner,  2369  E.  Main  St.,  Col¬ 
umbus,  Ohio  43209. 

_ EDUCATIONAL _ 

LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline writingby correspond¬ 
ence.  Write  NCES,  DER.  Ill,  PO  Box 
1196,  Thousand  Oaks.  CA  91360. 

PUBLICATIONS  AVAILABLE 

"HOW  TO  MAKE  $100,000  A  Year  pub¬ 
lishing  Nevrsletters.”  Free  details.  Box 
34312,  Betheseda  MD  20817.  . 


INDUSTRY 

SERVICES 

aRCULATION  SERVICES 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 

PUBLISHERS-  Circulation  work  per¬ 
formed  by  contract  or  temporary  employ¬ 
ment  basis.  Eastern  Zone  2  (516)  588- 
2735. 

TELE-SALES  SYSTEMS  presents  the 
newspapering  industry  with  a  clear  tele¬ 
marketing  choice.  Quality  sales  manage¬ 
ment  produces  quallN  starts.  Tele-Sales 
Systems,  Inc.,  315(5  N.  24  St.,  Suite 
107,  Phoenix,  AZ  85016.  (602)  954- 
7717. 

VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 

WEEKLY  NEWSPAPERS 
1,985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  every¬ 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
Scutellaro  (617)  938-7040. 


Non-heat  set  weo  printer  wishes  to  be¬ 
come  part  of  national  printing  network. 
Contact  Mr.  K.  Lesnar  1-800-843- 
6805. 


COLOR  SEPARATIONS 
Direct  screen,  4-color,  85-line,  from 
35mm  slide.  From  $30.  Newspaper 
Specialties,  PO  Box  628,  Galveston,  TX 
77550,  (409)  744-3611  ext.  214,  Bill 
Cochrane. 

TYPESETTING  SERVICES 

TYPESETTING,  layout,  black  and  white 
camera  work  and  four  color  separation. 
Quick  turn  around.  Contact  Dale  at 
(605)  339-2383. 

CONSULTANTS 

M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 

MAILROOM  SERVICES 

NON-HEAT  set  Web  time  and  Chesire 
mailing  time  available.  Mr.  Lesnar  (1- 
800)  843-6805. 


EQUIPMENT 
&  SUPPLIES 

CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1067,  Redondo  Beach,  CA  90278. 

SPARTAN  II  roll  fed  camera  with  4  Mac¬ 
beth  1504  quartz  iodine  lamps,  back 
lighting  provision,  Rodenstock-Chemco- 
Apo-Romar  19  f/480  mm  1:9  lens.  1 
Empco  model  H  luxometer.  Contact  Bill 
Babiarz,  (703)  750-8756,  The  Times 
Journal  Company,  Springfield,  VA 
22159. 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4.  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems.  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
ADmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  W;  ite  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin¬ 
als,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  Me  Daniel, 
Tamarix  Systems,  (505)  326-7143  or, 
write  to  101  E.  SCith  St.,  Farmington,' 
NM  87401. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  ^ckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 

TSS/  80 

Typesetting  Front  End  System 

•  Powerful,  easy  to  use  Text  Editor 

•  Flexible,  user-definable  typesetter 
code  system. 

•  Supports  multiple  typesetters 

•  Wire  capture  -  stories  accessible  by 
priority,  category,  key-word 

•  Classified  Advertising 

•  Remote  bureau  support 

•  TSS/  80  is  available  for  most  CP/M  and 
MS-DOS  computer  systems 

•  TSS/  80  is  available  on  a  fault-tolerant 
multi-user,  multiprocessor  shared-file 
system  suporting  up  to  50  users  and  8 
typesetters 

•  TSS/  80  Bureau  System 

Electric  Knowedge,  Inc. 

PO  Box  9033 

Charlottesville,  VA  22906-9033 
(804)  971-9747 


COMPUTERS 


COMPUSCAN  start  front  end  system.  2 
CPU’s,  13  VDT’s,  papertape  reader, 
Kennedy  mag  type  drive,  2  Diablo  disk 
drives,  2  Okidata  line  printers,  2  Alpha  II 
scanners  (OCR's).  Xitron  universal  inter¬ 
face  mode  70.  Lots  of  spare  parts.  Con¬ 
tact  Don  Cross,  Indiana  Daily  Student, 
Ernie  Pyle  Hall  120,  Bloomington,  Indi¬ 
ana  47405.  (812)  335-0763. 

FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 

_ MAILROOM _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

WANTED  TO  BY:  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high.  (^11  (615) 
552-1808. 
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EQUIPMEWT  &  SUPPUES 


_ MAILROOM 


•24P-48Pand  72P  SHERI  DAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  prcwram  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)468-5827. 

SHERIDAN  STITCHER-TRIMMER  4 
pockets  two  stitching  heads  five  hp  drive 
2  hp  vacum,  1  hp  blower.  Model  BT3km 
duplicate  machine  for  spare  parts.  (215) 
B20-  6534. 

LEnERFLEX290A 
SPARE  PARTS 

We  are  selling  our  spare 
parts  inventory  for  the 
Letterflex  290A  system.  It 
is  valued  at  $27,000. 

Here  is  a  chance  to  get 
spare  parts  at  a  savings 
to  you.  Make  offer  for  all 
or  part.  Call  for  details. 

(415)645-2471 
Oakland  Tribune.  Inc. 


-Muller-Martin  227-S  In¬ 
serter  with  3  Insert  Feed¬ 
ers,  225  Belt  Delivery, 
counter  &  kicker. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


EQUIPMENT  a  SUPPUES 


PHOTOTYPESETTINQ 


TWO  videosetter  universals  with  RLO  i 
guaranteed.  GRAPH-X(215)  433-7774 
or  439-1942  | 

_ I 

TWO  Editwriter  7500  guaranteed. 
Graph-X  (215)  433-7774  or  439-1942. 

TWO  MDT  350  and  one  MDR  guaran¬ 
teed.  GRAPH-X  (215)  433-7774  or 
439-1942. 

USED  TYPESETTING  EQUIPMENT 
CamerasPlatemakersNationwide  Brokers 
individuals. 

Bob  Weber,  (216)  831-0480 


WE  RENT  TYPESETTERS  I 
AM,  CG,  $50.00  per  month  and  up.  WSI  | 
I  (216)  729-2858. 

I  XITRONinterfaceguaranteed.  GRAPH-X 
(215)  433-7774  or  439-1942. 


1980  Color  King  with  only  7  million  im¬ 
pressions.  Will  sell  press,  heatset  system 
or  2-web  sheeter  separately.  Newman  & 
Associates  (816)  756-3350. 


COMMUNITY  PRESSES 
Goss  Community  S/C,  6  units  plus  tri- 
colorunit,  S/C  folder,  only  1  years  old. 
Mintcondition. 

Goss  Communih  S/C,  6  units  plus  tri¬ 
color  unit,  S/C  folder  never  used.  MFG 
1984. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex:  130326 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  2C 
and  25  HP 

Will  sell  individual  components.  Call  foi 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


E&P 

Classifieds 

212-675-4380 

PHOTOTYPESETTING 

AM  CG  TYPESETTERS  BUY.  SELL, 
RENT 

$150  per  month  and  up.  30  Day  Warran¬ 
ty.  Weber  (216)  729-2858. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


EDITWRITER  7900  and  2750  guaran-  j 
teed.  ! 

Graph-X(215)433-7774or 439-1942.  5  Unit  V 

_  cutoff  wil 

NATIONAL  GRAPHIC  ARTS  3  Cary  FI' 

EQUIPMENT  BROKERS  nite) 

THE  DAVID  JOHN  COMPANY  1  Web  Sp 

AM  Varityper,  Autologic,  i 

Compugraphic,  EEText,  IBM,  j  WANTEl 

Itek,  Mergenthaler,  VGC  accessori 

"Sell  for  the  most,  buy  for  the  least” 

7%  Selling  Commission...  I 

Financing  Available 

All  Equipment  Guaranteed  Whec 

(216)  562-3750  (312)  45 
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EQUIPMENT  k  SUPPUES 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units.  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A.  4  units.  1977 
VI 5A,  5  units.  1971-75  I 

News  King,  2  units,  1971  ! 

I 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 

Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


6  unit  Goss  Mark  I,  22  Vx  cutoff 
1  -  Color  half-deck  I 

1  -  Double  folder  (skip  slitter)  I 

6  -  Goss  reels  I 

Available  now  in  warehouse  I 

1  -  Goss  double  3:2  folder.  23  9/16 
cutoff  I 

1  -  Goss  double  2: 1  folder,  22  %  cutoff  1 
Goss  angle  bars  -  A80  &  A82  j 

Goss  double  portable  ink  fontains  ' 

4  -  Goss  digital  reels  ! 

4  -  Goss  Mark  II  color  cylinders 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 


EQUIPMENT  &  SUPPUES 


2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-lbA,  folder  -  1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  -  1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  - 1972 

Full  line  of  folders.  King  KJ4  and  KJ6's 
Harris  JF7,  Goss;  (Community,  Suburban 
and  Urbanite  Vi  &  W  page 
4  Wood  2-ann  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers.  (jount-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS 

Goss  Urbanite  7  Units.  1972,  3  Cary's 
Goss  Urbanite  4  Units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
I  and  accessories 
Harris  1650  Add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders,  ovens 
Harris  V-25  8  units  1982 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

I  1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-% 
cutoff  with  2:1  folder  &  R.T.O.'s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
I  accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


6-units  V-15-A  2-folders  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42"  in  diameter  propane 

6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


Lenexa.  KS  66215 


(913)  492-9050 


HARRIS 

845,  4-8  units.  1973,  1979. 

V-22.  4  units,  1970. 

V-15A,  6-4  units,  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC.  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


NEWSPAPER  PEOPLE  j 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 

HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 
3/4” 

1982-  8  units,  2  folders,  splicers.  21 
W 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-8  units,  2  folders,  splicers,  dryer 
1981-  8  units,  2  folders,  splicers 
1981-  12  units,  2  folders,  splicers 

Contact:  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY.  INC. 

700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463 


!  WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
!  ^mplete  8  unit  Hoe  Colormatic  press 
!  1  Hoe  colormatic  folder  3  to  2-22  Vx 
cutoff 

Complete  6  units  Goss  Mark  I  press 
I  Goss  ^ark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22  %  cutoff 
(k>ss  Skip  Slitter 
■’ortable  ink  fountains 
Goss  single  width  ballons 
Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  yqu  need 
I  for  your  pressroom  or  mailroom 
I  We  do  machine^  moving  and  erecting 
i  We  buy  printing  equipment 
!  NORTHEAST  INDUSTRIES.  INC. 
i  (213)  256-4791 


GOSS  COSMO 

Add-on  Units 

-3  stacked  position  tmits 
•1974  vintage 
-Can  be  seen  in  operation 
-Release  3rd  quarter  1985 
Offered  Exclusively  by: 
Inland  Newspaper 
Machinery  Corp. 

P.O.  Box  15999,  Lenexa, 
Kansas  66215 
(913)  492-9050  Telex 
42362 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ ^Weeks _ ^Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  Is  to  appear. 

Mall  to;  Editor  &  Publisher,  11  West  19th  Street,  New  York  NY  10011. 


EQUIPMENT  &  SUPPLIES 


GOSS 
ADLINER 


MARK  I 

Ideal  for  offset  or  flexo- 
oonversions  21  Ve”  cut¬ 
off,  4  units,  4  RTF’s,  2 
half-decks,  2:1  double 
folder. 

Offered  exclusively  by 
BELL-CAMP  INCORPO¬ 
RATED  (201)  796-8442 
Telex:  130326. 


WANTED  TO  BUY 


EQUIPMENT  ft  SUPPUES 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av,  Hillside  NJ 
07205. 


Cross-head  perforator  for  Goss  SC  Folder 
and  platform  for  custom  3  knife  trimmer. 
Mr.  K.  Lesnar  (605)  339-3633. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


4, 5  or  6  unit  Goss  Suburban  Community 
or  News  King  press  wanted.  Complete 
with  folder  up  to  6  unit  capacity.  Reply 
Box  8576. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


UPPER  FORMER  for  Goss  suburban 
offset  press  -  1000  series.  Need  right 
away.  Call  Ron  Ellis,  (617)  832-5876. 


WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.(609)  482-2300,  (609)  346-3228. 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments 
regarding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


VENDING  MACHINE 


ONE  single  vend  dispenser.  One  year  old 
light  blue  with  extra  battery  $400.00 
fob.  Watertown,  NY.  Call  Barrie  Hughes, 
(315)  782-1000. 


HELP 

WANTED.  .  . 


PUBUC  RELATIONS 


FIELD  PUBLIC 
AFFAIRS  OFFICER 

An  attractive  career  position  ftxists  in  our  Regionai 
Office  at  Kir>g  of  Prussia,  PennsytvantainthePub* 
He  Affairs  Office.  Position  involves  responding  to 
irxiuiries  from  the  general  public  and  the  media, 
writing  and  editing  statements,  news  releasr  re¬ 
ports,  and  the  bulletins;  and  establishing  channels 
of  communication  with  key  information  media  per¬ 
sonnel. 

BA  or  equivalent  knowledge  required  in  English, 
journalism,  or  other  fields,  with  experience  in  ir>- 
formation  collecting,  processing,  and  dissemi¬ 
nating. 

Position  is  graded  at  either  QQ-1 1  ($26,381  per 
annum)  or  (M3-12  ($31 .619  per  armum),  depend¬ 
ing  upon  applicant  qualifications.  Position  has 
promotion  potential  to  QG-13  ($37,599  per 
annum). 

Send  Federal  employment  application  form  (SF- 
171,  available  at  most  Federal  agencies)  or  a  re¬ 
sume  (sufficient  for  initial  consideration)  to: 

U.S.  Nuclear 
*  -*  _  Regulatoiy 
I  Commission 


NRC  hires  direct.  No  Civil  Service  Status  required. 
NRC  is  an  Equal  Opportunity  Employer.  M/F/ 
Hdep.  AH  applicants  must  be  U.S.  citizens  and  are 
subject  to  a  thorough  background  inquiry. 

Where  excellence  is  standard  operating  proce¬ 
dure. 


DEPARTMENT 


ITS  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it's  strictly  ciassified  information!  We’ll 
never  reveal  the  identity  of  an  E&P  Box  Hoider.  However,  if  you 
want  to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  ease! 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies 
you  don’t  want  the  repiy  to  reach.  Then  put  the  reply  and  the  note  in 
an  envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number 
you’re  answering  is  on  your  list,  we’ll  discard  your  reply. 
IMPORTANT ;We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensabie  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  repiy  to  be  sent  to  any  property  held  by  a 
group,  it’s  best  to  list  the  properties. 

EDITOR  &  PUBLISHER  for  March  2, 1985 


HELP  WANTED 


HELP  WANTED 


NEWSPAPER  IN  EDUCATION  I  NEWSPAPER  IN  EDUCATION  i 


HELP  WANTED 


ACADEMIC 


EDUCATIONAL  SERVICES 
MANAGER 

We  are  seeking  a  dynamic,  goal  oriented  educator  to 
implement  a  new  and  exciting  newspaper  in  educa¬ 
tion  program  for  the  Los  Angeles  Times.  This  is  a 
challenging  opportunity  that  will  allow  the  person 
selected  to  start  up  and  manage  a  program  which 
promotes  the  use  of  newspapers  as  a  current  tex¬ 
tbook  in  the  schools  at  all  levels. 

The  successful  candidate  must  have  three  or  more 
years  of  classroom  teaching  at  any  level  (should  pos¬ 
sess  a  credential).  Demonstrated  participa¬ 

tion  in  school  related  associations  and  extra  curricu¬ 
lar  activities  is  highly  desirable.  A  good  background 
in  sales,  promotion,  public  relations  or  marketing 
would  be  a  definite  asset.  NIE  (Newspaper  in  Educa¬ 
tion)  experience  preferred. 

This  is  a  unqiue  opportunity  with  challenges  in  the 
newspaper  industry  and  high  visibility  in  the  educa¬ 
tion  community.  This  position  will  offer  an  outstand¬ 
ing  salary  and  complete  benefit  package. 

For  consideration  please  send  your  resume,  in  confi¬ 
dence  to:  Education  Services  Manager  Opportunity, 
Employee  Relations  Department,  Los  Angeles  Times, 
Times  BEirror  Square,  Los  Angeles,  CA  90053. 


Cos  Angdcs  (nmes 


An  Equal  Opportunity  Employer 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet— Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info; 
(212)  675-4380. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM/MASS  MEDIA  to  teach  media 
law  or  history  or  media  and  society,  re¬ 
search  methodology,  news  reporting/ 
editing  or  scientific/technical  writing. 
Three-year,  tenure-track.  Beginning 
September  1985.  Master's  required, 
Ph.D.  preferred.  Send  letter  of  applica¬ 
tion,  resume,  and  names  of  three  refer¬ 
ences  to  Richard  Hixson,  Department  of 
Journalism  &  Mass  Media,  School  of 
Communication,  Information  and  Lib¬ 
rary  Studies,  Rutgers  University,  New 
Brunswick,  NJ  08903. 


BRADLEY  UNIVERSITY  invites  appli¬ 
cants  for  two  positions  effective  August 
1985.  JOURNALISM  -  assistant  or 
associate  professor  to  teach  newswrit¬ 
ing,  editing,  reporting  and  other  courses 
in  the  applicant's  specialty  area.  Prefer 
Ph.D.,  professional  and  teaching  experi¬ 
ence,  active  research  interests.  PUBLIC 
RELATIONS  -  assistant  professor  to 
teach  Public  Relations  courses  and 
advertising,  news  or  broadcasting.  Pre¬ 
fer  Ph.D.  or  MA  with  professional  and 
teaching  experience,  active  research  in¬ 
terests.  Send  detailed  letter  of  applica¬ 
tion,  complete  resume,  and  three  letters 
of  recommendation  by  March  29  to: 

Dr.  Neal  Claussen 
Acting  Director 
Division  of  Communication 
Bradley  University 
Peoria,  IL  61625 

An  Equal  Opportunity/Affirmative  Action 
Employer. 


DEAN  OF  THE  ' 

COLLEGE  OF  COMMUNICATIONS 
UNIVERSITY  OF  TENNESSEE,  KNOX¬ 
VILLE 

The  Provost  at  the  University  of  Tennes¬ 
see,  Knoxville  invites  applications  and 
nominations  for  this  important  position 
of  leadership.  The  advisory  committee 
will  begin  screening  on  April  15.  Appli¬ 
cants  should  send  resume,  references, 
and  a  personal  statement  to  Com¬ 
munications  Dean  Search,  Office  of  the  i 
Provost,  The  University  of  Tennessee, 
Knoxville,  TN  37916. 

The  Dean  will  be  exp^ted  (a)  to  present 
scholarly  and  professional  credentials  to 
warrant  a  tenured  professorship  in  one  of 
the  college  disciplines,  (b)  to  have  ex¬ 
perience  in  the  senior  administration  of  a 
comparable  college,  (c)  a  record  of 
strong  commitment  to  excellence  in 
teaching,  reseach,  and  public  service, 
(d)  evidence  of  concern  for  the  entire 
range  of  college  propams  (advertising, 
broadcasting,  journaTism,  and  public  re¬ 
lations),  (e)  appreciation  for  faculty  and  | 
student  roles  in  college  governance,  (f) 
interest  in  the  contribution  of  the  college  I 
to  the  wider  goals  of  the  University,  and  i 
(g)  evidence  of  ability  to  work  with  lead-  i 
ers  in  the  media  of  the  state  and  region  as 
well  as  leaders  in  the  arts,  humanities, 
sciences,  and  other  professional  areas 
on  campus. 

Anticipated  appointment  date  is  9  / 1  / 
85.  Salary  will  be  competitive. 

The  outgrowth  of  a  School  of  Journalism 
founded  in  1949,  the  College  of  Com¬ 
munications  comprises  23  full-time  I 
faculty  members,  three  academic  units 
(Advertising,  Bro^casting,  Journalism) 
1000  baccalaureate  students  and  8() 
students  in  the  masters  and  doctoral 
•programs.  Graduates  hold  positions  of 
responsibility  in  thr  media,  higher 
education,  and  industry  across  the 
country. 

The  University's  Knoxville  campus,  the 
heart  of  a  sdtate-wide  university,  enrolls 
27,000  students  in  12  schools  and  col¬ 
leges.  Knoxville  is  the  center  of  a  metro¬ 
politan  area  of  over  half  a  million  per¬ 
sons.  Nearby  are  the  Great  Smoky  Moun¬ 
tains  National  Park,  Oak  Ridge  National 
Laboratories,  and  extensive  installations 
of  the  Tennessee  Valley  Authority. 

UTK  is  an  EEO/TitleIX/Section  5(54  Em¬ 
ployer. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 


HELP  WANTED 


COORDINATOR,  AGRICULTURAL 
COMMUNICATIONS,  University  of  Ari¬ 
zona,  to  direct  programs  using  theories 
and  practical  knowledge  or  various 
media  to  increase  awareness  of  educa¬ 
tional,  research  and  Extension  activities 
of  College  of  Agriculture.  Bachelor's  de¬ 
gree  in  journalism/communications, 
post  grad  work  in  field,  eight  years'  as 
working  journalist  including  administra¬ 
tion  and  personnel  management.  Mas¬ 
ter's  degree  equals  two  years'  experi¬ 
ence.  Letter  of  intent  and  vita  by  March 
29,  transcript  of  grades  and  three  refer¬ 
ence  letters  by  April  12.  Reference  let¬ 
ters  directly  from  references  and  all  file 
materials  to  Donna  Powers,  Manage¬ 
ment  Services  Officer,  Cooperative  Ex¬ 
tension  Service,  University  of  Arizona, 
Tucson,  AZ  85721,  (602)  621-3885. 

EEO/AA  Employer. _ , 

DIRECTOR,  HEALTH  AND  NUTRITION 
JOURNALISM  PROGRAM 
We  are  looking  for  someone  with  exper¬ 
tise  in  reporting  topics  ranging  from 
nutrition  to  fitness  to  become  director  of 
a  health  and  nutrition  journalism  prog¬ 
ram  and  a  faculty  member  in  the  Uni¬ 
versity  of  Missouri-(^lombia  School  of 
Journalism.  The  director  will  establish  a 
national  resource  center  tor  reporters  of 
health  and  nutrition  journalism,  conduct 
workshops,  administer  a  fellowship 
program  and  teach.  Salary  negotiable. 
Starting  date  open.  Send  resume  to 
Daryl  Moen,  Journalism,  PO  Box  838, 
Colombia,  Missouri  65205,  by  April  8. 

ASSISTANT  OR  ASSOCIATE  PROFESS- 
SOR  of  Journalism.  Opening  in  Fall 
1985  for  professor  in  Journalism.  Ex¬ 
perience  in  print  journalism  and  a  Ph.D. 
required.  Some  administrative  duties 
possible.  Rank  and  salary  are  com¬ 
mensurate  with  preparation  and  experi¬ 
ence. 

Liberty  Baptist  College  is  a  church- 
affiliated  liberal  arts  college  with  a  firm 
Christian  commitment. 

Send  resume  to:  Office  of  the  President, 
Liberty  Baptist  College,  Lynchburg,  VA 
24506. 

SEEKING  Journalism  Assistant/ 
Associate  Professor,  tenure  track.  Ph.D. 
and  professional  experience  preferred. 
MA  and  extensive  professional  experi¬ 
ence  considered.  Would  teach  Mass 
Media  and  Society,  News  Writing,  His¬ 
tory  of  Communication,  Communication 
Law.  Advise  students,  general  commit¬ 
tee  work,  supervise  SDX,  WICI  chapters. 
Send  resume,  three  letters  of  recom¬ 
mendation  to:  Chair,  Search  Committee, 
Walter  Cronkite  School  of  Journalism 
and  Telecommunication,  Arizona  State 
University,  Tempe,  AZ  85287.  Equal 
Employment  Opportunity  Employer. 


Director  of  Press  Relations 

Responsible  for  the  planning  and  implementing  of  the  College 
public  information  program.  Duties  include:  Responding  to 
and  establishing  press  contacts.  Initiating  and  placing  stories. 
Initiating,  reseaching  and  writing  news  releases  for  a  variety  of 
publications.  Writing,  editing,  and  supervising  the  production 
of  the  weekly  campus  newsletter.  Arranging  press  conferences 
and  coverages  for  special  events.  Providng  staff  support  to 
other  offices  as  needed 

Qualifications  include  demonstrated  ability  in  writing  news 
and  feature  stories,  experience  in  news  reporting  or  institu¬ 
tional  public  relations,  and  a  baccalaureate  degree.  Resumes 
only. 

Director  of  Pesonnel 
Union  College 
Schenectady,  \.Y.  12308 

An  Equal  Opportunity/.Affirmative  Action  Employer 


■ 


EDITOR  &  PUBLISHER  for  March  : 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACAXMIC 


HELP  WANTED 
ADMINISTRATIVE 


UNIVERSITY  OF  ARIZONA  seeks  Exten¬ 
sion  Specialist,  Multi-media  to  rather, 
write  and  edit  material  for  distribution 
through  both  print  and  broadcast  media, 
developing  communications  techniques 
for  College  of  Apiculture's  Extension, 
research  and  teaming  activities.  Bache¬ 
lor's  degree  with  two  years'  experience  in 
writing,  editing  multi-media  production 
and  photography  required.  Letter  of  in¬ 
tent  and  vita  by  April  2,  transcripts  of 
grades  and  three  reference  letters  by 
April  16.  Reference  letters  directly  from 
references  and  all  file  material  to  Donna 
Powers,  Management  Services  Officer, 
Cooperative  Extension  Service,  Universi¬ 
ty  of  Arizona,  Tucson,  AZ  85721  (602) 
621-3885.  EEO/AA  Employer. 


FRANKLIN  COLLEGE  of  Indiana  is  look¬ 
ing  for  a  journalism  teacher-strong  in 
editing-who  can  challenge  its  best 
news-editorial  students.  Opening,  Sept. 
1, 1985.  Minimum  of  M.A.;  profession¬ 
al  experience  highly  deisrable.  Equal 
member  of  our  Journalism  department  of 
three  fulltime  (acuity,  teaching  90  jour¬ 
nalism  students  in  private  college  of 
700,  half-hour  from  Indianapolis,  wm- 
petitive  in  pay.  Tenure  track.  If^  have 
ideas,  we'll  let  you  use  them.  Send  ap¬ 
plication  letter,  resume,  and  three  refer¬ 
ences  we  may  call  to  Dr.  Lawrence  D. 
Bryan,  Vice  President  and  Dean,  Frank¬ 
lin  College,  Franklin,  IN  46131.  Equal 
Opportunity/Affirmative  Action  em¬ 
ployer. 


JOURNALISM  LIBRARIAN 


FLORIDA  INTERNATIONAL  UNIVERSI¬ 
TY  in  Miami  invites  applications  for  te¬ 
nure-track  faculty  pqsitions  in  its  ex¬ 
panding  communication  program  at  the 
assistant  or  associate  rank  in  the  follow¬ 
ing  fields;  Journalism,  Public  Relations, 
Advertising  and  Telecommunications/ 
Broadcasting. 

Applications  are  also  being  accepted  for 
a  one-year  visiting  assistant  professor  in 
Telecommunication,  specializing  in  pro- 
ducton. 

Flu  is  part  of  the  State  University  Sys¬ 
tem  of  Florida  and  is  an  equal  opportun¬ 
ity/affirmative  action  employer.  The 
Communication  Department  is  located 
at  the  attractive  Bay  Vista  Campus. 
Faculty  noimally  teach  five  courses  per 
academic  year,  in  addition  to  doing  re¬ 
search  or  creative  work,  and  service.  Pro¬ 
fessional  experience  and  master's  de¬ 
gree  required,  Ph.D.  preferred.  Salaries 
competitive.  All  appointments  begin  in 
August  1985.  Send  application  letter, 
resume  and  four  references  by  April  25 
to  Lillian  Lodge  Kopenhaver,  Associate 
Chairperson,  Department  of  Com¬ 
munication,  Florida  International  Uni¬ 
versity,  North  Miami,  Florida  33181. 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  journalism  with  health 
and  nutrition  emphasis.  $5000  per  year 
to  begin  Fall  1985.  Send  resume  and 
brief  summary  of  career  goals  by  March 
15  to  Missouri  Health  Journalism  Prog¬ 
ram,  PO  Box  838,  School  of  Journalism, 
University  of  Missouri,  Colombia,  Mis¬ 
souri,  65205.  (314)  882-2880. 


ADMINISTRATIVE 


THE  UNIVERSITY  OF  WISCONSIN 
OSHKOSH  Department  of  Journalism 
has  an  opening  for  a  photojournalist.  Re¬ 
sponsibilities  include  beginning  and 
advanced  photojournalism  courses,  and 
a  graphic  arts/visual  communication 
course. 

Other  course  responsibilities  and  course 
development  will  be  based  on  appli¬ 
cant's  interests  and  experience.  Position 
is  tenure  track;  master's  degree  re¬ 
quired,  Ph.D.  preferred.  Recent  profes¬ 
sional  experience  isa  significant  plus,  as 
is  professional  layout  experience.  Rank 
and  salary  negotiable  depending  on  de¬ 
gree  and  experience. 

Send  letter  of  application  and  vitae  to 
Garry  Coll,  Chairman,  Department  of 
Journalism,  UW  Oshkosh,  Oshkosh,  W! 
54901.  Screening  will  begin  April  1.  j 
The  University  of  Wisconsin  Oshkosh  is  I 
an  equal  opportunity  institution.  i 


The  E.W.  Scripps  School  of  Journalism  | 
at  Ohio  University  has  two  tenure-track 
openings;  one  in  international  journal¬ 
ism  with  futurue  responsibility  for  the  | 
foreign  correspondence  program;  the  j 
other  in  graphics/magazine  including 
advisorship  of  Athens  Magazine.  Adv¬ 
anced  degrees  and  professional  experi¬ 
ence  needed  for  both.  If  you  qualify  send  I 
resume  by  March  15  to  Cortland  Ander-  | 
son,  E.W.  Scripps  School  of  Journalism, 
Ohio  University,  Athens,  OH  45701,  or 
call  (614)  594-5012.  An  AA/EOE.  | 


ADMINISTRATIVE 


The  Poynter  Institute  for  Media  Studies 
seeks  a  special  librarian  to  manage  a 
specialized  library  collection,  to  perform 
evaluations,  selection,  acquisition,  and 
cataloguing  of  books  and  non-book 
media,  and  to  senw  in  reference  and 
administrative  functions.  The  Poynter 
Institute  is  chartered  to  raise  levels  of 
excellence  in  journalism  by  teaching 
seminars  and  conducting  research  in  the 
areas  of  writing,  graphics,  management 
and  ethics.  The  librarian  will  assist  resi¬ 
dent  scholars  in  journalistic  research, 
serve  as  a  reference  source  for  local  high 
school  through  graduate  students  as  well 
as  journalism  professionals.  The  posi¬ 
tion  begins  in  July  1985  with  planning 
for  moving  the  present  collection  in  Au- 

gust  into  a  handsome  new  waterfront 
uilding,  followed  by  selection  and  in¬ 
stallation  of  library  electronics,  and  set¬ 
ting  up  all  library  faces  and  facilities. 
Qualifications  include  an  ALA- 
Accredited  MLS  degree,  at  least  two 
years  professional  library  experience, 
familiarity  with  library  automation  and 
on-line  services,  abilityto  work  effective¬ 
ly  alone  to  develop  a  major  new  reference 
source,  demonstrated  talent  as  a  writer 
and  potential  for  bibliographical  and 
methodological  scholarship.  A  second 
graduate  degree  in  journalism  or  mass 
communications,  or  work  as  a  practising 
journalist  or  in  a  newspaper  library,  is 
highly  desirable,  but  not  required.  The 
Institute  seeks  a  bright,  ambitious, 
energetic,  self-motivated,  disciplined 
individual  eager  to  face  intellectual  and 
managerial  challenges.  Salaiy  will  be 
commensurate  with  qualifications,  with 
a  minimum  of  $20,000  for  12  months, 
coupled  with  generous  benefits.  An  in¬ 
tangible  benefit  is  the  joy  of  working  with 
a  faculty  and  staff  who  love  what  they  are 
doing  and  who  come  to  work  whistling. 
The  Institute,  an  Equal  Opportunity  and 
Affirmative  Action  Employer,  particular¬ 
ly  seeks  women  and  minority  candi¬ 
dates.  To  apply,  send  resume,  trans¬ 
cripts,  and  names  of  3  references  by 
March  31  to  Donald  Fry,  Associate 
Director,  The  Poynter  Institute  for  Media 
Studies,  556  Central  Avenue,  St. 
Petersburg,  Florida,  33701. 


VICE  PRESIDENT 
LOS  ANGELES  TIMES  SYNDICATE 

The  Los  Angeles  Times  Syndicate  a  fast  growing,  goal 
oriented  organization  which  deals  with  national  syn¬ 
dication  of  print  media  materials,  has  a  challenging 
opportunity  for  an  individual  to  oversee  the  adminis¬ 
tration  of  its  editorial  and  sales  operation. 

The  executive  we  seek  must  have  a  strong  background 
in  administration  with  a  proven  track  record  in  man¬ 
agement.  He/she  must  be  well  versed  in  editorial  mat¬ 
ters,  sales  strategy  (possibly  with  syndicated  mate¬ 
rials),  financial  planning  and  strong  negotiating 
skills.  This  position  will  report  directly  to  the  presi¬ 
dent  of  The  Times  Syndicate. 

This  assignment  will  afford  growth  opportunities 
along  with  an  excellent  top  executive  salary  and  a 
compensation  package  which  may  include  an  execu¬ 
tive  incentive  progpram. 

Please  submit  your  resume,  along  with  salary  history, 
in  the  strictest  of  confidence,  to:  Vice  President  Syndi¬ 
cate  Opportunity,  Employee  Relations  Department, 
Los  Angeles  Times,  Times  Mirror  Square,  Los 
Angeles,  CA  90053. 


Co0Anfide0  (Sillies 

An  Equal  Opportunity  Employer 


A  CALI  FOR  N I A  DAI  LY  and  weekly  group, 
where  living  is  pleasant  and  enjoyable, 
wants  to  hear  from  a  talented,  experi¬ 
enced,  executive  general  manager  who  Is 
somewhat  satisfied  where  he  is  and  is 
not  just  a  job  seeker.  If  you  enjoy  the 
challenge  of  keeping  up  with  growth  and 
matching  wits  with  professional  depart¬ 
ment  heads,  this  mdy  be  tailored  for  you. 
It  should  be  worth  a  look-see.  Box  8546, 
Editor  &  Publisher. 


CONTROLLER 

Our  Newspaper  and  Radio  Broadcasting 
Company  is  seeking  a  hands-on  type 
controller/accounting  manager  to  super¬ 
vise  accounting  and  EDP  functions.  De¬ 
gree  in  accounting  is  required  and  CPA  is 
preferred.  Experience  in  the  newspaper 
or  broadcasting  industry  would  be  help¬ 
ful.  At  a  minimum  candidates  qualifica¬ 
tions  should  include  experience  in  su¬ 
pervising  other  accounting  and  clerical 
personnel,  general  ledger  control,  finan¬ 
cial  reporting,  budgeting,  and  some  tax 
return  preparation.  Additionally,  good 
communication  skills  and  leadership 
capabilities  are  required.  Send  resume 
and  salary  requirements  to; 

John  T.  Pritchard,  Publisher 
The  Galesburg  Register-Mail 
140  S.  Prairie  St. 

Galesburg,  IL  61401 


EXECUTIVE  DIRECTOR.  Illinois  Press 
Association.  Manage  staff  of  20,  budget 
$1.5  million,  clipping,  advertising  ser¬ 
vices.  Applicant  should  have  newspaper, 
management  and  association  or  govern¬ 
ment  affairs  experience.  Send  resume 
to;  Search  Committee.  929  S.  Second 
St.,  Springfield,  IL  62704. 


GENERAL  MANAGER  for  14,000  after¬ 
noon  daily  in  Zone  5.  Must  have  at  least  5 
years  managerial  experience.  College 
education.  Challenging  position  for  right 
person.  Send  resume  and  salary  require¬ 
ments  to  Box  8510,  Editor  &  Publisher. 


GENERAL  MANAGER 
Our  family  owned  newspaper  group  has 
over  500%  growth  in  ten  years  in  dyna¬ 
mic  market.  We  are  seeking  a  hands  on 
chief  operations  officer  to  complement 
our  senior  management  team.  This  is  a 
newly  created  position  for  a  newspaper 
professional  who  has  previous  GM  expe¬ 
rience;  management  skills,  creative  in¬ 
tegrator,  results  oriented.  Paid  daily  cir¬ 
culation  50,000,  850  employees.  Zone 
9.  New  facility.  You  will  be  impressed. 
Box  8517,  Editor  &  Publisher. 


MANAGER  FOR  NEW  JERSEY  printing 
company.  Must  know  Urbanite  press  and 
have  ability  to  supervise  newspaper 
press  and  mailroom  operations.  Send  re¬ 
sume,  salary  expected  to  Box  8574,  Edi¬ 
tor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGER 
The  Daily  Nebraskan,  University  of  Neb- 
raska-Lincoln's  student  newspaper,  is 
seekingan  advertising  managerto  advise 
and  direct  a  student  advertising  staff. 
Candidates  should  have  a  minimum  3-5 
years  professional  advertising  experi¬ 
ence  in  sales  and  sales  management. 
Bachelor's  degree  and  be  able  to  work  in 
the  student  environment.  Apply  with  re¬ 
sume  and  qualifications  by  March  18  to; 
Daniel  Shattil,  General  Manager,  Daily 
Nebraskan,  34  Nebraska  Union,  1400  R 
St.,  Lincoln,  NE  68588-0448.  UNL  is 
an  Affirmative  Action/Equal  Opportunity 
Employer  and  encourages  minorities  and 
women  tc  apply. 


SO 


EDITOR  &  PUBLISHER  for  March  2,  1985 


HELP  WANTED 

HELP  WANTED  j 

HELP  WANTED 

HELP  WANTED 

ADVERTISING  i 

ADVERTISING  \ 

ARTIGRAPHICS  { 

aRCULATION 

ADVERTISING  DIRECTOR  for  maipi 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excel  lent  career  oppor¬ 
tunity.  AbiliW  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  ir 


L^roe^daHvc^Son^^S  1  NEWSROOM  ARTIST  i  AGGRESSIVE,  CREATIVE,  ORGA- 

~r®lo®s  D^us  bon^  MuK^  department  |  NIZED,  and  detail  conscious  candidate 

murn  of  two  ve^  newsoaoer  sales  and  ®  newsroom  artist  cap-  wanted  to  produce  solid  resulte  for  this 

mraseiT^ntToerS  Bo^  IsIt  **>10  of  high  quality  informational  32,000  ABC  daily  with  600  plus  carrier 

Fdit^®l^ublishw  graphics,  news  illustration,  page  design,  force.  If  you  are  energetic  with  a  positive 

” _ °  _  niaps  and  charts.  Will  accept  applica-  attiti^e  send  resume  and  salary  history 


AGGRESSIVE,  CREATIVE,  ORGA- 


force.  If  you  are  energetic  with  a  positive 
attiti^e  send  resume  and  salary  history 


persons  essential.  Must  be  fluent  ir  TAKE  CHARGE  '  tions  from  entry  level  up  through  three  to  Circulation  Director,  Times  Herald, 

Spanish  and  English.  Send  resume  anc  40,000  circulation  seven  day  Zone  3  years.  Daily  newspaper  experience  pre-  Box  591,  Norristown,  PA  19404. 

salaryhistorytoBox8277, Editor&Pub-  newspaper  seeks  aggressive  individual  ferred.  Must  be  able  to  do  black  and - 

lisher.  to  take  charge  of  organizing  an  inside  white,  spot  color  and  full  color.  Salary  ,^lDOlll  Annw  r.iDro-r«o 

sales  department.  This  new  inside  sales  $369.  to  $502.  per  week,  plus  excellent  ,  _  tJRt'ULAriON  DIRECTOR 

CLASSIFIED  MANAGER  needed  for  director  will  be  .sponsible  for  all  benefits.  Send  complete  resume  work  tto',Po>^r°400  O^TnThicaMl'!*^ 
erowinc  New  Ensland  dailv  Aoolicants  aspects  of  inside  sales;  planning,  tram-  samplesand  references to;  The  Modesto  fi^  ovef  4uu,uw  in  Chicago  subuirc 


mustT?ave*claM?f^'*exMrience'^d*a  •'’8  and  execution.  Compensation  in-!  Bee,'^  Personnel  Dept.,  PO  Box  3928,  I  looking  for  an  individual  expiri^ed  in 

strong  backgroundInsalM  training  and  performance  incentive  I  M^^o,  CA  95352,  by  April  1,  1985^  ilSilidwl  win' teVS^^Ie^w  tJal^* 

motii^tional  technioues  We  arp  situ-  and  fringes.  EOE/women  and  minorities  encouraged  inaiviauaiwinperesponsipiefortrain- 

atedinamarketthat^isiustbeeinnineto  'deal  candidate  will  be  a  college  to  apply.  ''’8.  plarining  and  promotion  for  this 

fhowitsSdtertlsS^^^^^^^  graduate  with2.-3yearstelephonema"n- 1  - 1 - growing  department.  Qualified  candi- 

mid  $20's.  Excellent  benefit  package,  agement  experience.  Submit  resume 


CIRCULATION 


dates  send  resume  with  cover  letter  and 
salary  history  to  Ray  Pike,  General  Mana- 


Send  resume  and  salarv  historv  to  Box  '  and  Salary  requirement  to  Box  8512, - 1  salary  nisiory  to  Kay  KiKe,  General  Maiw- 

8526  Edito  &  PuWish^r"  *  ^  ^  '  Editor  &  Publisher.  CIRCULATION  MANAGER  needed  for  ' 

°?.40i-|d!f9r  &  PuDlisher. - ^  _  7  qqq  g_^g  ^,^11  West  174  St.,  Tinley  Park,  IL  60477. 

ADVERTISING  SALES  MANAGER  i  RETAIL  SALES  MANAGER  needed  to  ence  with  ABC  reporting.  Must  be  strong  - - 

Excellent  career  opportunity  in  Califor-  direct  seven  account  executives  and  on  carrier  service  and  sales.  Contact  Otto  CIRCULATION  MANAGER 

nia’s  fastest  growing  city  over  100,000  |  support  staff  for  a  metropolitan  daily  Wick,  Edwardsville  Intelligencer  Southbridge  News,  a  6200  daily 

population.  Retailing  and/or  competitive  |  newspaper  in  the  southwest.  Ifyouarea  Edwardsville,  IL  (618)  656-4700  ^  requires  a  circulation  self¬ 
market  newspaper  experience  a  plus,  j  retail  manager  of  a  small  or  medium  - ^ -  '  starter  with  experience  in  carrier  man- 

ideal  climate  and  generous  benefit  pack-  I  sized  daily  you  may  have  qualities  we  are  CIRCULATION  DIRECTOR  i  agement,  TMC  and  computer  applica- 
age.  Send  resume  and  salary  history  to  [  looking  for.  The  successful  candidate  Help  us  build  a  new  daily  newspaper.  In  |  tions.  Ideal  position  for  a  2  or  ambitious 

Lynn  Biyan,  Director  of  Marketing  and  i  will  have  a  strong  track  record  in  sales  our  sixth  year  of  converting  a  weekly  into  |  district  manager  who  would  like  to  join  a 

Sales,  PO  Box  440,  Bakersfield,  CA  |  and  have  previous  management  expe-  a  regional  daily  in  Chicago  suburbs.  We  j  progressivegroupof  14publicationsand 


and  have  previous  management  expe-  ®  regional  daily  in  Chicago  suburbs.  We 
rience;  the  ability  to  motivate  and  direct  <^0  it  all:  daijy,  weekly,  TMC,  shoppers. 


ADVERTISING/MARKETING  MAN¬ 
AGER 

CITY  MAGAZINE 


looking  to  relocate  to  high  growth  tourist 
people  will  be  a  key  to  your"  success!  opportunity  to  create,  innovate,  and  |  areal  hour  from  Boston.  Send  resume  to 

Excellent  pay  plan  and  full  benefits  develop.  Call  B.  Sagan,  (312)  586-  .  H.  Rhodes,  The  News,  25  Elm  St., 
package.  (Qualified  candidates  should  8800.  .  Southbridge,  MA  01550. 


I  Excellent  pay  plan  and  full  benefits 
I  package,  (lualified  candidates  should  |  8800. 
send  resume,  references  and  salary  re-  I  — 


Monthly  city  magazine  needs  the  right  quirements  to  Helen  Cochran,  Retail  CIRCULATION  SALES  MANAGER  , 
advertising/marketing  specialist  to  moti-  Advertising  Manager.  The  Caller-Times, '  Number  two  position  in  Circulation  De- 
vate  and  manage  staff  and  develop  po  Box  9136,  Corpus  Christi,  T)(  partment  reporting  directly  to  the  Cir- 
strategies.  Salaiy/inncentive  program.  78469  (512)  886-3622  ’  culation  Director.  Responsible  for  eva- 

Reply  to  Box  8559,  Editor  &  Publisher.  _ _  luating  current  circulation  sales  and  ser- 

_  SALES  MANAGER  vice  practices  and  recommending 

ADVERTISING  MANAGER-  The  Hill-  Southeastern  Daily  Newspaper  changes,  assisting  Circulation  Director 

sdale  Daily  News  has  an  immediate  For  locally  produced,  high  quality  weekly  with  development  of  short  and  long 
opening  for  an  advertising  manager.  Ap-  magazine.  Coordinte  all  sales  and  quali-  range  plans  for  effective  marketing  or  j 
plicant  should  be  highly  motivated  and  ty  control  activity  of  this  weekly  supple-  newspaper,  budgeting  for  annual  re- 


partment  reporting  directly  to  the  Cir-  | 
culation  Director.  Responsible  for  eva-  j 
luating  current  circulation  sales  and  ser-  I 
vice  practices  and  recommending 
changes,  assisting  Circulation  Director  ' 


plicant  should  be  highly  motivated  and  ty  control  activity  of  this  weekly  supple-  newspaper,  budgeting  for  annual  re- 

have  general  sales  background.  Market-  ment.  Prior  magazine  experience  a  venue  and  expenses,  and  representing 

ing  degree  preferred,  but  not  required,  must.  Circulation  over  125,000.  Solid  the  department  in  the  abscence  of  the 

For  information,  contact  Robert  Howe,  salary  and  strong  incentive  program.  I  Circulation  Director.  Must  have  college 

Publisher,  Hillsdale  Daily  News,  Box  Write  Box  8560,  Editor  &  Publisher.  j  degree  with  successful  on-the-job  ex- 


287,  Hillsdale,  Ml  49242  or  call  (517) 
437-7351. 


ARTIGRAPHICS 


i  Circulation  Director.  Must  have  college 
j  degree  with  successful  on-the-job  ex- 
I  perience  in  consumer  product  market- 
I  ing,  sales,  planning,  and/or  manage- 
'  ment.  Knowledge  of  marketing,  sales 


ADVERTISING  DIRECTOR  strong  back-  THE  NEWS  ART  DEPARTMENT  of  The  |  and  planning  techniques  of  chain-  | 
ground  in  sales  and  sales  motivation  re-  Times-Picayune  Publishing  Corporation  operated  newspaper  or  consumer  pro-  i 
quired  as  ad  director  of  9,500  circula-  is  looking  for  an  Artist  with  a  strong  ducts  sold  on  regional  or  national  level  | 
tion  daily.  Career  opportunity  with  grow-  graphic  design  background  with  the  abil-  preferred.  Send  resume  with  salary  re-  i 
ing  national  newspaper  group.  Apply  to  ity  to  produce  visually  interesting  maps,  quirements  to:  | 

General  Manager,  Macomb  Daily  Jour-  charts  and  other  informational  graphics  „  .  t  i 

nal,  128  N.  Lafayette  St.,  Macomb,  IL  on  a  daily  basis.  At  least  2  years  experi-  .  David  Thomas 

61455.  ence  is  helpful.  Mail  work  samples  and  Circulation  Director 

_  resume  to  Personnel  Office,  The  Times-  Courier  Journal  and  Louisville  Times 

GROW  WITH  US  Picayune  Publishing  Corporation,  3800  . 

Write  your  own  ticket!  Advertising  sales  Howard  Avenue,  New  Orleans,  LA  Louisville,  KY  40202 

and  management  opportunity  awaits  70140.  .  _  .  _  .  .  ! 


GROW  WITH  US  Picayune  Publishing  Corporation,  3 

Write  your  own  ticket!  Advertising  sales  Howard  Avenue,  New  Orleans, 
and  management  opportunity  awaits  70140. 

motivated  individual  ready  for  new  chal-  An  equal  opportunity  employer  m/f 

lenge.  Excellent  compensation  potential 

for  capable,  experienced  ad  sales  pro 

ready  to  take  charge.  Respected  product  ^ 

in  a  growth  market.  Superb  Zone  6  loca-  \m 

tion.  Send  resume,  salary  history  and  ■  Customer  Service  Management 
letter  of  introduction  to  Box  8539,  Edi-  I 

tor  &  Publisher.  I  MtA 


Circulation 

Manager 

Talented,  energetic,  ambitious 
professional  for  mid-sized 
competitive  New  England 
market.  We  need  a  top-iK)tch 
organizer  and  planner  and 
someone  who  understands 
the  difference  between  mar¬ 
keting  atKi  sales.  The  more 
you  know  about  computers, 
weeklies,  and  TMC  the  better. 
We  offer  a  challenging  envi¬ 
ronment,  committed  profes¬ 
sionals  and  the  chance  to 
advaiKe  without  relocation  in 
non-group  operation.  Include 
salary  history  and  reply  to: 

Box  8418 

Editor  &  Publisher 


An  Equal  Opportunity  Employer 


NEWSPAPER  ADVERTISING 
An  excellent  opportunity  exists  with  a 
major  New  England  daily  metro  for  an 
advertising  sales  representative.  Duties 
will  include  market  development  and 
sen/ice  in  a  challenging  and  rewarding 
environment. 

Qualifications  required  include  news¬ 
paper  ad  background  and  proven  track 
record  calling  on  retailers,  advertising 
agencies,  and  distributors. 

Base  pay  to  low  $30’s  depending  on  ex¬ 
perience,  plus  excellent  benefits  includ¬ 
ing  tuition  reimbursement,  dental  insur¬ 
ance  and  supplemental  pension  plan  in 
addition  to  our  normal  retirement  plan. 
If  interested  please  send  resume  to: 

PROVIDENCE  JOURNAL  COMPANY 
Donald  W.  Zimmerman 
Personnel  Administrator 
75  Fountain  Street 
Providence,  Rl  02902 
NO  PHONE  CALLS  PLEASE 
An  Equal  Opportunity  Employer 
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SERVICE  CENTER  MANAGER 

USA  TODAY,  the  Nation’s  newspaper,  is  seeking  a  qualified  individual  to  run  the 
daily  operation  of  its  national  Customer  Service  Center  in  the  Washington 
metropolitan  area.  The  successful  candidate  must  have  experience  managing 
people  in  an  on-line  customer  service  environment.  Responsibilities  include 
supervision  and  training  of  customerservicerepresentativesanddataentryclerks. 
The  ability  to  provide  and  interpret  statistical  information  and  use  it  to  improve 
service  and  customer  relations  will  be  the  goal  for  this  position.  Excellent  salary 
and  benefits  package  offered.  To  apply  send  resumeand  cover  letter  stating  salary 
requirements  to: 


USA  TODAY 

P.O.  Box  5(X)-DON 
Washington,  D.C.  20044 

EOE  M/F 


HELP  WAMTED 


CIRCULATION 


CIRCULATION  MANAGER 
OUR  20m  CIRCULATION,  7-<lay  morn¬ 
ing  in  the  heart  of  Idaho  needs  a  progres¬ 
sive  circulation  director  with  the  man¬ 
agement  and  nnarketing  skills  to  match 
our  top  qualiW  product.  We  understand 
the  priority  of  developing  sophisticated 
distribution  systems,  maintaining  an 
error-free  service  base,  investing  in  con¬ 
tinued  growth.  Send  resume  to  W.E.  Ho¬ 
ward,  Publisher,  The  Times-News,  Box 
548,  Twin  Falls,  Idaho  83301. 


SALES  SUPERVISORS 
The  fast-growing  newspaper  solicitation 
company  responsible  for  selling  sub¬ 
scriptions  for  the  San  Francisco  Chroni¬ 
cle  &  San  Francisco  Examiner  is  current¬ 
ly  seeking  Sales  Managers  throughout 
most  parts  of  the  Bay  Area. 

Successful  candidates  will  be  self¬ 
starters.  highly  motivated,  have  good 
communications  skills,  and  enjoy  work¬ 
ing  with  teenagers.  You'll  need  your  own 
van  and  a  good  driving  record. 

Your  earnings  and  promotions  prospects 
are  fabulous-$700  per  week  guaranteed 
draw  against  commission  after  our  ex¬ 
tensive  2-week  training  program!  Call: 
(415)  927-1510  or  write  Null  Enter¬ 
prises,  8  Tamalpais  Drive,  PO  Box  981, 
Corte  Madera,  94925. 


HELP  WANTED 


CIRCULATION 


CIRCUUTION  DIRECTOR  for  a  metro¬ 
politan  market  in  Zone  2  with  the  ability 
to  develop  and  direct  circulation  sales 
distribution  and  marketing  efforts.  Re¬ 
quires  a  proven  track  record  in  sales  and 
management.  Three  to  five  years  as  a 
circulation  director  of  a  smaller  news¬ 
paper  or  key  executive  at  a  larger  metro. 
A  career  opportunity  with  a  growing  com¬ 
pany  for  the  right  person.  Qualified 
candidates  should  send  resume,  refer¬ 
ences  and  salary  history  to  Box  8573, 
Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 

SMALL  ZONE  6  daily  newspaper  seeking 
an  experienced  hands-on  manager,  ac¬ 
quainted  with  all  facets  of  a  newspaper 
publishing  to  manage  both  a  Sll  system- 
22/Comugraphic  8600  publishing  en¬ 
vironment  and  an  existing  business  sys¬ 
tem  (DEC).  We  need  a  dynamic  indi¬ 
vidual  who  can  work  with  department 
heads  in  providing  leadership  for  the  in¬ 
stallation  of  a  new  Collier-Jackson  busi¬ 
ness  system  for  advertising,  circulation, 
AP/GL,  payroll.  Programming,  account¬ 
ing  orfypesettingexperience  helpful.  We 
offer  competitive  salary  and  benefit' 
package  including  profit  sharing.  Send 
resume  and  salary  expectations  to  Box 
8554,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGER  positions 
available  immediately.  If  you  are  a  career  I 
minded,  goal  oriented,  energetic,  team 
player  and  are  looking  for  an  opportunity 
to  advance,  mail  your  confidential  re¬ 
sume  today.  Southeast  Texas  daily  offer¬ 
ing  starting  salary  mid-teens  plus  bonus 
plan,  auto  allowance  and  sc'id  company 
benefits.  Reply  to  Box  8581,  Editor  & 
Publisher. 

GENERAL  MANAGER  of  community  dai¬ 
ly  in  Zone  5  city  of  14,000.  Seeking  that 
special  person  on  the  way  up  who  ishigh- 
ly  motivated.  Ideal  candidate  will  pos¬ 
sess  people  skills  and  have  hands  on 
experience  with  strong  background  in 
circulation  marketing  and  development. 
Person  selected  will  have  responsibility 
for  all  departments  including  sales  and 
profits  of  this  long  established,  group 
owned  daily.  Send  resume,  including 
salary  history  to  Box  85 18,  Editor&Pub- 
lisher. 


METRO  MANAGER  for  50,000  daily  cir-  | 
culation  newspaper  located  in  Zone  5. 
We  seek  an  ag^essive  applicant  with  | 
strong  communication  skills  and  ability  I 
to  work  well  with  people.  Previous  dis-  \ 
trict  sales  managers  experience  is  re-  : 
quired.  Proven  managerial  experience  i 
and  success  necessary.  Salary  com-  I 
mensurate  with  experience  plus  excel¬ 
lent  company  benefits.  i 

Send  complete  resume,  salary  history/ 
requirements  and  references  by  March 
15,  1985.  An  equal  opportunity  em¬ 
ployer.  Box  8438,  Editor  &  Publisher. 

MOTOR  ROUTE  MANAGER  Zone  9 
seven  day  publication  seeks  an  experi-  j 
enced  professional  as  motor  route  mana-  ' 
ger  to  supervise  the  sales,  service,  and  | 
collection  of  this  portion  of  our  circula- 1 
tion  base.  The  ideal  candidate  will  be  an  | 
enthusiastic  self-starter  who  possesses  a  ■ 
proven  track  record  in  the  areas  of  res-  i 
tructuring  motor  route  districts,  increas-  , 
ing  sales  figures,  and  demonstrating  ex- 1 
ceTlent  supervisory  skills. 

Excellent  career  opportunities  with  the  , 
company  providing  an  excellent  salary  i 
and  company  paid  benefit  package  i 
which  includes  medical,  dental,  vision, 
retirement,  and  extensive  vacation.  Rep- ' 
ly  by  sending  resume,  references  and  | 
salary  history  to  Box  8530,  Editor  &  Pub-  I 
lisher.  I 

An  Equal  Opportunity  Employer  I 


AGGRESSIVE  REPORTER  with  solid 
writing  skills  wanted  for  beat  job  on 
small  New  Jersey  daily.  Minimum  1 
years  experience  required.  Send  re¬ 
sume,  clips  to  Randy  Bergmann,  Editor, 
New  Jersey  Herald,  PO  Box  10,  Newton, 
NJ  07860. 

_ 

WANTED  SOON;  News  editor  for  prize 
winningtwice-weekly  Kansas  newspaper 
in  small  town  near  metropolitan  area. 
Must  be  good  writer,  photc^rapher,  edi¬ 
tor  and  manager  of  people.  Experience, 
love  of  community  journalism,  neces¬ 
sary.  Job  will  open  this  summer.  Send 
inquiries  and  resumes  immediately  to 
Box  8583,  Editor  &  Publisher. 

BUSINESS  EDITOR  southern  Califor¬ 
nia's  most  prestigious  location... 

The  position  has  high  visibility  for  the 
distinguished  business  journalist.  You 
must  nave  the  experience  and  desire  to 
develop  people  and  editorial  content. 
Prefer  you  have  5  years  experience  as  an 
editor  or  business  editor  on  a  daily  metro 
newspaper  or  wire  service.  Salary,  bonus 
and  benefits.  If  you  qualify  call  or  send 
resume  to; 

Jack  J.  Nettis 
PO  Box  920973 
Houston,  TX  77292 
(713)  688-8811 
EOE 

ASSISTANT  SPORTS  EDITOR  for  the 
Columbia  Missourian,  the  Missouri 
School  of  Journalism  daily.  Excellent 
opportunity  to  pursue  graduate  degree. 
Full-time  position,  $14,000.  Need  at 
least  1  years  experience.  Contact  Dan 
Kelly,  Journalism,  PO  Box  838,  Col¬ 
umbia,  MO  65205.  The  University  of 
Missouri  is  an  Equal  Opportunity  Em¬ 
ployer. 

AMERICAN  BANKER,  a  daily  financial 
newspaper  headquartered  in  New  York, 
is  seeking  a  news  editor.  The  position 
requires  experience  supenrising  repor¬ 
ters,  handling  copy  flow  and  making 
news  play  decisions.  Knowledge  of 
financial  news  is  important.  Layout  and 
Atex  experience  would  be  helpful.  Salary 
open,  vi/rite  to  William  Zimmerman,  Edi¬ 
tor,  American  Banker,  1  State  Street 
Plaza,  New  York,  NY  10004. 


HELP  WANTED 


WE  ARE  LOOKI NG  for  a  top-flight  assis¬ 
tant  editor/copv  editor  for  our  Business 
Monday,  one  of  the  best  weekly  business 
sections  among  America's  metropolitan 
dailies.  You'd  oe  working  for  The  San, 
Jose  (California)  Mercury  News,  a 
Knight-Ridder  newspaper  in  the  heart  of 
Silicon  Valley.  It's  a  challenging  job  in  an 
exciting  environment.  To  apply,  you 
should  be  a  fastidious  grammarian  who 
can  layout  attractive  pages,  write  spark¬ 
ling  heads  and  work  well  with  reporters 
and  editors.  In  addition  to  doing  the  lay¬ 
out  and  copy  editing,  you'd  be  the  key 
editor  for  several  reporters  and  play  an 
important  role  in  determining  the  overall 
direction  of  the  section.  Applicants 
should  have  several  years  experience  as 
a  copy  editor  at  a  metropolitan  daily  and 
preferably,  experience  on  the  business 
desk.  If  you  meet  our  standards,  we  offer 
a  top  pay  and  benefits  package,  poten¬ 
tial  for  growth  and  opportunities  for 
advancement.  Apply  to  Jim  Mitchell, 
Business  Editor,  San  Jose  Mercury 
News,  750  Bidder  Park  Drive,  San  Jose, 
CA  95190. 

Tell  us  you  strengths  and  why  you  want 
the  job.  Send  a  complete  resume  with 
references  and  at  least  a  half-dozen 
business  sections  or  business  section 
fronts  that  you've  designed  and  edited. 
The  Mercury  News  is  an  equal  opportun¬ 
ity  employer. 


BUSINESS  EDITOR 
Monthly  business  magazine  for  Central 
Mass,  is  looking  for  an  ace  editor.  If  you 
have  excellent  writing  skills,  a  feel  for 
business,  and  can  create  award-winning 
copy  send  clips,  resume,  and  salary  his¬ 
tory  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 

BUSINESS  REPORTER 
The  Idaho  Statesman  has  an  opening  for 
an  experienced  reporter  to  cover  busi¬ 
ness  and  economic  issues.  The  States¬ 
man  is  located  in  a  capital  city  with  a 
concentration  of  corporate  headquar¬ 
ters.  Excellent  reporting  and  writing 
skills  required.  Send  resume,  clips  and 
references  to  Rod  Sandeen,  Managing 
Editor,  The  Idaho  Statesman,  PO  Box 
40,  Boise,  ID  83707.  A  Gannett  News¬ 
paper. 

BUSINESS  WRITER  ability  to  analyze 
local,  regional  and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  ability  to  pick  up  on 
issues  without  extensive  background' 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  references  to 
John  Foreman,  City  Editor,  The  News- 
Gazette,  15  Main  Street,  Champaign,  IL, 
61820. 

BUSINESS  WRITER  ability  to  analyze 
local,  regional  and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  abi  I  ity  to  pick  up  on 
issues  without  extensive  background 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  references  to 
John  Foreman,  City  Editor,  The  News- 
Gazette,  15  Main  Street,  Champaign,  IL 
61820. 

BUSINESS  REPORTER-The  Indianapo- 
lis  News,  a  6-day-a-week,  135,000  cir¬ 
culation  afternoon  paper,  seeks  an 
aggressive  business  reporter  who  knows 
the  difference  between  style  and  subst¬ 
ance.  Business  reporting  experience 
preferred;  initiative  and  intelligence  a 
must.  Midwest  applicants  preferred. 
Send  resume  and  clips  to  Frank  Caper- 
ton,  Managing  Edtor,  Indianapolis 
News,  Box  145,  Indianapolis,  IN 
46206. 


HELP  WANTED 


47,000  CIRCULATION  DAILY  NEWS¬ 
PAPER  in  western  South  Carolina  is 
I  seeking  a  general  assignment  reporter 
with  two  to  three  years  experience  for  Its 
city  desk  staff.  Send  clips  and  resume  to 
City  Editor,  Anderson  Independent  Mail, 
PO  Box  2507,  Anderson,  SC  29622. 

COPY  EDITOR 

If  you  have  a  minimum  of  2-4  years  ex¬ 
perience  and  pride  in  your  editing  and 
layout  skills,  here's  an  opportunity  to 
shine  on  Montana's  capital  city  daily.  We 
need  a  rim  person  on  a  universal  desk 
dedicated  to  leading-edge  design.  Some 
sports  background  may  be  helpful.  Send 
layout  samples  and  resume  to  Dave 
Shors,  Design  Editor,  Independent  Re¬ 
cord,  PO  Box  4249,  Helena,  MT  59604. 

COPY  EDITOR  small  daily  seeks  editor 
with  solid  editing  and  layout  skills.  Must 
be  able  to  write  sharp  headlines  and  work 
under  deadline  pressure.  Send  resume 
to  PO  Box  30,  Dover,  NJ  07801. 

I - 

I  DEPUTY  SPORTS  EDITOR 
I  The  Los  Angeles  Herald  Examiner  seeks 
tough,  smart,  energetic,  ambitious  edi- 
I  tor  for  No.  2  spot  in  Sports.  Must  have 
I  proven  talent  in  copy  editing,  imagina¬ 
tive  page  layout,  headline  writing  and 
story  ideas,  as  well  as  leadership  and 
I  management  abilities.  Strong  know- 
1  ledge  of  pro  sports  necessary,  plus  mini- 
I  mum  3  years  desk  experience  on  a  good- 
size  metropolitan  paper.  Send  resume, 
references  and  a  few  select  examples  of 
your  work  to  Leslie  Ward,  Sports  Editor, 
!  The  Los  Angeles  Herald,  1 1 1 1 S.  Broad¬ 
way,  Los  Angeles,  CA  90015. 


E&P 

CLASSIFIEDS 
(212)  675-4380 


1“  EDITOR  WANTED  by  South  Central  Flor- 
I  Ida  weekly.  Skills  in  news  gathering, 

I  writing,  photo,  darkroom  and  layout. 

Minimum  two  years  experience  desired. 

I  Apply  to  Managing  Editor,  INI/Florlda, 

I  3109  Old  SR  8,  Lake  Placid,  FL  33852. 

EDITOR:  TOP  NOTCH  individual,  both 
personally  and  professionally,  experi¬ 
ence  a  must,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6  days-no  Sunday) 
PM  daily  in  Zone  3.  Must  know  news¬ 
room  operation  from  bottom  up,  quality 
product  and  ability  to  work  with  people  at 
all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  8549,  Editor  &  Pub¬ 
lisher. 

ENGLISH-LANGUAGE  DAILY  in  the 
Caribbean  seeks  assistant  city  editor 
with  at  least  four  years  of  reporting  or 
editing  experience.  Some  knowledge  of 
Spanish  would  help.  Send  clips,  resume 
to  Box  8564,  Editor  &  Publisher. 

EDITORS/REPORTERS 
I  Three  dailies  and  seven  weeklies  in  Ari- 
I  zona  chain  seek  editors  and  reporters 
i  with  at  least  two  years'  reporting  experi- 
j  ence  or  comparable  education.  Send  re- 
j  sumes  to  Western  Newspapers,  Inc., 

I  Mohave  Valley  News,  PO  Box  567,  Bull- 
i  head  City,  AZ  86430. 

I  EXPANDING  southeastern  suburban 
1  newspaper  group  has  openings  for  sever- 
I  al  quality  conscious  reporters.  Experi- 
;  ence  in  photo  skills  helpful.  Salary  com- 
!  mensurate  with  experience.  Reply  Box 
i  8452,  Editor  &  Publisher. 

j  EDITORIAL  WRITER-medium  size  East 
I  Coast  daily  wants  experienced  hard- 
I  hittingwriter.  Must  have  editorial  writing 
i  experience.  Send  resume  and  three  clips 
!  to  Box  8592,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED  1 

HELP  WANTED  1 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL 

EDITORIAL 

MOVE-UP  OPPORTUNITY  for  experi¬ 
enced  bright,  creative  person  on  award¬ 
winning  lifestyle  staff  for  Zone  6 
medium-size  AM  daily.  Good  layout, 
copy  editing,  management  and  people 
skills  a  must.  Phone  June  Smith,  Lifes¬ 
tyles  Editor,  (409)  838-2805  and/or 
send  resume  and  work  samples  to  Smith, 
do  Beaumont  Enterprise,  PO  Box  3071, 
Beaumont,  TX  77704. 

EMPLOYEE-OWNED  morning,  evening, 
Sunday  newspaper  in  Zone  7  metro  area 
of  500,000  needs  copy  editor  for  busi¬ 
ness  news  department.  Salary  based  on 
experience.  Box  8557,  Editor  &  Pub¬ 
lisher _ 

NIGHT  NEWS  EDITOR 
Metro  daily  has  immediate  opening.  We  i 
want  someone  with  proven  layout  and  I 
design  skills  and  first  class  news  judg¬ 
ment,  not  just  a  copy  processor.  Send 
resume,  work  samples  and  references  to 
Tonnie  Katz,  M.E.,  The  News  American, 
301  E.  Lombard  St.,  Baltimore,  MD 
21202. 

REPORTER  WANTED  by  South  Central  j 
Florida  weekly.  Skills  in  news  gathering,  i 
writing,  photo,  darkroom  and  layout.  | 
Minimmu  one  year  experience  desired.  ; 
Apply  to  Managing  Editor,  INI/Florida,  | 
3109  Old  SR  8,  Lake  Placid,  FL  33852.  | 

REPORTER  i 

If  you’re  an  experienced  reporter  with  ; 
excellent  writing  skills  and  a  feel  for  : 
business  subjects  Ocean  State  Business 
magazine  is  looking  for  you.  Send  re¬ 
sume,  clips  and  salary  history  to  William 
Collins,  Editor,  Ocean  State  Business,  4 
Davol  Square,  Providence,  Rl  02903. 

REPORTERS 

We  need  reporters  with  the  skills  to  take 
on  both  news  and  features,  the  creativity  j 
to  find  what's  really  new  and  the  com-.  | 
mittment  to  help  make  team  work  work  j 
in  our  newsroom.  One  to  two  years  ex¬ 
perience  preferred  for  the  beats  now  | 
open:  police/courts  and  education.  Our;' 
34,000  morning  daily  is  committed  to  1 
giving  our  readers  an  excellent  newspap-  ' 
er  every  day  of  the  week.  Send  resume  ' 
and  your  five  best  clips-both  news  and  : 
features-tO:Judi  Hetrick,  City  Editor,  I 
The  Messenger-Inquirer,  PO  Box  1480,  j 
Owensboro,  KY  42302.  | 

REPORTER  ] 

A  monthly  business  magazine  seeks  a 
writer  with  strong  reporting  skills  who  j 
can  cover  business  stories  and  produce  | 
features  with  flair.  Please  submit  sam-  { 
pies  of  written  work  that  emphasize  your  I 
versatility.  Opening  is  for  fourth  person 
on  a  four-person  staff.  Do  not  call.  Send  ! 
correspondence  to  Editor,  Business  NH,  | 
177  East  Industrial  Drive,  Manchester, 
NH  03103.  j 

REPORTERS  position  available  at  small 
but  well-respected  community  weekly. 
Excellent  opportunity  for  young,  enthu¬ 
siastic,  hard-working  journalist  to  i 
launch  career.  Assignments  are  varied 
and  include  political,  personal  and  busi¬ 
ness  features  as  well  as  regular  beat  re-  ! 
sponsibilitiesand  some  rewrite.  Send  re-  ! 
sumes  and  examples  of  published  news  I 
writing.  Photography  and  layout  skills  I 
desirable.  Please  include referencesand  I 
letter  descriptive  of  career  goals.  Send  to  i 
Bernardo  News,  11717  Bernardo  Plaza  I 
Ct.,  Suite  120,  San  Diego,  CA  92128. 

SPORTS  COPY  EDITOR  ! 

The  Times  Herald-Record,  a  75,000-  j 
circulation  daily  tabloid  65  miles  north  | 
of  New  York  City,  seeks  a  fast,  capable  ! 
sports  copy  editor.  Heavy  local  scholas-  j 
tic  coverage,  plus  Army  and  New  York  | 
pro  teams.  Two  years’  desk  experience  j 
and  ability  to  edit  tightly,  work  well  ' 
under  pressure.  Resume  ad  samples  to  | 
Ed  Golemboski,  Sports  Editor,  The 
Times  Herald-Record,  40  Mulberry  St.,  | 
Middletown,  NY  10940.  ' 


FUSSBUDGET  speller,  grammarian  with  i 
an  artistic  eye  and  flair  for  laying  out  I 
section  fronts  wanted  for  copydeskposi-  | 
tion  which  could  lead  immediately  to  ' 
mid-management  role.  Florida  (sulf  I 
Coast  daily.  $250  to  $275  per  week  to  ! 
start.  Send  samples  of  your  work,  re-  I 
sume  and  job  histon  including  salaries,  i 
Equal  Op^rtunity  Employer.  Box  8572, 
Editor  6  Publisher.  | 

IMMEDIATE  OPENINGS:  Expanding, 
prize-winning,  22,000  circulation  Texas 
Gulf  Coast  daily  has  openings  for: 

1.  COPY  EDITOR:  Responsible  for  layout 
of  most  of  news  section,  front  page. 

2.  ENTERTAINMENT  EDITOR/WRITER  i 
for  weekly  entertainment  section.  Must  j 
have  creative  layout  ideas,  write  well  and  | 

I  be  able  to  work  with  local  arts  scene.  | 

3.  REPORTERS  for  city,  school  beats  i 

and  general  assignment.  Experience  \ 
preferred  but  will  consider  entry  level  | 
with  lots  of  work  on  a  college  publica- 1 
tion.  ; 

We  want  creative,  self-starting  journal-  ! 
ists  to  join  a  bright,  energetic  staff  that  | 
produces  an  award-winning  paper  with  a  ! 
statewide  reputation  for  excellence.  I 
Send  lots  of  clips  and  resume  to  Box  : 
8579,  Editor  &  Publisher.  ! 

IMMEDIATE  OPENINGS  I 
JOB  BANK,  the  job  matching  service  for  I 
journalists  has  openings  for  page  desig-  ! 
ners,  news  editors,  city  desk  editors,  ! 
copy  editors,  and  business  editors.  In  | 
the  last  six  months  our  candidates  have  ! 
been  hired  at  newspapers  across  the  i 
country  including  The  Philadelphia  In-  i 
quirer,  Bergen  Record,  Ft.  Lauderdale  < 
News  and  Sun-Sentinel  and  St.  Paul  | 
Pioneer  Press.  For  information  about  j 
these  openings  and  other  opportunities 
I  write  JOB  BANK,  1909  Cinnaminson  I 
Avenue,  Cinnaminson.  NJ  08077,  or  i 
j  call  Debra  Bissinger  (609)  786-1910. 

I  LIVELY  WEEKLY  in  beautiful  Upstateij 
I  NY  community  seeks  hard-working  re-1 
j  porter  for  news,  features,  sports  and  1 
photography.  Excellent  opportunity  for  | 
'  recent  grad.  Send  resume  to  Box  8533, 
j  Editor  &  Publisher.  j 

j  LIFESTYLES  EDITOR  j 

I  Looking  for  a  creative,  well-organized 
I  professional  to  run  the  lifestyles  depart- 
I  ment  at  one  of  New  England’s  most  ex- 
I  citing  dailies.  You  must  be  an  idea  per- 
I  son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re- 1 
I  sume,  writing  and  layout  samples  to  Asa 
I  Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
j  01701.  I 

I  ENVIRONMENT,  POLITICS  REPOR- 
TERS 

The  Twin  Falls  Times-News,  a  22,000 
7-day  morning  paper  in  southern  Idaho, 
is  looking  for  two  reporters  to  cover  two  of 
the  paper’s  major  beats.  The  environ¬ 
ment  and  ener^  reporter  covers  water, 

!  land  and  natural  resource  develop- 
!  ments,  including  public  utility  issues  in 
i  this  fast-growing,  high-impact  Western 
I  state.  Familiarity  with  natural  resource 
;  issues  and  documents  is  essential.  The 
i  political  reporter  covers  the  State  Leigsl- 
I  ature  and  the  Idaho  Congressional  De¬ 
legation,  as  well  as  campaigns  and  both 
.  state  and  political  issues.  Previous  re- 
!  porters  in  these  positions  have  gone  on  to 
j  larger  papers  after  exceptional  work  and 
i  several  regional  and  national  awards. 

I  The  Times-News  is  the  major  daily  for  an 
j  eight-county  region  of  southern  Idaho. 

I  The  area  has  abundant  outdoor  re- 
j  creational  opportunities.  Experienced 
!  applicants  preferred.  Send  resume, 

I  clips,  references  and  college  transcript 
I  to  Stephen  Hartgen,  Managing  Editor, 
The  Times-News,  Box  548,  Twin  Falls, 

1  ID  83303. 


SPORTS  EDITOR  I 

Small  Zone  2  AM  daily  (19,000)  in  rural  | 
suburb  seeks  take-charge  sports  editor 
to  supervise  sports  staff  of  2  full-time  | 
reporters  and  a  half-dozen  stringers.  | 
Good  people-management  skills  essen-  i 
tial,  as  well  as  writing,  layout  and  head¬ 
line  proficiency.  Prior  editing  experience 
necessary.  Send  resume,  cups  and  sal¬ 
ary  r^uirements.  Box  8555,  Editor  & 

Publisher. _ 

MICHIGAN  BUSINESS.a  four  color 
statewide  monthly  business  magazine,  | 
needs  an  experienced  full  time  writer.  ' 
Send  resume,  clips  and  salary  expecta-  I 
tions  to  Ron  Garbinski,  30161  South-  I 
field.  Suite  302,  Southfield.  Ml  48076.  | 

MANAGING  EDITOR  ! 

Aggressive  editor  with  dynamic,  out-  : 
going  personality  to  run  Los  Angeles 
bureau  of  national  press  relations  news  I 
wire  service.  Must  have  at  least  5  years 
experience  editing  or  writing  for  major 
newspaper  or  wire  service  in  L.A.,  ability 
to  manage  small  staff,  contact  in  local  pr 
and  media.  Key  responsibilities  are 
marketing  observance  and  hands-on 
management.  Business  newsexperience 
and  general  knowledge  of  computers 
essential.  Salary  commensurate  with  ex¬ 
perience,  top  benefits,  great  growth 
opportunity.  Box  8584,  Editor  £  Pub¬ 
lisher. 

MANAGING  EDITOR  for  growing 
19,000  circulation,  6-day  locally 
oriented  newspaper.  Present  Managing 
Editor  is  being  promoted.  Must  have 
management  experience  and  back¬ 
ground  in  all  phases  of  newsroom  opera¬ 
tion.  We  seek  a  person  qualified  to  main¬ 
tain,  motivate  and  guide  a  quality  staff. 
Our  working  management  personnel 
function  as  a  team.  An  excellent  com¬ 
munity  opportunity.  Commensurate  sal¬ 
ary  and  fringe  benefits.  Send  complete 
resume  to  Ed  Lehman,  Publisher,  Daily 
Times-Call,  717  4th  Avenue,  Longmont, 
CO  80501. 

MANAGING  EDITOR  for  rapidly  growing 
Zone  2  business  weekly  in  highly  com¬ 
petitive  market.  Excellent  management 
skills,  sharp  news  sense  and  strong  edit¬ 
ing  capability  required  to  direct,  moti¬ 
vate  and  lead  aggressive  young  staff., 
Position  offers  immediate  growth  poten-i 
tial.  Salary  commensurate  with  experi¬ 
ence.  Send  resume,  salary  requirements 
to  Box  8588,  Editor  &  Publisher. 
EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience,  ^nd  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 


EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  high  $20s.  Be¬ 
nefits.  Send  resume  to  PO  Box  54950, 
Lexington,  KY  40555. 

EDITOR  for  new  national  Sunday  news¬ 
paper  magazine  for  Hispanics.  Challeng¬ 
ing  opportunity  with  growth  potential  for 
seasoned  professional  with  solid  writing, 
editing,  design  and  producion  skills. 
Work  experience  in  California  or  South¬ 
west  and  understanding  of  Hispanic  in¬ 
terests  essential.  Knowledge  of  Spanish 
useful.  Mail  resume,  salary  history  and 
clips  to  Publisher,  2355  Salzedo  St., 
Suite  301,  Coral  Gables.  FL  33134. 

EDITORIAL 

OPPORTUNITIES 


EXECUTIVE 

EDITOR 

Challenge  yourself:  strong  news 
sense.  Good  people  manager. 
Fast  type,  accurate  writer  and 
editor  wanted  for  excellent  solid 
electronic  newsletter  covering 
today’s  fastest-paced  field.  Join 
a  team  that’s  going  places  and 
having  fun.  Manhattan.  Top 
salary. 

REPORTER 

Wanted"daily  reporter  who’s 
looking  for  depth  in  work  experi¬ 
ence  and  who  has  energy,  en¬ 
thusiasm,  and  smarts  to  offer. 
Cover  the  computer  industry  for 
well-backed  3rd  wave  start-up. 
Travel.  Good  pay/work  environ¬ 
ment. 

Please  send  resume  and  salary 
history,  in  confidence  to; 

DEPT  000000 
1501  Broadway,  New  York,  NY 
10036 

An  equal  opportunity  employer 
M/F 


STAFF  WRITER 

COIN  WORLD,  the  weekly  newspaper  for  the  Numismatic 
world  has  a  position  available  on  its  editorial  staff  for  Staff 
Writer. 

This  position  requires: 

•Minimum  of  1-3  years  news  reporting  experience. 

•Bachelor’s  degree  in  journalism 

•Coin  collecting  background/knowledge  is  preferred  but  not 
required. 

We  offer  an  excellent  wage  and  benefit  package  including  a 
company-matching  401  (k)  and  plan.  If  you  are  experienced  in 
news  reporting  and  have  an  interest  in  numismatics,  we  would 
like  to  hear  from  you.  Please  send  your  resume  and  salary 
requirements  to: 

Personnel  Manager 
AMOS  PRESS,  INC. 

RE:  Staff  Writer 
Box  783 

Sidney,  Ohio  45367 


EDITOR  &  PUBLISHER  for  March  2,  1985 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  to  direct  seven  person 
copy  desk  on  growing  daily.  Apply  to 
Managing  Editor,  The  News,  TO  Box 
580,  Boca  Raton,  EL  33432. 

TALENTED,  ENERGETIC,  EXPERI- 
ENCED  copy  editor  wanted  by  excellent 
medium-siz^  daily  in  coastal  city.  Send 
letter  and  resume  to  Rita  Garfield,  Copy 
Desk  Chief,  Ventura  County  Star-Free' 
Press,  PO  Box  6711,  Ventura,  CA 
93006.  No  telephone  inquiries. 

SPORTS  DEPARTMENT  of  Central  New 
York's  largest  AM  is  seeking  an  innova¬ 
tive  desk  person  who  can  smooth  over 
rough  copy  edges  and  make  a  page  lay¬ 
out  sparkle.  Our  10-member  staff  covers 
collet  sports,  including  major  indepen- 
dmt  football  and  Big  East  basketball, 
Triple-A  baseball  and  the  spectrum  of 
high  school  and  recreational  sports. 
Send  tearsheets  and  resume  to  Mike 
Connor,  Managing  Editor,  The  Post- 
Standard,  TO  Box  4818,  Syracuse,  NY 
13221. 

THE  MIAMI  NEWS  has  three  openings. 
Excellent  pay  and  fringes: 

Assistant  City  Editor  -  Need  a  proven 
proffesional  with  3-5  years  experience 
reporting,  some  copy  editing  and  good 
ideas.  Supervisory  experience  helpful. 
Artist  -  Experienced  person  needed  to 
work  nights  on  wide  range  of  projects, 
including  info  graphics.  Color,  print  and 
production  knowledge  essential. 
Business  Reporter  -  Need  person  with 
experience  in  business  writing;  should 
be  awessive,  self-starting. 

Senoclips,  resume  and  references  to: 
Sue  Reisinger,  Mananmng  Editor,  The 
Miami  News,  TO  Box  615,  Miami,  FL 
33152. 

SPORTS  WRITER 

Come  to  the  Rocky  Mountains  and  join 
an  exciting  and  growing  16,000  PM  dai¬ 
ly  as  No.  2  person  in  sports  department 
that  covers  preps,  pros,  universities.  Ap¬ 
plicants  must  have  two  years  daily  ex¬ 
perience,  including  writing,  desk  and 
layout.  Send  cover  letter,  resume,  refer¬ 
ences,  salary  requirements,  five  best 
clips,  two  examples  of  your  spo^  page 
layouts  to  Bob  Rummel,  Managing  Edi¬ 
tor,  Reporter-Herald,  PO  Box  59,  Love¬ 
land,  CO  80539. 


SMALL  SUBURBAN  DAILY  seeks  sports 
editor  who  can  write  quickly,  organize 
stories,  layout  sports  page.  The  sports 
editor  is  assisted  by  stringers,  sixth  day 
coverage,  person  and  photgrapher.  Good 
salary.  Highly  respected  paper.  Chance 
to  grow  and  develop  with  growing  opera¬ 
tion.  Zone  2.  Fulldetails  including  salary 
requirements  in  first  letter.  Immediate 
opening.  Box  8589,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR  person  needed 
to  work  slot  position  on  sports  desk  for 
the  Reno  Gazette-Journal,  a  Gannett 
newspaper.  Must  have  fondness  for 
words,  eye  for  layout,  and  a  hunger  for 
excellence.  Minimum  of  3  years  experi¬ 
ence  on  daily  newspaper  required.  Send 
clips  and  resume  to  Mike  Blackwell, 
Sports  Editor,  TO  Box  22000,  Reno,  NV 
89520. 


THE  MIAMI  NEWS  has  three  openings. 
Excellent  pay  and  fringes;  ASSISTANT 
CITY  EDITOR-need  a  proven  profession¬ 
al  with  3-5  years  experience  reporting, 
some  copy  editing  and  good  ideas.  Su¬ 
pervisory  experience  helpful. 

ARTIST-  experienced  person  needed  to 
work  nights  on  wide  range  of  projects, 
including  infographics.  Color,  print  and 
production  knowledge  essential. 
BUSINESS  REPORTER-need  person 
with  experience  in  business  writing; 
should  be  aggressive,  self-starting. 
Send  clips,  resumes  and  references  to: 
Sue  Reisinger,  Managing  Editor,  The 
Miami  News,  TO  Box  615,  Miami,  FL 
33152. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

Growing,  award-winning  Hudson  Valley 
daily  PM,  Sunday  AM,  emphasizing 
community,  regional  coveraK.  Editing, 
layout,  writing,  VDT,  deadline  experi¬ 
ence.  We  are  looking  for  someone  with 
talent,  energy,  imagination  and  com¬ 
plete  knowledge  of  sports.  Excellent  sal¬ 
ary,  benefits.  Mail  cover  letter,  resume, 
sample  layouts  and  clippings  (no  phone 
calls)  to  Ira  Fusfeld,  Editor,  Daily  Free¬ 
man,  79  Hurley  Avenue,  Kingston,  NY 
12401. 


THE  AWARD  WINNING  EDITOR  of  the 
Daily  Journal,  Elizabeth,  New  Jersey  is 
leaving  to  become  the  publisher  of 
another  East  Coast  daily  newspaper. 
Interested  candidates  should  send  a 
complete  resume,  salary  requirements 
and  references  to  Charles  Pettit,  Pub¬ 
lisher,  The  Daily  Journal,  295  Broad 
Street,  Elizabeth,  NJ  07207. 


HELP  WANTED 


EDITORIAL 


THE  BEST  OF  BOTH-we  have  an  opening 
for  a  professional  writer/ed  itor  to  work  on 
major  investigative  pieces  weekdays,  de¬ 
sign  exciting  front  pages  on  weekends. 
We  are  one  of  the  top  medium  size 
dailies  in  Zone  7.  Send  resume,  samples 
of  writing  and  layout  to  Box  8578,  Editor 
&  Publi^er. 

SPORTS  COPY 
DESK 

A  45,000  PM  daily,  Saturday-Sunday 
AM  in  the  Pacific  Northwest  is  adding  to 
its  sports  copy  desk.  Our  spacious  news- 
hole  -  the  envy  of  many  major  metros  - 
will  not  only  astound  you,  but  will  allow 
you  to  display  what  you  do  best.  We're  in 
a  competitive  two-newspaper  town 
where  a  sports  hungry  audience  eats  up 
our  big-time  college  sports  coverage. 

If  you'w  got  1-2  years  experience  as  a 
sports  deskman  and  can  back  up  your 
resume  with  five  strong  tearsheets,  con¬ 
tact  us  at  Box  8577,  Editor  &  Publisher 
by  March  10. 


KING  FEATURES  ^ 

SALES  REPRESENTATIVE 

KING  FEATURE  SYNDICATE  seeks  an  aggressive,  self-starting 
sales  representative  for  its  eleven-state  NORTHEAST  territory 
The  ideal  candidate  should  have  two  to  five  years  of 
demonstrably  successful  sales  experience  in  newspaper  or  re¬ 
lated  media. 

Responsibilities  will  include  new  business  development  and 
direct  supervision  of  all  territorial  accounts.  Significant  travel 
will  be  required  to  develop  market  potential. 

Salary  commensurate  with  experience.  We  offer  excellent  sal¬ 
ary,  commission  and  benefits  package. 

Qualified  candidates  are  asked  to  send  their  resume,  including 
salary  history  and  requirements,  in  confidence  to; 

Lawrence  T.  Olsen 
Director  of  Marketing  &  Sales 
King  Features  Syndicate 
235  East  45th  Street 

,  New  York,  N.Y.  10017  a 


DIRECTOR  OF  SALES 

LOS  ANGELES  TIMES  SYNDICATE 

We  are  seeking  a  dynamic  individual  to  implement  sales 
programs  for  the  Los  Angeles  Times  Syndicate,  which  sells 
newspaper  features  nationally.  The  successful  candidate 
must  possess  an  excellent  record  as  a  sales  executive  and 
have  proven  management  abilities.  Knowledge  of  both  the 
business  and  editorial  sides  of  the  newspaper  publishing  in¬ 
dustry  is  highly  desirable. 

Responsibilites  include  assessing  market  needs,  developing 
sales  department  budgets,  supervising  staff  and  establishing 
goals  and  personal  contacts  with  accounts  in  major  markets 
nationwide.  Must  be  goal  oriented. 

This  is  an  exciting,  fast  paced  opportnity  for  a  person  seek¬ 
ing  excellent  salary /compensation/benefit  package. 

Please  submit  your  resume,  along  with  salary  history,  in 
confidence  to:  Director  of  Sales  Opportunity,  Employee  Rela¬ 
tions  Department,  Los  Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053.  . 


HELP  WANTED 


A  PM  DAILY  in  the  pacific  northwest  is 
seeking  candidates  for  two  expected 
copy  desk  openings: 

ASSISTANT  NEWS  EDITOR 
We  are  seekinga  deadline  conscious  edi¬ 
tor  with  strong  editing,  layout,  personal 
and  organizational  skills.  Candidates 
should  also  possess  fresh  newspaper 
organizational  skills.  This  is  a  #2  spot 
on  our  14  person  desk.  Candidates  must 
have  previous  supervisory  and  slot  expe¬ 
rience. 


COPY  EDITOR 

We  are  seeking  an  editor  with  proven 
editing  and  headline  writing  skills  who 
would  like  to  learn  or  add  to  his/her  lay¬ 
out,  wire  editing,  and  slot  skills.  Pre¬ 
vious  desk  experience  is  a  must! 


Our  company  offers  a  comprehensive 
wage  and  benefit  package  which  in¬ 
cludes  medical,  dental,  vision,  and  life 
insurance  as  benefits.  Send  resume,  re¬ 
ferences,  and  work  samples  to  Box 
8529,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


ADVERTISING  SALES  and  experienced 
sales  management  personnel  sought  by 
growing  community  newspapers.  Recent 
graduates  encouraged  to  apply.  Send  re¬ 
sume  and  salary  requirements  to: 
Marketing  Director,  INI/Florida,  3109 
Old  SR  8,  Lake  Placid,  FL  33852. 


SINGLE  COPY  SALES  MANAGER  if  you 
are  action  oriented,  experienced,  and 
knowledgeable  in  the  single  copy  sales 
function,  this  position  will  appeal  to  you. 
Our  progressive  west  coast  daily  requires 
that  the  ideal  candidate  exhibit  superior 
sales,  supervisory  and  organizational 
skills.  Experience  in  this  specific  area  of 
the  circulation  function  is  a  must.  Salary 
and  benefits  far  surpass  the  industry 
standards  in  all  major  areas  and  includes 
these  company  paid  benefits:  health, 
dental,  retirement  and  life  insurance. 
Reply  by  sending  cover  letter,  resume 
and  salary  history  to  Box  8531,  Editor& 
Publisher. 

An  Equal  Opportunity  Employer 


Co0  Anfldefi  (Sanies 


An  Eqiinl  Opportunity  Employer 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
200,000  plus  AM,  PM  and  Sunday.  Ex¬ 
cellent  opportunity  for  energetic  mana¬ 
ger  with  ten  years  plus  of  general  produc¬ 
tion  experience.  You  will  assist  top  level 
management  in  the  planning  process, 
direction  and  control  of  the  production 
operation. 

Qualified  candidates  should  have  a 
strong  technical  background  in  news¬ 
paper  production.  Should  have  a  proven 
supervisory  track  record  and  experience 
in  union  shops.  Must  be  skilled  in  fore¬ 
casting,  budgeting,  scheduling  and. 
quality  control. 

We  are  the  state  of  the  art  operation  in 
Zone  5. 

Excellent  salary  and  benefit  package. 
-  Mail  resume  and  salary  history  to  Box 

8450,  Editor  &  Publisher. 

■y*  PRESSROOM  FOREMAN-large  offset 

Rela-  metro  daily  looking  for  experienced 

foreman. 

Responsibilities  include;  budgeting, 
staffing,  training,  inventory  control, 
scheduling  and  press  make-up.  Must  be 
skilled  in  preventive  and  overall  press¬ 
room  operations.  Supervisory  experience 
in  a  union  environment  essential. 

We  offer  state  of  the  art  equipment.  Mul¬ 
tiple  presses.  Excellent  salary  and  be¬ 
nefits.  Zone  5  location. 

Send  resume  and  salary  history  to  Box 

8451,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  March  2,  1985 


HELP  WANTED 


PRODUCTION 


MANAGER  FOR  NEW  JERSEY  printing 
company.  Must  know  Urbanite  pressand 
have  ability  to  supervise  newspaper 
press  and  mailroom  operations.  Send  re¬ 
sume,  salary  expected  to  Box  8574,  Edi¬ 
tor  &  Publisher. 


TRAFFIC  AND  PRODUCTION:  Handle 
both  traffic  and  production  for  a  monthly 
international  consumer  magazine  with  3 
seperate  editions.  Experienced  in  read¬ 
ing  insertion  orders  and  contracts  and 
knowledge  of  production  material  from 
finished  film  to  mechanicals  to  tran- 
parencies  a  must.  If  you  are  interested  in 
working  with  a  small  group  of  congenial 
people  in  the  mid  town  area,  send  your 
resume  to:  R.  Newman,  3985 
Gouveneur  Avenue,  Bronx,  Ny  10463. 
Salary  open  depending  upon  experi¬ 
ences.  Inquiries  from  retirees  wel¬ 
comed.  If  you  have  any  question  regard¬ 
ing  the  above,  I  can  be  reached  after  7 
pm  at  (212)  548-7848. 

PHOTOGRAPHY 

DIRECTOR  OF  PHOTOGRAPHY 
Major  metropolitan  daily  in  highly- 
competitive  Zone  5  market  needs  an 
amressive,  experienced  director  for  its 
photography  department.  The  director 
will  be  responsible  for  all  phases  of 
photography,  including  supenrision  of 
the  picture  desk,  and  will  report  to  the 
managing  editor. 

Applicants  should  be  capable  of  actively 
supervising  a  creative,  award-winning 
staff  of  22  and  must  have  excel  lent  moti¬ 
vational  skills.  Excellent  news  judgment 
in  covering  spot  news  as  well  as  features 
is  a  must. 

Applicants  should  also  possess  superior 
organizational  skills  and  photographic 
expertise  and  be  thoroughly  knowledge¬ 
able  about  the  latest  photographic 
equipment  and  processes.  Excellent  sal¬ 
ary  and  benefits.  Send  resumes  in  confi¬ 
dence  to  Box  8556,  Editor  &  Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


PUBLISHER-EDI  TOR,  46,  with  26  years 
on  dailies,  weeklies.  Community  minded 
family  man  seeks  challenge  In  zone  3, 4. 
Moody  Hamrick  (205)  891-0027. 

PUBLISHER/GENERAL  MANAGER 
Aggressive,  professional  ad  man  seeks 
greater  challenges  with  growth-oriented 
weekly/semi-weekly.  Zones  1,  2,  3.  Ex¬ 
perienced  in  all  departments:  editorial, 
TMC  shopper,  special  promotions,  resort 
magazine,  press  room,  production. 
Thrives  on  competition  and  a  challenge. 
Write  Box  8548,  Editor  &  Publisher. 

PUBLISHER  - 13  years  weekly,  shopper 
experience,  wants  to  join  growing  nation¬ 
al,  regional  group  in  weekly  or  daily 
situation.  News,  ads,  business,  produc¬ 
tion  experience.  Write  Box  8580,  Editor 
Publisher.. 

_ ADVERTISING _ 

AGGRESSIVE  advertising  sales  repre¬ 
sentative  seeks  Advertising  Manager’s 
position  on  small  daily  or  weekly  in  zone 
6  is  willing  to  accept  sales  position  il 
management  position  is  unavailable.. 
Hardworking,  success  oriented,  experi¬ 
enced  in  display,  classified,  promotions 
and  experienced  in  handling  major 
accounts.  Box8550,  Editor& Publisher. 

20  YEARS  retail  display  with  daily, 
weekly  and  TMC  experience.  Strong  on 
new  and  major  account  development. 
Seeks  to  relocate  in  Zone  9.  Box  8551, 
Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  PROFESSIONAL  seeks 
post  as  Circulation  Manager  of  small  dai¬ 
ly.  Will  relocate.  Call  Garry  ^dler  (203) 
729-4342. 

DO  YOU  NEED  an  experienced  manager 
or  supen/isor,  with  TMC,  shopper,  daily- 


POSmONS  WANTED 


EXPERIENCED  MANAGING  EDITOR 
and  sports  editor  seeks  full-time  position 
in  either  news  reporting  or  sports  report¬ 
ing  for  daily.  Have  wide  range  of  sports 
experience  from  high  school  and  college 
to  professional  level.  Also  skilled  in 
general  news  reporting.  Own  and  operate 
35mm  camera.  Have  editing,  layout  and 
paste  up  experience.  Box  8534,  Editor  & 
Publisher. 

EDITOR  of  small  daily  may  be  right  man 
for  your  medium  daily.  Problem  solver, 
hard  worker,  motivator,  good  references. 
Eight  years  VDTs.  Box  8562,  Editor  & 
Publisher. 

EDITOR  of  bimonthly  national  newspap¬ 
er  for  voluntary  health  agency  seeks  posi¬ 
tion  as  science/medical  writer  with 
newspaper  magazine/hospital/science 
center.  Three  years  writing  experience,  5 
years  book/journal  editing.  Science/ 
journalism  education.  Box  8582,  Editor 
&  Publisher. 

EXPERIENCED  SPORTS  JOURNALIST,. 
30,  3  years  NYC  area  daily,  4  freelanc¬ 
ing,  looking  to  join  staff  again.  Relocat¬ 
ing,  VDTs,  night  hours,  travel,  all  sports 
no  problem.  Richard  Finn,  12  Oxford 
Rd.,  White  Plains,  NY  10605  (914) 
946-8892. 

HARDWORKING  WRITER  wants  back 
into  newspaper  field  as  copy  editor  or 
reporter.  J-Grad;  resume,  samples  avail¬ 
able.  Can  relocate  anywhere  Zones  5,  6, 
9.  Available  March  ‘85.  Bok  8528,  Edi- 

tor  &  Publisher. _ _ 

HAVE  I  GOT  A  STORY  FOR  YOU!  There’s 
this  freelance  writer,  see?  He’s  been  in 
the  news  business  tor  seven  years.  He’s 
written  for  USA  TODAY,  The  Washington 
Post  and  half  a  dozen  other  papers.  And 
now,  this  is  the  good  part,  .he  wants  to  be 
the  reporter/writer  on  your  newspaper  or 


POSITIONS  WANTED 


EDaORIAL 


RAISING  STANDARDS  in  a  newsroom 
requires  careful  planning  and  consistent 
application  of  a  new  set  of  rules.  If  ypu 
have  recently  become  editor  of  a  daily 
newspaper  with  30  or  more  staff  repor¬ 
ters  under  the  city  desk  and  are  looking 
for  a  new  city  editor,  you  need  someone 
with  a  record  of  success  in  making 
changes.  I  am  now  employed  but  am 
looking  for  a  new  challenge.  Box  8586, 
Editor  &  Publisher. 

REPORTER.  TV  News/Sports  back¬ 
ground.  Will  work  cheap.  Zones  1  and  2. 
Call  (212)  942-3176. 

RESPONSIBLE  POSITION  SOUGHT, 
small/medium  paper.  Excellent,  varied 
background  as  writer,  editor,  supervisor. 
Teaching,  advanced  degrees  in  recent 
years.  Now  in  Northeast.  Box  8590,  Edi¬ 
tor  &  Publisher. 


SPORTS  COLUMNIST  for  medium-sized 
market.  Six-year  reporter  with  NLF, 
NHL,  tennis,  colleges  and  tv/radio  ex¬ 
perience  at  major  dailies.  Ready  to  re¬ 
locate  for  a  column.  Are  you  ready  to  hire 
a  woman?  Box  8552,  Editor& Publisher. 

SPORTSWRITER,  ex-sports  editor  of 
8,000  daily,  now  part-time  at  30,000 
daily,  looking  for  full-time  in  Zone  5.  Ray 
Barrington  (414)  734-1490. 

TOP-NOTCH  SPORTSWRITER- 
COLUMNIST.  Pluses:  Have  worked  an 
NFL  beat  for  midsized  daily  and  national 
I  weekly  for  3  years,  have  covered  many 
I  otherbeats,  very  popular  columnist,  won 
Ist-place  UPl  and  other  awards,  pub¬ 
lish^  often  nationally  (Sporting  News, 
Sport,  Family  Weekly,  Baseball  Digest, 
Us,  Goal,  Pro  Football  Weekly,  Califor¬ 
nia).  Bonuses:  Only  25.  Will  relocate. 
Not  that  expensive.  Great  references. 
Great  attitude.  Box  8591,  Editor  &  Pub¬ 
lisher. 


ELECTRONIC  TECHNICIAN  I 
San  Francisco  Bay  area  Newspaper  seek¬ 
ing  an  experienced  electronic  technician 
knowledgeable  in  the  repair  and  mainte¬ 
nance  of  automated  prepress  systems 
and  pheriperal  equipment.  Send  resume 
and  salary  history  to  Box  8568,  Editor  & 
Publisher. 


POSITIONS 

WANTED 


PROVEN  SALES,  seasoned,  flexible, 
hands-on  circulator  seeking  middle/ 
upper  management.  Box  493,  San 
Clemente,  CA  92672. 


ADMINISTRATIVE 

I’M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  grovrth 
opportunities.  Presently  chief  operating 
officer  of  a  suburban  weekly  group  in  a 
highly  competitive  market;  bottom  line 
responsible.  Proven  sales  builder;  effec¬ 
tive  cost  cutter.  Tenacious,  innovative, 
daring.  Box  8565,  Editor  &  Publisher. 


I  am  an  EDITOR/PUBLISHER  of  a  large 
semi-weekly  in  a  highly  competitive  mar¬ 
ket.  I  want  a  similar  position  on  a  small 
daily  or  magazine.  I  have  a  drawer  full  of 
awards  to  prove  my  editorial,  graphics 
and  advertising  abilities.  The  owner, 
however,  likes  my  strong  P&L  better.  I 
have  16  years  of  weekly/daily  experi¬ 
ence.  Good  history.  Box  8571,  Editor  & 
Publisher. 

OUTSTANDING  YOUNG  PUBLISHER, 
with  proven  track  record  in  increasing' 
profits,  labor  negotiations,  cost  cutting' 
and  marketing  seeks  new  challenge  in 
Zones  7,  8  or  9.  Box  8567,  Editor  & 
Publisher. 


AGGRESSIVE,  PROLIFIC  REPORTER 
with  L.A.  Times,  Herald-Examiner  ex¬ 
perience  seeks  staff  writer  position  with 
daily.  More  than  4  years  experience. 
Jack  Anderson  intern.  National  best  col¬ 
lege  writing  award.  Eric  Bidna,  17031 
Labrador  St.,  Northridge,  CA  91325 
(818)  349-8963. 

AWARD  WINNING  SPORTS  EDITOR  20 
years  experience.  Strong  writer,  col¬ 
umnist,  editor,  leader.  Can  produce 
sparkling  layouts.  Proven  circulation 
builder.  Excellent  references.  All  Zones. 
Box  8374,  Editor  &  Publisher. 

DO  YOU  NEED  A  REPORTER  you  don’t 
have  to  worry  about?  I’m  experienced,' 
aggressive,  award-winning.  Box  8516, 
Editor  &  Publisher. 


Dow  Jones  Minority  Editing  Intern  and 
award-winning  columnist  for  Big  Ten 
newspaper  seeks  copyediting  position  on 
a  medium  size  daily,  preferably  in  Zone 
2,  but  will  relocate.  Box  8566,  Editor  & 
Publisher. 

Daily  wanting  second  day  WSJ/NYT  fol¬ 
lows  auto/labor/politics:  Williams 
20420  Briarcliff,  Detroit,  Ml  48221 
(313)  862-5193. 

EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Publisher. 


his  name,  you  ask?  Well,  that’s  gonna 
cost  you  the  price  of  a  stamp.  Write  to 
Box  8561,  Editor  &  Publisher  and  let 
him  finish  he  story  for  you. 

HARD-WORKING,  award-winning  writer 
and  editor  with  8  years  daily  experience 
seeks  top  management  job  with  quality 
small  paper.  (iaTl  (703)  578-3832. 

INDUSTRIOUS,  RESOURCEFUL  MAN 
with  B.A.  degree  in  journalism  seeking 
reporter  postion.  (Would  prefer  weekly 
paper  or  newsletter).  Excellent  gramma¬ 
rian.  Non-smoker.  Very  energtic,  heal¬ 
thy,  conscientious.  (Lack  of  experience; 
but,  a  quick  learner).  J.R.  Oliver,  74  S. 
Fremont  Ave.,  Apt.  28,  Bellevue,  PA 
15202-3748;  (412)  761-2651. 


PHOTOGRAPHER 

VERSATILE,  EFFICIENT  photographer 
seeks  position  on  daily.  Almost  two  years 
as  weekly  editor-photographer.  M.S.  in' 
news-editorial.  Prefer  Zones  9, 8, 7.  Kay 
Kaylor,  87010  Muirland  Drive,  Veneta, 
OR  97487;  (503)  935-2149. 

’ _ PRODUCTION _ 

PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  numoer  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY 


A  pilot  program 

to  aid  minority  journalists 


By  Ralph  J.  Turner 

Newspaper  executives  and  univer¬ 
sity  journalism  educators  in  Tallahas¬ 
see,  Fla.,  are  experimenting  with  a 
program  they  believe  will  produce 
more  minority  newspaper  journalists. 

While  only  at  the  midway  point  of  a 
one-year  trial,  editors,  professors  and 
students  said  it’s  working  and  that  it 
could  be  an  approach  for  other  news¬ 
papers  to  attract  more  blacks  and  oth¬ 
er  racial  minorities  to  newsrooms. 

It  is  gaining  national  attention  at  a 
time  when  only  one  in  17  professional 
newspaper  journalists  is  a  member  of 
a  racial  minority  and  there  is  little  in¬ 
dication  the  situation  will  change 
without  innovative  programs. 

The  Tallahassee  Democrat,  its  par¬ 
ent  company,  Knight-Ridder  News¬ 
papers,  Inc.,  and  the  School  of  Jour¬ 
nalism,  Media  and  Graphic  Arts  at 
Florida  A&M  University,  have  joined 
to  provide  professional  experience  to 
35-40  junior  and  senior  journalism 
majors. 

The  FAMU  students  work  20  hours 
a  week  at  the  Democrat,  receive  three 
hours  of  university  credit  and  are  paid 
$3.75  per  hour  under  the  supervision 
of  a  specially  hired  university  editor. 

In  some  respects  the  program  is 
similar  to  internships,  but  students  re¬ 
ceive  much  more  attention.  They  also 
participate  in  weekly  seminars  with 
reporters  and  editors. 

University  editor  Vanessa  J.  Gall- 
man  grades  all  the  students’  stories. 
She  first  goes  over  them  at  the  termi¬ 
nal  pointing  out  strengths  and  weak¬ 
nesses,  often  sending  the  writer  to  get 
more  information.  She  also  provides 
hard  copy  critiques. 

Seminars  involve  discussions 
about  interviewing,  organizing  sto¬ 
ries,  dealing  with  sources,  reporting 
the  black  community,  politics  of  the 
newsroom,  researching  public  rec¬ 
ords,  police  reporting  and  how  to  land 
that  first  newspaper  job.  Students  also 
face  weekly  AP  Stylebook  quizzes. 

The  first  group  of  12  students  in 
December  finished  15  weeks  of  cov¬ 
ering  meetings,  writing  features  and 
completing  other  news  assignments. 
Second  semester,  involving  another 
12  students,  started  in  early  January 
and  will  end  about  May  1.  A  third 
class  will  work  this  summer. 

(Turner  is  a  member  of  the  journal¬ 
ism  faculty  at  the  Florida  A&M 
University  in  Tallahassee.) 


Of  that  first  group,  three  have  been 
hired  by  the  Democrat — two  full  time 
and  one  part  time — and  another  has 
joined  the  Leesburg  (Fla.)  Commer¬ 
cial.  Other  students  are  considering 
newspaper  careers  even  though  their 
stated  majors  are  public  relations  and 
broadcast  journalism. 

Walker  Lundy,  former  Democrat 
executive  editor  who  recently  moved 
to  Fort  Worth,  Tex.,  as  Star-Tele¬ 
gram  managing  editor,  came  up  with 
the  idea  about  two  years  ago. 

“It  just  seemed  to  me  that  our  cur¬ 
rent  pace  in  the  newspaper  industry 
isn’t  finding  minorities  fast  enough,’’ 
Lundy  said.  “Different  papers  had 
tried  a  variety  of  ways  to  find  and 
train  minorities,  but  none  with  over¬ 
whelming  success.” 

Bill  Fuller,  Democrat  managing 
editor,  said  the  professional  develop¬ 
ment  program — the  official  name — is 
a  natural  for  the  Democrat: 

“We  have  the  only  accredited 
historically  black  journalism  school 
(FAMU)  in  the  country  and  had  a  tre¬ 
mendous  resource  right  here  at  our 
front  door  in  Tallahassee.” 

Robert  M.  Ruggles,  dean  of  the 
School  of  Journalism,  Media  and 
Graphic  Arts  at  FAMU,  and  Dr. 
James  E.  Hawkins,  journalism  divi¬ 
sion  director,  jumped  at  the  opportu¬ 
nity  when  Lundy  called. 

“When  Walker  bounced  the  funda¬ 
mentals  of  the  idea  off  me  I  said  ‘if 
you  can  do  that  it  would  be  tremen¬ 
dous,’  ”  Ruggles  said.  “It’s  not  an 
inexpensive  program  and  it  took 
awhile  for  everything  to  come  togeth¬ 
er.” 

Program  costs  are  about  $80,000 
with  $75,000  coming  from  Knight- 
Ridder  and  the  Democrat  and  $5,000 
from  FAMU.  Funds  cover  the  salaries 
of  the  university  editor  and  students. 
The  university  is  contributing  student 
career  work  study  financial  aid  to  re¬ 
imburse  the  newspaper  for  some  stu¬ 
dents’  salaries. 

Gallman,  30,  who  moved  from  as¬ 
sistant  city  editor  to  become  universi¬ 
ty  editor  and  also  an  adjunct  FAMU 
faculty  member,  has  the  right  touch  in 
working  with  students,  according  to 
editors  and  educators. 

“She  has  a  terrific  balance — she 
can  be  the  tough  city  editor  and  yet 
when  it’s  needed  is  very  understand¬ 
ing  of  the  students’  problems,”  Fuller 
said.  “Everybody  couldn’t  do  it.  I 
think  it  takes  a  very  special  person, 
and  she  gets  a  lot  of  help  from  other 


staffers. 

Carrol  Dadisman,  Democrat  pub¬ 
lisher,  said  staff  understanding  is 
needed.  Twelve  new  reporters  need¬ 
ing  terminals  and  loaded  with  ques¬ 
tions  put  a  drain  on  the  staff  even 
though  Gallman  is  there  as  full-time 
supervisor.  The  Democrat  added 
three  terminals,  but  students  and 
staffers  sometimes  still  must  share. 

“At  first  I  do  think  there  were  a  lot 
of  reservations  about  the  program  by 
other  staffers,”  Gallman  said. 
“However,  after  the  first  month  they 
saw  students  were  serious  and  that 
they  were  expected  to  perform.  I 
think  most  are  glad  to  have  them 
around  now.” 

The  program  is  voluntary  for  stu¬ 
dents  now  but  could  become  a  gradua¬ 
tion  requirement  starting  with  the 
1985-86  school  year,  Ruggles  said. 
This  would  include  all  journalism  ma¬ 
jors — newspaper,  magazine,  broad¬ 
cast  and  public  relations. 

Hawkins  said  the  idea  has  had  good 
faculty  support,  but  some  professors 
were  concerned  about  the  demanding 
schedule  affecting  students’  other  re¬ 
sponsibilities.  But,  he  said  schedul¬ 
ing  and  student  time  haven’t  been  ma¬ 
jor  problems.  Students  are  advised  to 
(Continued  on  page  44) 


NOTES  FOR 


reporter 


Portage  notebooks 
are  the  traditional 
favorite  of  reporters 
everywhere.  Available 
in  five  handy  formats: 

NEW  Professional 

Reporter’s  Notebook*  — 

NEW  Photographer’s 
Notebook  3-3/4''x  6" 

The  Pocket  Note-  r:3ILllfl^ 

The  Notebook* 

The  Reporter’s  Note- 
book*  4"  X  8" 

‘Available  with  wide  or  narrow  lines. 

P.O.  Box  5500,  Akron,  Ohio  44313-0500 
CALL  TOLL-FREE  800-321-2183 
iN  OHIO  CALL  COLLECT  (216)  929-4454 
Mention  that  you  saw  this  ad  and  you  will 
receive  a  5%  discount  on  your  order. 
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FOR  E&P  READERS  AND  ADVERTISERS 

More  than  half  of  the  important  events  in  the  newspaper  world — 
conferences,  conventions  and  trade  shows— take  place  during  the 
first  part  of  the  year.  With  interests  involving  every  segment  of  the 
industry,  Editor  &  Publisher  attends  and  follows  up  on  every  major 
gathering  with  special  distribution,  special  coverage,  or  both.  Here 
are  some  important  E&P  issue  dates  for  you: 

MARCH  2  Newspaper  in  Education  Week,  March  4-March  8. 

MARCH  23  America  East  Conference,  Hershey,  PA,  March  27-29. 

APRIL  6  American  Society  of  Newspaper  Editors,  Washington,  April  9-12. 

MAY  4  American  Newspaper  Publishers  Ass’n.,  Miami  Beach,  May  5-8. 

INCFO*  meeting.  Hot  Springs,  Virginia,  May  6-May  8. 

MAY  11  Newspaper  in  Education  Conference,  Toronto,  May  15-17. 

ANPA  Operations  Management  Conference  Planning  Issue. 

ANPA  Publishers  Post-Convention  Issue.  (The  whole  convention  story.) 

MAY  18  INPAt  Conference,  Boston,  MA,  May  19-22.  (E&P  Promotion  Awards.) 

MAY  25  Editor  &  Publisher  Annual  Advertising  Linage  Issue.  (1984  linage.) 

JUNE  8  ANPA  Operations  Management  Conference,  New  Orleans,  June  8-12. 

ICMA— Circulation  Managers  Conference,  Columbus,  OH,  June  9-13. 

JUNE  15  Operations  Management  Post-Conference  Issue.  (Complete  report.) 

JUNE  22  ANCAM — Classified  Managers  meeting.  New  Orleans,  June  23-27. 

Conventionally  speaking,  E&P  covers  the  entire  newspaper  terri¬ 
tory,  so  choose  the  meetings  and  issues  valuable  to  you,  and  make 
your  dates  with  us.  We’ll  take  you  there  in  style.  Call  Don  Pan/in, 

Ad  Manager,  at  212-675-4380. 

Editor  &  Publisher 

11  WEST  19TH  STREET,  NEW  YORK,  N.Y.  10011 


*INCFO,  Now  INFE— International  Newspaper  Financial  Executives 
tINPA— International  Newspaper  Pronrxjtion  Association 


Pursuing 
the  American 
dream 

WELFARE 

Our  society  has  a  duty  to  help  those  cit¬ 
izens  who  cannot  help  tiiemselves.  How¬ 
ever,  it  should  not  help  those  who  will  not 
help  themselves.  We  should  assist  the 
imable  but  not  the  unwilling,  who  can  be 
identified  by  ‘Svorkfare”  programs. 

Welfare  regulations  should  be  drawn  to 
keep  families  together,  not  give  them  an 
incentive  to  break  up. 

Distributing  welfare  funds  to  the  poor 
is  not  enough.  We  need  greater,  more 
imaginative  efforts  to  help  people  lift 
themselves  out  of  poverty  by  using  their 
energy  and  talent. 

The  inordinate  cost  of  the  present  wel¬ 
fare  system  and  its  failure  to  free  milhons 
from  poverty  make  reform  imperative. 
ILLEGAL  AUENS 

Our  prosperity  and  some  other 
nations’  poverty  have  led  to  an 
intolerable  increase  in  illegal  aliens  in 
the  United  States,  which  damages  the 
interests  of  our  citizens. 

We  support  necessary  measures  to 
combat  this  influx.  Strict  penalties 
should  be  imposed  on  employers  who 
knowingly  hire  or  exploit  illegal  aliens, 
{dong  with  protection  of  legal  residents’ 


civil  rights.  Smugglers  of  aliens  also 
should  face  strict  punishment.  Since  alien 
labor  is  beneficial  in  certain  cases,  the 
temporary  work-permit  program  should  be 
simplified  and  expanded.  The  United 
States  should  support  efforts  by  develop¬ 
ing  nations  to  increase  job  opportimities 
at  home. 

EQUAL  RIGHTS 

Laws  should  be  applied  equally  to  all 
persons  in  all  aspects  of  life,  including 
equal  opportunity  and  equal  pay  in 
employment,  education  and  housing.  We 
regret  the  failure  of  the  Equal  Rights 
Amendment. 

All  local  and  state  governments  have  a 
duty  to  protect  and  uphold  equal  rights. 
When  such  rights  are  denied,  the  f(^eral 
government  has  the  ultimate  responsi¬ 
bility  to  see  that  they  are  secured. 

We  believe  in  equal  pay  for  equal 
work.  The  government  should  not  impose 
the  concept  of  comparable  worth.  Within 
the  limits  of  the  law,  the  free  market 
should  determine  pay  scales. 

PUERTO  RICO 

We  support  commonwealth  status 
for  Puerto  Rico  until  statehood 
becomes  feasible  and  the  island’s 
people  ask  for  it. 


HOWARD 


From  the  “Statement  of  Principles  and  Policies” 
adopted  by  Scrlpps41oward  editors. 
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